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State of the Nation’s Economy: 
Up 

Stee, Output—Production in May 
was the second-best on record with 
an output of 9,998,000 net tons of 
ingots and steel for castings. It 
raised production for the first five 
months to 48,542,377 tons, an 11.9 
percent increase over correspond- 
ing period of last year. 

Gas CoNnsumpPpTION — Totaled 3,- 
835,310,000 gallons in March, up 
10.7 percent from a year earlier, 
according to American Petroleum 
Institute. 

Store Sates — Department stores 
reported that last week’s sales were 
6 percent above like week in 1952. 

Farm Ovutput—World’s agricul- 
tural production increased 7 per- 
cent in last three years, accord- 
ing to UN Food and Agriculture 
Organization, compared with an 
annual population growth of 1.4 
percent. The figures do not in- 
clude Russia or China. 

Gas Prices—Advanced 0.1 cent in 
May to an average 28.03 cents a 
gallon. 

VEHICLE Output — Estimated last 
week at 162,997 cars and trucks, 
according to Automotive News, 
against 155,900 the previous week. 

* + * 


Down 


WHOLESALE Prices—Index fell 0.1 
percent last week and stood at 109.6 
of the 1947-49 average. 


Cruve Ow Stocks—Declined 2,- 
774,000 barrels in week ended 
June 6 to 277,907,000 barrels, com- 
pared with 280,681,000 a week be- 
fore. 

Fire Losses—Totaled $64,239,000 
in May, or 5.3 percent below the 
$67,362,000 for April. 

Freight Car Orpers—Dropped 22 
percent during first five months 
from a year earlier, while deliver- 
ies were only 7 percent. 

. * * 
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General 

Business OvutLook —Cleveland| 
Trust Co. believes that business 


this year will hold up, “but that a 
further uptrend is unlikely.” 





LEXANDRIA BAY, N. Y.—The 

“maldistribution” of vehicles by 
certain automobile manufacturers 
has made new cars unavailable to 
the public in some areas, the New 
York State Automobile Dealers 
Assn. charged here last week in a 
resolution calling for an end to this 
“entirely unnecessary and extreme- 
ly harmful practice.” 


The resolution was passed by 
the 100-odd directors and county 
vice-presidents of the New York 
State group at its Spring meeting 
and golf tournament here at the 
Thousand Islands Club. 


The nation’s essential transporta- 
tion needs cannot be satisfied, the 
resolution stated, unless manufac- 
turers respect the supply-and-de- 
mand principle in allocating new 
Cars and trucks to their dealers. 

“Certain automobile manufactur- 
ers recently have ignored the sup- 
ply and demand principle by ship- 
ping too few vehicles to some deal- 
ers to satisfy local demand, and by 
shipping too many vehicles to other 
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N. Y. Hits Maldistribution 


State Dealer Directors Charge Unnecessary 
Shortages and Oversupply 






Ford Lights Its Birthday Cake— 


Ford Motor Co.'s 50th anniversary was climaxed last week in Dearborn with the 
reopening of the Ford Rotunda. Golden floodlights and 50 huge candles made the 
circular exhibition building resemble a giant birthday cake. A special device used 
atomic radiation to light the building and candles. The Rotunda, featuring exhibits 
keyed to progressive research and engineering, is now open to the public. 


U. C. Average Dips $221 
Below Year-Ago Index 


July 4 when the 
usually “cools off.” 
prices Some dealers say the used-car 
’| business can’t get much worse, 
but others say that, if credit 
terms aren’t eased, the auto 


(Continued on Page 34, Col. 1) 





By Sam Sampson | 

Staff Writer 
HOLESALE used - car 
continuing to fall, last week 
dipped to another new average low 
of $987. Last year at this time the | 
average was $221 higher—$1,208. 


Last week’s loss of $21 was the " 
largest in more than a month, | Top Cars 
Automotive News’ index shows, | . ; 
with most of the losses registered ous ee f oe 
on late model cars. Older cars, | > 


49s through ’47s, held reasonably | May: 
jon, || 1953 Pos. 


Dealers report that retail used- | > annaee 
car sales are tightening daily, and | 3—196.161 
say that falling prices and un- 4—150,952 
favorable credit terms are further | 5—127,079 
blows to an already sagging used- | 6—105,259 
car market. Dealers’ used-car lots | 7 101.706 
are loaded, in many cases, with | a 82,940 
considerable portions of operating 


i i i ; 9— 59,255 
capital tied up in used-car in- ’ 
ventories. 10— 53,145 


1l— 49,733 
12— 40,507 
13— 37,593 
14— 30,049 
15— 24,606 
16— 19,428 
17— 12,509 
18— 10,454 
|} 19— 

20— 
i} 21— 
|} 22— 








1952 Pos. 
283,633— 1 
224,199— 2 
148,505— 3 
103,850— 4 
83,851— 5 

72,530— 7 
75,123— 6 
56,993— 9 
41,752—10 
39,498—11 
59,497— 8 
30,513—12 
26,417—13 
21,662—15 
25,057—14 
9,795—17 
7,170—19 
12,325—16 
9,405—18 
1,732 20 
1,590—21 
402—22 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds. 
Dodge 
Mercury 
Nash 
Chrysler 
Stude. 
DeSoto 
Cadillac 
Packard 
Hudson 
Willys 
Lincoln 
Kaiser 
Henry J 
MG 
Austin 
Allstate 

Total All Makes 
1,859,145 1,342,061 

For further details see page 

36, today’s issue. 


7 * 
HILE dealers are attacking| 


current problems, many are | 
wondering what will happen after 


* 





dealers in localities which cannot | 
and will not absorb this over-sup- | 
ply,” the dealers declared. 

* * * | 
AS A RESULT, the resolution} 
“4% charged, “this maldistribution | 
has made new vehicles unavailable 
to the public in areas of under- 
supply, has depressed the value of 
both new and used vehicles in areas 
of over-supply, and has created an 
intolerable hardship for the dealers 
in both situations.” 


“The hardships thus created for 
the American public and for au- 
tomobile dealer are entirely un- 
necessary and could easily be 
corrected,” the dealer protest 
stated, “if all automobile manu- 
facturers made every effort to 
supply a sufficient number, and 
only a sufficient number, of vehi- 
cles to satisfy the demand which 
each dealer receives from the 
public in his locality.” 

The New York State organization 
petitioned NADA to bring this sit- 
uation to the “early attention of 
policy-making management of all 
automobile manufacturers, and in 
this way to pursue every method of 
achieving prompt correction of this 
1) 


(Continued on Page 30, Col at AMA's 40th anniversary meeting. 
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Car Production 
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Record for First Half 


Industry Is 222,000 Vehicles Short of Mark Set in 51 
With Eight Working Days Still to Go; 


Truck Output 


_ production added another 
burst of speed last week, as 
U. S. makers prepared for a home- 
stretch drive in the final days of 
June that should set an alltime 
record for first-half output. 

Rolled off assembly lines last 
week, according to Automotive 
News estimates, were 144,945 cars 
and 18,052 trucks—a total of 162,- 
997. In the preceding week, re- 
vised figures showed, 138,311 cars 
and 17,589 trucks were built, a 
total of 155,900. 

Total vehicle production for the 
| year mounted to 3,672,167 — within 
| easy shooting distance of the 
record 3,894,247 turned out in the 
first six months of 1951. 

+ * * 
| it IS a virtual certainty that more 
than 225,000 units will be as- 
sembled in the seven weekdays and 
one Saturday remaining in June to 
write a new standard into the in- 
dustry’s record books. 

In the first half of 1951 car out- 
put totaled 3,106,457. Last week’s 
yield pushed the car total for this 
year to 3,060,206, and more than 
200,000 cars still are scheduled 
for this month. 

The 1951 period, however, 
counted for 787,790 trucks. Thus 
far in 1953, only 611,961 com- 
mercial units have been built, but 
more than 25,000 will be added to 
this total before the month is out. 

| m y * 

ORD car production was pri- 

marily responsible for last 
week’s gain in vehicle output. The 
company’s two divisions produced 
nearly 35,000 cars, compared with 
the previous week’s 30,872. 

The Ford division worked six 
days on both car and truck as- 
sembly, though operations still 
were hampered by a shortage of 
transmission units as the result 
of the Warner gear division 
strike in Muncie, Ind. 

Kaiser, another casualty of the 
prolonged strike, got back on its 
feet last week wih limited pro- 
duction of cars carrying Hydra- 
Matic transmissions. 

- . o 

HIS marked the first time in 

June that Kaiser Motors had 


ac- 


broken into the production column. | 








AMA Presents Scroll to Wilson— 
George W. Mason (right), president of the Automobile Manufacturers Assn. and|ters affecting the respective indus- 

president of Nash-Kelvinator, presents a scroll to Secretary of Defense Charles E./| tries. 

Wilson in recognition of his long service to the auto industry. The scroll was presented 


Holds Steady 


Assembly operations at Willys re- 
mained shut down. 

Meanwhile, auto factories were 
at work again on the jigsaw puz- 
zle of costs, attempting to wedge 
into the picture an increase in the 
base prices of steel, Indications 
were that there would be no im- 
mediate boost in car prices. 

U. S. Steel Corp., which usually 
sets the pattern for the steel indus- 
try, last week announced that it 
was raising base prices on its car- 
bon steel products by an average 
of $4 a ton to cover a wage hike 
of 8% cents an hour. 

* * 
LONG with correspondingly 
larger increases for alloys and 
other special materials, the climb in 
steel prices was expected by some 
observers to add $8 to $10 in the 
cost of producing a car. 
However, the price boosts were 
(Continued on Page 37, Col. 1) 


Production 


Automotive News Estimates 
U. 8. Cars, Trucks 


162,997 155,900 


119,614 


Last Prev. 1952 
Week Week Week 


For complete production totals 
by makes, see table, page 37. 










U.S. Tells Makers 
New Agency Will 


Retain Liaison 


ASHINGTON.— Under a pro- 

posed reorganization plan 
which the Department of Com- 
merce has formulated to continue 
ithe work of NPA, due to die June 
30, the automobile industry will 
retain its strong government rela- 
tionship. 

This assurance came from Sec- 
retary of Commerce Sinclair 
Weeks as he appeared before the 
passenger car IAC meeting last 
week and outlined how he plans 
to establish the “business services 
agency” as successor to NPA on 
July 1. 

The new agency, with Commerce 
Assistant Secretary Craig Schaeffer 
in charge, will consist of 20 major 
industry divisions, including NPA’s 
Motor Vehicle Division. 

This proposed agency will super- 
vise whatever remains of NPA’s 
production and priorities controls, 
make mobilization base plans and 
work on the Government’s post- 
attack program. 

x 





* * 


OMMERCE officials favor estab- 
4 lishing some “councils” which 
would consist of top leaders in 
several industries. These councils 
would work closely with Secretary 
Weeks and act on top policy mat- 


Steel leaders already have 
(Continued on Page 35, Col. 1a» 
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Top Officials Enter Negotiations... 





Efforts Are Intensified 
To Settle Gear Tieup 


By Bob Lienert 
Staff Writer 

¢ THE face of growing pressure 

from independent auto makers, 
efforts were intensified last week 
to settle the nine-week-old tieup of 
the Warner Gear plant in Muncie, 
Ind. 


Warner is a major supplier of 
transmissions and _ transmission 
parts, and the extended shut- 
down has crippled Studebaker, 
Willys, Nash and Kaiser auto 
production, UAW-CIO Local 287 
has been on strike since Apr. 20 
in a dispute over complex in- 
centive-pay rates. 


A settlement had been reached at 
one time under sponsorship of the 
UAW International and Federal 
mediators, but this was rejected by 
the local. An unproductive nogoti- 
ating session and the _ local’s 
election followed. 


Following a 10-day period of no 
meetings, the company and union 


Chrysler Division 
Establishes Three 


Sales Territories 


DETROIT. — Division of Chrys- 
ler’s U. S. sales territories into 
Eastern, Central and Western zones 
and the appoint- 
ment of a third 
assistant sales 
manager were an- 
nounced last week 
by C. R. Curtan, 
sales manager for 
Chrysler Division. 

The new assist- 
ant sales manager 
is Walker Way, 
who will head up 

Pee ee the Western zone, 
Walker Way with headquarters 
in San Francisco. Way has been di- 
rector of advertising and merchan- 
dising for Chrysler Division. 


Way became retail automobile 
salesman upon his discharge from 
the Navy after World War I and 
was advanced to sales manager 
soon afterward. His first assign- 
ment with Chrysler was as whole- 
sale manager of the Chrysler De- 
troit Co., a factory branch. He 
joined the Chrysler Division field 





force in 1933 as a district manager | 


and was successively regional man- 


last week held 
sessions. 


two bargaining 


* * * 


OR the first time in the current 

deadlock, Warner was repre- 
sented by two top officials: E. S. 
Russey, president of the Borg-War- 
ner division and Works Manager 
William H. Courtwright. The union 
had long clamored for their partici- 
pation in the talks. 


At the most recent meeting, War- 
ner reportedly made some con- 
cessions to the union, but withdrew 
them before adjournment. The 
company says that the union is 
demanding a change in structure in 
incentive-pay rates which, if 
granted, would push up production 
costs so far that Warner would be 
forced out of its competitive po- 
sition. 

The UAW denies this. It says it 
is asking only a change in the 
application of the rates, and in- 
sists that the overall increase in 

cost to Warner would be scant. 
The union says further that it is 
asking nothing beyond the terms 
of an arbitrator’s decision handed 
down in 1947. The company, how- 
ever, interprets that decision dif- 
ferently and disagrees with the 
union, 

The most hopeful sign that 
progress toward a settlement can 
soon be made, observers say, is the 
noticeable air of cordiality which 
has suddenly sprung up between 
the two sides in and out of the 
bargaining sessions. 

Federal mediators say they are 
watching the situation closely, but 
they have made no move to resume 
conciliation efforts since their 
original settlement was discarded. 


* * x 


WAGE settlement, featuring an 

hourly increase of 8% cents 
was reached last week between 
major steel producers and the CIO 
United Steelworkers. The compa- 
nies and the union also agreed to 
set up a joint committee to study 
insurance and pensions, which will 
be discussed next year. 

United States Steel Corp., big- 
gest steel maker, was first to 
grant the increase. Its lead was 
followed by other companies, and 
the settlement is expected to set 
a pattern for a big part of the 
steel fabricating industries, too. 

On the heels of the increase came 


;an announcement by U. S. Steel 


ager in Cincinnati and in Detroit |that it was raising prices an aver- 


(See CHRYSLER, Page 34, Col. 3) 


(Continued on Page 37, Col. 3) 
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Chrysler Proving Ground Ta 





kes Shape— 


Laying of reinforced concrete for the Chrysler engineering proving ground near 
Chelsea, Mich., has begun. The paving job will require 36 miles of concrete strips 
10 to 12 feet wide, and a six-lane oval test track 4.7 miles in circumference. 


PAR Is Wooing Support 


By William Ullman 
Washington Correspondent 
WASHINGTON.—An intensive 
campaign to make PAR better 


by the National 
Conference. 

The underlying idea of last 
week’s session, according to the 


Highway Users 


known to the general public got} organization’s leaders, was to win 


under way here 
last week with 
more than 150 
representatives of 
highway user, in- 
dustry, trade, 
civic and farm 
organizations at- 
tending a nation- 
al conference of 
the “Project Ade- 
quate Roads” 
movement, spon- 


sored originally C. D. Johnston 





the active support of people who 
have a direct interest in good roads 
and don’t realize it. 

Plans to that end were laid by 
the temporary national PAR com- 
mittee in the establishment of a 
permanent group to be headed by 
Clem D. Johnston, a Roanoke (Va.) 
warehouse proprietor, erstwhile 
farmer and long active as a direc- 
tor of the U. S. Chamber of Com- 
merce. 

The temporary committee was 
made up of Arthur M. Hill, presi- 


es ee 






NADA Convention Committee Meets— 


Continuing its deliberations on the 1954 NADA convention, the association's con- 
vention committe held another meeting in Miami, Fla., to work out plans for the 
event scheduled for Jan. 9-13 at Miami's Roney Plaza Hotel. From left are L. J. Smith, 
assistant convention-exhibition director; Ben McGahey, of John Jones, Inc., Miami; 





L. Flowers Hamrick, NADA director, Greenwood, Miss.; Martin L. Johnson, of Martin 
Johnson Motor Co., Atlanta; Walter Mallory, general manager of the Florida Auto- 
mobile Dealers Assn.; A. M. Costley, regional vice-president, East Point, Ga.; Ray 
Chamberlain, convention-exhibition director; Frank Broadway, executive vice-president 
of the Automobile Dealers Assn. of Alabama; W. S. Edwards jr., NADA director, 
Birmingham, and John H. Lander, of Landers Motors, Inc., Atlanta. 





Ford Announces 


| Power Steering 


Bendix Unit Is Priced 
$43 Below Chevrolet's 


DEARBORN.—Ford division list 
week joined the list of auto makers 
offering power steering as optional 
equipment. 

Ford’s Bendix - built “Master - 
Guide” hydraulic unit is priced at 
$134.40 delivered, placing ii 
second only to Kaiser, which of- 
fers power steering at $131.22. 
Chevrolet’s unit costs $177.55. 

Ford’s unit is the linkage-booster 
type, with the power cylinder buiit 
into the conventional steering link- 
age. Chevrolet uses the Saginaw 
integral hydraulic unit, with th: 
power cylinder a part of the gear 
assembly. 


Since the linkage type replaces 


neowo 


~ 
a 





Sabotage Bid Laid to LAW 


Harvester President Blasts Warning by Union 


That Quality Will Fall in Pay Pinch 


CHICAGO. —In a statement cir- 
culated last week among its mem- 
bers, UAW-CIO Local 6 declared 
the products of International Har- 
vester Co. will reflect employes’ 
“bitterness, anger, resentment and 
frustration” over Harvester’s stand 
on cost-of-living pay. 

John L. McCaffrey, Harvester 
president, called the statement “a 
bare - faced invitation” to em- 
ployes deliberately to spoil work 
and make bad products. He 
termed the statement an example 





Packard Ready 
To Embark on 
5-Year Plan 


DETROIT.—Reporting last week 
on its first year under James J. 
Nance, president, Packard revealed 
that it is ready to launch a five- 
year plan to build up sales and 
production strength. 

The plan contemplates: 

1. Packard building more of its 
own parts—perhaps even bodies. 

2. Expenditures of $10 million a 
year in the merchandising area. 


ard’s distribution facilities, the new 
management team has added 250 


dealers, for a current over-all total | 


of 1,550. After the spring buying 


season ends, another 250 dealers) 
will be franchised. The company is} 


three-quarters of the way toward 
its objective of modernizing all 
dealers’ service operations. 

Tests in representative dealer- 
ships are being analyzed to deter- 
mine successful merchandising and 


administration techniques for ap-| 


plication throughout the dealer 
group. 

On the factory side, special 
emphasis has been placed on in- 
creasing the engineering staff to 


accelerate research and develop- | 


ment in styling and design and 
for activities related to the cars. 
A major element in Packard’s 
production program is carrying on 
studies to determine new tooling 
which can be installed in company 
plants to make some parts now 
being purchased on the outside. 
Decisions on this are determined 
by the cost and availability of ma- 
(Continued on Page 31, Col. 3) 


of Public 


| Gomt of the National Assn. of Motor 
Bus Operators; Albert Bradley, 
executive vice-president of General 
Motors and chairman of the NHUC, 
and L. S. Wescott, board chairman 
of the American Petroleum Insti- 
tute. 

Johnston, outlining his plans for 
the future, stressed the importance 
of public understanding of highway 
matters and asked for the estab- 
lishment of a committee of public 
relations experts to advise PAR. 

The meeting was opened by Act- 
ing Chairman Arthur Hill. NHUC 
Chairman Bradley, in the opening 
address, outlined the thinking 
which led to the launching of the 


(Continued on Page 37, Col. 3) 





of “union leadership at its most 
irresponsible level.” 

A union spokesman said no sabo- 
tage was expected, “but tensions 
will prevent the men from doing a 
proper job.” 

The local, which represents work- 
ers at the Melrose Park plant, said 
Harvester’s “arrogant refusal to 
follow the pattern set by General 
Motors, Ford and Chrysler may be 
one of the biggest mistakes it ever 
made.” 

Harvester refused to change to 
the new cost-of-living index for 
the quarter beginning June 1, and 
as a result its employes took a 
two-cent hourly pay cut. Workers 
for the Big Three in the auto in- 
dustry took no cut under the new 
index. 

Harvester announced recently 
it would discuss cost-of-living ad- 
justments, since the Bureau of 
Labor Statistics will no longer 
issue an index based on the old 
method of computation. Har- 
vester said, however, that it 
would not go beyond this field 
and modify basic wages as the 
auto firms did. 

The union statement recalled that 


| following the 113-day pension strike 
In its program to broaden Pack-| 


at Cnrysler in 1950 “there wasn’t a 
Chrysler product that rolled off the 
line that didn’t have something 
wrong with it.” 

This was not an organized move, 
Local 6 said, “but a spontaneous 
reaction on the part of the men. 
Chrysler got wise in a hurry and 


| called in the union even though the 


;contract was closed and gave a 


| 
| 
| 


| 





10-cents-an-hour increase straight 
across the board.” 

In Detroit, the only comment 
from the UAW International was 
that there had been no sabotage 


|following the Chrysler strike. A 


Chrysler spokesman said that there 


|had been only slowdowns until 


Chrysler granted the wage hike. 

Harvester’s five-year contract 
with the UAW expires Aug. 23, 1955. 
It has 4,000 production workers at 
Melrose Park. 





"Master-Guide' Makes Debut 


Downward view into the engine com- 
partment shows the layout of the new 
power steering unit of a Ford. At upper 
left is the hydraulic fluid reservoir, with a 
belt-driven pump underneath. At bottom 
center is the power cylinder, mounted di- 
rectly on the conventional steering link- 
age. Delivered price of the unit is 
$134.40. 


Letter to Salesmen 

Fourth in a series of Letters 
to Salesmen, by John O. Munn, 
will be found on page 8 today. 





part of the conventional assembly 
and has a lower tooling cost, it has 
the advantage of competitive price. 
GM’s Saginaw division, however, 
has announced that next month it 
will begin building a linkage-type 
unit for a GM car, but has declined 
to say which one, Observers specu- 
late that it will go on Chevrolet, to 
compete with Ford’s lower - priced 
unit. Chevrolet spokesmen, how- 
ever, deny that the new unit is in- 
tended for their division. 


L. D. Crusoe, general manager 
of Ford division, said the power- 
steering mechanism may be com- 
pared with power-activated air- 
plane controls because it provides 
greater control, ease of driving 
and Greater safety at any speed. 
The Ford “Master-Guide” has a 

(See FORD, Page 31, Col. 2) 


General Tire Aide 
Urges Cleanup of 
Industry’s Ads 


CHICAGO.—L, A. McQueen, sales 
vice-president of General Tire & 
Rubber Co., last week urged the 
rubber industry — 
to clean up its 
advertising and 
sales promotion 
immediately. 

Speaking at the 
regional meeting 
of the National 
Assn. of Inde- 
pendent Tire 
Dealers here, the 
General Tire vice- 
president said 
that “no other 
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L. A. MeQueen 
industry has such a deplorable | 


record with the Federal Trade | 
Commission and the Better 
Business Bureau as the tire in- 
dustry.” 

“Our so-called merchandising has 
represented tubes that make tires 
skidproof; second-line brands with 
first-line illustrations, and almost 
all our merchandising as blowout- 
proof and puncture-proof,” he said. 
“We are making too many exag- 
gerated claims.” | 

McQueen urged the tire dealers | 
to lead the fight for a cleanup in 
the tire industry’s advertising, say- 
ing: 

“Don’t let anyone, manufacturer 
or tire dealer, make a racket out 
of your business with advertising 
and merchandising obviously aimed 
to fool the public. You alone can 
insist that the manufacturer be 
honest and honorable in his ad- 





a ee ee ee eee 


vertising . .. and you must be fair 
with the customer in your 
merchandising.” 


McQueen predicted a bright 
future for the tire industry and 
for tire dealers with a steadily in- 
creasing registration of cars and 
trucks. “Our future will be an even 
brighter one with the Government 
out of the svnthetic rubber 
business,” he added. 

He declared that “we have ‘he 
skill to manufacture a product c*P- 
able of meeting the transportation 
demands, and we have no reas: 
for questionable advertising.” fs 

The nation’s passenger cars \' i'l 
require 52 million tires for replace- 
ment in 1953, W. W. Marsh, secre- 
tary of the National Assn. of [n- 
dependent Tire Dealers, said at the 
meeting. 

Independent, individually owned & 
dealerships will sell half of this 
total, Marsh told 300 members at- 
tending the meeting. 
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a. return to the buyers’ market |strengthen any weak points that| 


may be the return to “the good 
old days” that so many dealers talk 
about. Competition has made the)! 
automobile industry what it is. A) 
shot of competition, now, may not 
hurt a bit if one is prepared for it. 

I should like to suggest a 
check-list for programs that will 
be helpful under competitive con- 
ditions. Such a list is never com- 
plete or exhaustive, but the ob- 
jectives are clear. Cost _ re- 
ductions; More efficient selling 
programs; Better and fuller use 
of staff and equipment, and care- 
ful survey of external factors 
that may influence your oper- 
ation, 


Trying to do too much too fast is 
almost as bad as doing nothing. It 
is a good idea to start on a mini- 
mum program and get it working 
smoothly before undertaking all 
the things that will be needed 
ultimately. 

The first thing to think about, 
and in which to make changes, re- 
lates to your own internal staff. 
Here you must consider how you 
developed in the last 10 years and 
whether you have deadwood on ac- 
count of the prosperous years we 
have just experienced. The program 
you apply here must not be a gen- 
eral one, but rather one to fit your 
own particular needs. 

* * * 


In Proper Jobs? 


_ SURE that your department 
heads are in proper jobs and 
that they are qualified to perform 
their duties. Remember that a man 
35 years old has been out of college 
12 or 13 years. He has probably 
served in the armed forces two to 
four years, so he has had only nine 
or 10 years of business experience, 
none of which has been in a buyers’ 
market. A man of 40 has been out 
of college 18 years. He probably 
spent less time in the service and 
has had 15 or 16 years of experi- 
ence, a little of it in the buyers’ 
market. 


Even the department head, who 
is now 45 years old, had his 
business experience in the last 
buyers’ market between the ages 
of 22 and 27. A department head 
must be more than 35 years old 
to have had much real experience 
under tough competitive con- 
ditions. 

In some ways, the younger ex- 
ecutives may be better qualified 
than their predecessors. They have 
not been schooled in adversity, but 
they learn quickly and they must 
learn to prepare themselves for the 
rough times ahead. In the mean- 
time, the experienced dealer and 
his older executives must find ways 
of passing along to the younger 
generation the benefit of their 
practical experiences. We must be 
set not to retreat but accept the 
challenge of a buyers’ market and 
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| exist. 
| Perhaps you are top heavy in 
management overhead, which dupli- 
|cates the work you do yourself or 
| which you will be forced to per- 
form later on. 
* * + 


Lost Space? 


ECONDLY, we must go after) 


cost reduction in a serious way. 
This does not mean cutting labor 
rates unless, perchance, individuals 
on our payrolls have been raised 
| during prosperity to a point where 
with less net income there is no 
chance for them to pay their way. 

But take an especially good look 
at your shop arrangement. Can it 
be rearranged so customer’s orders 
can be written more promptly? 
Can your layout be rearranged so 
there is less time wasted by jockey- 
ing cars? Is your plan for me- 
chanics to pick up needed purts as 
time-saving as possible? Is all the 
space in your building efficiently 
arranged? Are you storing material 
or customer’s cars ix what could be 
productive mechamc stalls? Re- 
member that adjacent blacktop 
space is often the answer to crowd- 
ed mechanical facilities. 


Sometimes we neglect to ana- 
lyze our paper work. Can some 
forms be eliminated or simplified? 
Check into your purchasing 
practices. Remember the rate of 
parts and accessories turnover is 
more important than the gross 
profit on such items. Consider, 
too, that if you should buy a ton 
of lubricating oil or a car load of 
paint, your profit doesn’t show 
up on your books until the last 
pound or can is used or sold. 

Third, in most territories we are 
due for some re-appraisal of our 
market possibilities. Customers are 
dying or moving away. New folks 
are coming in. Marriages are in- 
creasing and buying habits are 
changed. You just can’t afford to 
base your market conclusions on 
obsolete information. 

x * od 


Good Management 


prounes, as long as the present 
high tax rate exists, it is a good 
time to invest in labor - saving 
equipment. First, be sure that you 
need it, that you have a place for 
it and that you can train your me- 
chanics to use it. We must always 
be alert to new methods and new 
practices that will cut cost. Don’t 
make capital investments, however, 
to get ready for business you ex- 
pect. Get the business first and then 
expand to take care of it. This is 
the surest and the safest way to 
grow. 

Last, save your money. Con- 
serve cash in every way you can. 

Jash is likely to be harder to 
get. It is your reserve that 
carries you through any ad- 
versity while your competitor, 
who has none, falls by the way- 
side. 

There is a brand new philosophy 
in business—that of good public re- 
lations. In competitive times this 
means that you cannot afford to 
be known just as another place to 
buy a car, but as an individual 
merchant in your own right serving 
your community with what people 
really buy — satisfactory miles of 
transportation. This column has 
always specialized in this particular 
branch of our trade and will con- 
stantly have suggestions on this 
subject. 

In the meantime, there is nothing 
to fear but fear. Automobile re- 
tailing is a glamorous business. It 
is a quick-acting business. It has 
been and will continue to be a 
profitable business. It is a business 
that will grow and expand. It is a 
business that will constantly enjoy 
increased opportunities. It is, how- 
ever, a business that needs good 
management. It will challenge you 
every day. But the real zest in 
living comes from meeting chal- 
lenges and overcoming them. 
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S. Refuses Tax Exemption on State Deal... 





| 


By Inez McDuff | 
Staff Correspondent 

| LITTLE ROCK.—Even trades of 
;new for old cars between Ernest 
| Bailey, Cabot (Ark.) Chevrolet} 
| dealer, and various agencies of the| 
State of Arkansas and City of 
Little Rock, boomeranged last week 
when the Federal Bureau of In-| 
| ternal Revenue notified State Pur- 
| chasing Director E. A. Walker that 
it will not accept excise tax exemp- 
tion certificates for the second set 
of cars involved in Bailey’s unique 

two-exchange “swap” offer. 
Unofficial estimates place the cost 
of the ruling to Bailey or to Gen- 

eral Motors at about $16,000. 
Under Bailey’s own proposal 
| last spring, he offered to trade 














1953 model Chevrolets to the 
State for all of its 1952 models of 
any make. The new cars traded 
on that basis in March and April 
were then to be replaced, under 
terms of Bailey’s offer, with addi- 
tional new 1953 cars July 1, be- 
ginning of the State’s fiscal year. 
Both deals were offered by Bailey 
on an even-money basis. 

Bailey explained at the time of 
the trades that his profit in the 
transaction would come from the 
volume of late model used cars 
which he would obtain in the two 
combined transactions for market- 
ing locally and on the West Coast. 
It was reported at that time that 
he would “just about break even” 
on the first swap and would make 





Philadelphia Gets Towing Ordinance— 


Mayor Joseph S. Clark jr., of Philadelphia, signs the towing ordinance enacted by 
the City Council as a means of protecting motorists from gyp towing and repair com- 
panies which have been preying on highway users. The new law requires that all 
towing firms be licensed, that agreements state towing and storage rates, that agree- 


OKLAHOMA CITY.—Gov. Johns- 
ton Murray last week appointed 
seven members—all franchised auto 
dealers—to the Oklahoma motor 
vehicle commission which will have 
the power to license auto makers 
and dealers operating in the state. 

William Dysert, Studebaker 
dealer in Tulsa, Okla., was named 
chairman of the group. The other 
six members were selected from 
each of the congressional districts. 

They are: Roy Hughes, Bartles- 
ville; Paul Million jr., McAlester; 
W. Ray Gayley, Cushing; Frank 


Buffalo Dealers 


Seek Hearing on 
Tinted Glass Issue 


BUFFALO. — The Buffalo Auto- 
mobile Dealers Assn. has asked the 
Common Council to hold a public 
hearing on any legislation which it 
may be considering in connection 
with tinted automobile windows. 

Council President Elmer F. Lux 
recently asked Police Commissioner 
Michael C. Noeppel to study the 
relationship between auto accidents 
and tinted windshields and to make 
weekly reports to the council. 

Lux indicated that if there were 
sufficient evidence to show that 
colored windshields contribute to 
accidents, the City might enact 
legislation to correct the situation. 





Kansas Dealers 


Convene Oct. 2 


TOPEKA, Kans. — The 22nd 
annual convention of the Kansas 
Motor Car Dealers Assn. will be 
held Oct. 2-3 at the Hotel Town 
House in Kansas City, Kans., it was 
announced last week by Roscoe 
Hambric, secretary-manager. 


ments for estimates or repairs be separated from towing agreements and that the 
vehicle be released upon payment of towing and storage charges. Witnessing the 
ceremony are (from left) Richard MacMeekin, general manager of the Philadelphia 
Automobile Trade Assn.; Councilman James H. J. Tate; M. B. Janes, vice-president of 
the association; Senator Charles R. Weiner, whose investigations led to the bill; W. 
Richardson Dilworth, district attorney, and Councilman Samuel Rose. 


7 New-Car Dealers Named 
To Okla. Licensing Unit 


Clark, Oklahoma City; Frank Kit- 
chens, Lawton, and Howard Moss, 
Blackwell. 

Of the six others named, two are 
dealers in Ford products; two in 
Chrysler Corp. products, and two 
of General Motors products. 

Roy E. Fitzgerald, advisor to 
Murray, said that more than 200 
auto dealers met in Oklahoma City 
recently, and recommended a list of 
dealers for appointment to the 
commission, 

The new commission received no 
state appropriation, but will finance 
the program through license fees, 
which will range from $25 for 
manufacturers to $5 for salesmen. 

The commission will have the 
power to revoke licenses of those 
not conforming to the terms of the 
new licensing law. 


Ark. Car Swapping Backfires 


a profit on the second deal, with 
both trades exempt from Federal 
excise taxes because State depart- 
ments and other agencies of local 
government are exempt by law 
from payment of such taxes. 

The excise tax ranges from $114 
to $168 per vehicle on those in- 
volved in the State’s transactions 
with Bailey. The average Federal 
excise tax on 78 cars traded to 
the State Highway Department 
in March was about $120. 

Other dealers who hastened to 
bid against Bailey on a competitive 
basis to trade new cars for old 
declared that the profit in the novel 
proposal lay in obtaining late model 
used cars of low mileage on July 1 
at prices which do not reflect the 
Federal excise tax, giving the 
dealer a premium in the open com- 
mercial market when the second 
set of cars is sold. 

Gordon Delks, acting commis- 
sioner of the Bureau of Internal 
Revenue, also notified Walker 
that the Government may refuse 
to accept the tax exemption cer- 
tificates for those trades which 
involved about six 1952 cars that 
had not been used, but which 
were replaced with new 1953 cars. 

A total of approximately 135 cars 
were involved in trades to seven 
State agencies and the City of 
Little Rock, most of them from the 
Bailey agency. 

Walker said that under terms of 
the trades with Bailey, the dealer 
would have to accept responsibility 
for the excise tax or pass it on to 
the manufacturer, who usually 
makes the exemption certificate 
settlement with the Government. 





Some ‘Charities’ 
Are Rackets, 
NADA Warns 


WASHINGTON. — NADA, while 
crediting its members for aiding 
charitable organizations, has sound- 
ed a warning against fraudulent 


| groups. 


To assist dealers in distinguished 
honest charities from rackets, 
NADA listed these basic standards: 


1. An active, responsible govern- 
ing board, serving without pay and 
holding regular meetings. 

2. A legitimate purpose which 
does not duplicate the work of 
another organization. 


3. An efficiently managed pro- 
gram. 

4. Evidence of cooperation with 
established agencies in the same 
field. 

5. Ethical methods of publicity 
and promotion. 

6. No payment of commissions 
for fund raising, mailing of un- 
ordered tickets or merchandise or 
general telephone solicitation. 

7. Annual audit, prepared by a 
reputable firm. 

8. Detailed annual budget. 


A copy of “Giver’s Guide to 


National Philanthropies” may be 
obtained free from National Infor- 


mation Bureau, Inc., 205 East 
Forty-second St., New York 17, 
a. ae 


On the House . . . 


The auto industry is paying about 20 percent of the total federal 
excess profits tax on the nation’s businesses, Treasury Secretary 
Humphrey reveals. Latest figures show manufacturers classified as 

“motor vehicles and equipment, except electrical” 
paid $251,532,000 in excess profits taxes, out of a 
total of $1,385,481,000 for all businesses... 


Apparently there’s no particular reason other 
than expediency, for Kaiser Motors using the 
abbreviation “KM” in some of its publicity copy; 


helps out headline writers, though .. . 
new under the sun: 


Something 
North Carolina dealers will 


stage their 1954 convention aboard a ship enroute 


to Bermuda ... 


Minnesota dealers refused to 


compromise on a proposed state title law when 
vigorous opposition to the bill was voiced by 


Wemhoff 


registers of deeds and city clerks, who would 


; suffer loss of revenue through elimination of fees 
in a central filing procedure. Bill died in Legislature. 


Milwaukee dealers will stage annual picnic July 14; Chicago Ford 


dealers will golf June 25, Toledo dealers June 26. 


. Delaware dealers 


are fighting a proposed $25 tax on each new vehicle held for sale. 


—Prte WemMuHorr, Editor, 
Automotive News 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 
car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
overnments applied to the building and maintenance of highways. 
4. The elimination of government and bureaucratic controls over this 
industry. § 5. A return to the precepts of independence and the rewards of 
applied energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 
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Can You Get ‘Em Tomorrow 
If You Chase 'Em Today? 


. PRESSURE on sales pushing auto dealers out of the 
service business? 


Time and again leading dealers have cited the necessity of 
a strong service operation, because it is the balance wheel 
of the business. 


It is the grass-roots backbone of any dealer operation— 
the part least likely to be affected by strikes in Detroit, 
brainstorms in Washington and the huffing and puffing 
in the Kremlin. 


Yet NADA’s recent analysis of the first-quarter business 
of dealers has this significant statement: 


“Sales of customer labor were 10.8 percent higher in the 
first quarter last year.” 


Yet service absorption dropped to 53.9 percent, the low- 
est yet recorded in NADA’s surveys. 


This is hardly surprising to dealers. One of our staff 
writers talked with a dealer the other day who is getting 
150 new cars a month. His factory is bearing down on con- 
ditioning. The sales race is on, and neither the factory nor 
the dealer wants poorly conditioned new cars to cause cus- 
tomer dissatisfaction. 


But the result is that new-car conditioning is pushing 
service customers out of the shop. This dealer tried a night 
service shift, but the shortage of manpower is such that the 
good mechanics can insist on day work and get it. All he 
could get for the night crew were what he termed bums and 
drifters. So he abandoned the idea. 


The problem is obviously a tough one. But the real 
service-minded dealers know that they cannot chase service 
customers out the door one day and get them back the next 
day when they need them. 


One solution is a separate setup for new-car conditioning. 
This presents problems too, but the challenge is so great that 
dealers cannot ignore it. 
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“Governments cannot supply 
the imagination, the drive and 
the boldness it takes to win 
new markets for any product.” 

-Paut G. Horrman, chairman, 
Studebaker Corp. 

* + = 


Temptation 

The average age of an auto 
thief in this country is 18. In 
the last four years car thefts 
have increased 99% percent. 
Since 90 to 92 percent of all 
stolen vehicles are recovered, 
the total loss to owners and in- 
surance firms is approximately 
$20 million. It is estimated that 
70 percent of the cars are swiped 
by teen-agers— most of them 
just for a joy ride. — National 

Auto Theft Bureau. 

+ * + 


Point of Too-Much 


If I may sound a warning, 
I should like to warn against 
the tendency of a few engi- 
neers to be hypnotized by the 
beauty of their own compli- 
cations, and to lose sight of 
the main objective. There is 
such a thing as over-engineer- 
ing. — Robert E. Wilson, 
Standard Oil Co, (Ind.). 

* * * 


The Red Paradise 


All Czech men under 60 and 
women under 50 can be forced 
to work for the state or com- 
munity, in addition to their reg- 
ular working time whenever 
“extraordinary difficulties” de- 
velop, the Czechoslovakian par- 
liament has decreed.— Wall 
Street Journal. 

*” * 


* 


A Measure of Civilization 


Chile has the lowest per- 
centage of automobiles in op- 
eration in the world; namely, 
one to every 133.87 persons, 
while the United States has 
one car to every 3.62 inhabit- 
ants.—United Press. 

* * = 

Whenever a government 
tries to do everything for the 
people, it becomes very taxing. 
—WALL STREET JOURNAL. 

7 * * 


Cabbies Curbed 


New reform law has been ap- 
proved in Leopoldville, Belgian 
Congo, for taxi drivers. The As- 
sociated Press reports one sec- 
tion reads: 

“Do not act as instructors 
to friends, relatives or hired 
apprentices while driving cus- 
tomers and do not carry 


corpses.” 
* = 


So They'll Know... 


As part of a rigid economy 
program, both houses of Con- 
gress have voted to supply every 
senator and representative with 
a wall map of the United States 
at the purely nominal cost of 
$37,000. This may sound like a 
lot for a wall map but it’s really 
sound economy. It’s worth $37,- 
000 for a member of Congress 
to know what state he’s in.— 
George Dixon. 

. + * 

When your government does 
something for us, we’re suspi- 
cious. The British Government 
‘did things for us’ for a hun- 
dred years.—AN INDIAN Hinpbu 

LEADER. 
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‘Excellent Series ...... 





9 


This is an epen forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich. 





Permission Granted 


We have read the first in a series 
of “Letters to Salesmen” by John 
O. Munn that appeared on page 2 
of the June 1 issue of AUTOMOTIVE 
News. We feel that this is a very 
excellent article and would like 
very much to be given permission 
to reprint the entire series as it is 
published. 

We would circulate this material 
to our distributing organization 
with the feeling that it would be of 
material assistance to them.—C. T. 
GrirritH, Kendall Refining Co., 
Bradford, Pa. 

+. * * 

Congratulations to John Munn on 
his series of “Letters to Salesmen.” 

The contents of these letters, in 
my opinion, exactly describe what 
the retail automotive business to- 
day most lacks. 

To offset this lack we have dis- 
continued several of our oldtime 
salesmen and replaced them with 


The Big Story 


Robert A. Boyer, who designed and built Henry Ford’s all-plastic 
car body, has resigned his research position with Ford Motor Co.... 
John W. Scoville, economic analyst for Chrysler Corp., said that the 
real problem confronting the automotive industry after the war will 
be one of preventing people from buying cars. He urged raising the 
prices of cars to avoid a buying rush which, he said, could only be 
followed by a depression within the industry ... In the opinion of 
Clyde Herring, pioneer automobile distributor, former U. S. Senator 
from Iowa and at present senior assistant in the Office of Price Ad- 
ministration, “when you come to setting a price ceiling on a used car, 


you’re getting into the fifth dimension” . 


. . The automotive industry 


is leading all other industries in the nation in the purchase of war 
bonds. Latest figures show that more than 90 percent of all automo- 
tive employes were regularly investing in war bonds. 


—From the Files of Automotive News, 





younger men, for whom we are 
conducting a Monday night school 
which has now been going on for 
approximately two months. 

Already these younger men are 
doing a better job, especially in the 
more distasteful sides of selling, 
than some of the retained older 
men.— Ropert W. Pierce, Pierce- 
Crook Chevrolet, Inc., Pawtucket, 
R. I. 


Right-ed 

You have made a mistake in 
identification in the picture, cap- 
tioned “Fort Wayne Packard 
Opens,” which appears on page 63 
on your June 15 issue. 

Mr. Kelley is on the right. I have 
known him personally for years in 
automotive and flying activities. 
Paut R. Aucspurcer (Ford), Wood- 
burn, Ind. 

Epitor’s Note: Dealer - Reader 
Augspurger is correct; Mr. Kelley 
(the new Packard dealer in Fort 
Wayne) is on the right, not the 
left, where stands William G 
Beasley, Detroit zone manage 


* * * 


for Packard. Here they are i» 
correct order: 





(Left) Wm. G. Beasley 
(Right) James E. Kelley 
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It is no longer necessary to lift the foot and exert leg 
power pressure to bring your car to a stop. With the 
Bendix Low Pedal Power Brake on about the same level 
as the accelerator, an easy ankle movement, much like 
working the accelerator, is all the physical effort 
required for braking. And by merely pivoting the foot 
on the heel, shifts from ‘‘go" to "stop" controls are 
made in far less time. 


€ 
Reset: : MORE DRIVING COMFORT, LESS 


FATIGUE AND GREATER SAFETY. 
















Bendix 
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Division 
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The Only Performance-Proven 
Low Pedal Power Brake 


Car manufacturers, here is a sure answer to the problem of creating added 
interest in your line of cars. Equip your vehicles with Bendix* Low Pedal Power 
Brake, the sales feature that has already established itself as one of the most 
popular devices offered the public in years. 


Dealers are enthusiastic because with the Bendix Low Pedal Power Brake it is 
now easy to demonstrate added braking power and safety. Service managers are 
happy because of its trouble-free performance and, best of all, new car buyers 
realize that with today’s trend toward “power” operation, a car equipped 
with a Bendix Low Pedal Power Brake offers the ultimate in braking efficiency. 


Remember, too, this new low pedal power brake is the product of Bendix, world’s 
largest producer of power brakes and leader in braking developments since the 
earliest days of the industry. That’s why if you are contemplating power braking 
it will pay to “Sign Up’”’ with Bendix for the greatest improvement in braking 
since four wheel brakes. 


*REG. U.S. PAT. OFF. 


BENDIX civision SOUTH BEND 


hy 


AVIATION CORPORATION 













Export Sales: Bendix International Division, 72 Fifth 
Ave., New York 11, N.Y. ¢ Canadian Sales: Bendix- 
Eclipse of Canada, Lid., Windsor, Ontario, Canada 


| 


THE MOST TRUSTED NAME IN BRAKING 
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Continued Prosperity Called Sales Problem . . . 





Credit Level Safe, Nance Says 


CLEVELAND.—Speaking before | 
the Advertising Federation of 
America, Packard President James 
J. Nance last 
week cited three 
reasons why he 
doubts that con- 
sumer credit has 
reached a danger- 
ous level, 

One of the facts 
overlooked by 
credit critics, he 
said, is that con- 
sumer credit at 
the end of 1952 
represented only 





J. 3. Nance 
9.8 percent of the year’s total dis- 


posable personal income. In 1940, 
Nance said, the percentage was 10.8. 

Automobile installment credit 
was only 2.14 percent of dispos- 
able income in 1952, he declared, 

compared to 2.28 percent in 1940. 

Nance’s other reasons for dis- 
counting credit fears were the lift- 
ing of Federal credit controls in 
1952 and the sharp increase during 
the year in production of civilian 
durable goods. Both, he said, auto- 
matically and naturally increased 
installment buying. 

“At the moment,” Nance said, 
“America’s economic machine is 
operating so near to maximum that 
it might be said to be in almost 
perfect balance.” 

“But the basic fact of controlling 
significance to every American,” he 
said, “is that the nation has suc- 
ceeded in achieving the dual econ- 
omy it set out to create at the 
start of the Korean War. 

“Barring the outbreak of a big- 
scale shooting war,” he said, “day- 
to-day developments are not go- 


Judge Upholds : 
S.C. Dealer in 


Tax Recovery 


SPARTANBURG, S. C.—Federal 
Judge Cecil C. Wyche has ruled in 
favor of a Spartanburg auto dealer 
seeking to recover $4,117.05 in in- 
come and excess-profits taxes paid 
in 1941. 

An order filed in U. S. District 
Court reversed a decision by a 
U. S. tax commission that the $16,- 
000 paid by Ernest Burwell, presi- 
dent of Ernest Burwell, Inc. (Chev- 
rolet), was $6,000 too high. 

Judge Wyche held that the com- 
pensation paid Burwell, serving in | 
the U. S. Navy at the time, was 
“reasonable.” The commissioner had 
allowed only $10,000 as deductible. 

The Judge held that Burwell 
made “policy decisions, met with 
subordinates and directed his com- 
pany during his off-hours while 
serving the Navy at Charleston 
during 1941.” | 


Tires Untiring 
Mileage 10 Times Greater 
Now, Goodrich Says 


AKRON. —A car owner receives 
more than 10 times as much tire 
mileage as he did 40 years ago, B. 
F. Goodrich Co. says. 

Goodrich scientists say better- 
developed carbon black, improved 
tread design, advances in engi- 
neering and increased toughness of 
synthetic rubber will provide even 
greater mileage in the future. 

The Goodrich business research 
department says that 40 years ago 
a tire cost the motorist $10 per 
thousand miles. Today, it says, the 
cost is 67 cents. 


New Seiberling Tire Held 


More Heat-Resistant 


AKRON.—Excessive heat, which 
literally cooks thousands of miles 
of service out of heavy-duty truck 
tires on long-distance, high-speed 
hauling, has been effectively re- 
duced in a new tire, reports Seiber- 
ling Rubber Co. 

The tire, known as the “Thru- 
Way 125” is claimed to run as 











much as 60 degrees cooler than 
other types now being used. L. M. 
Seiberling, sales vice-president, said 
that this is made possible by the 
use of patented “heat vents” in the 
shoulders of the tire, where the 
generation of heat is greatest. 


ing to alter that fundamental 

fact or its implications.” 

The big challenge, Nance said, is 
whether advertising and distribu- 
tion can maintain a high-level econ- 
omy without Government planning 
or artificial supports. 

With 12 years of war and defense 
production behind industry, he said, 
many of those concerned over the 
economic future believe that pres- 
ent output is actually over-produc- 
tion and cannot long be maintained. 
Whether this fear is justified, he 
said, depends upon what distribu- 
tion men will do about the problem. 

There is no longer a “buyer’s” 
market or a “seller’s” market, 





GM Loses Appeal 
On Folding Top 
Patent Suit 


WASHINGTON.—A patent in- 
fringement suit, brought by John 
W. J. Ackermans against General 
Motors Corp., was upheld by the 
U. S. Supreme Court last week 
when it turned down GM’s appeal 
for a review. 


Earlier in the year, the U. S. Cir- 
cuit court in Baltimore had ruled 
that GM had infringed on a patent 
owned by Ackermans on a folding 
top for convertibles, and that Ack- 
ermans should be awarded dam- 
ages. The amount of damage will 
be decided by the lower court. 

GM said the decision affected 
companies producing 64 percent of 
the automobiles in this country. 

According to a GM spokesman, 
the decision affects all convertibles 
produced between 1950 and 1953. 

Ackermans, now a body engineer 
at Hudson, said he filed his folding 
top patent in 1946 and showed it 
to several car manufacturers, in- 
cluding GM. He was then told that 
the design was not feasible, but 
found that in February, 1950, they 
began using it. 

He explained that his suit against 
GM was based on only one feature 
of the push-button folding top, 
namely the folding top seal, or 
weather-stripping. 








Nance said. It is now a “salesman’s” 


market, 

Distribution, he said, holds the 
key to prosperity from here on in. 
“It is here that the salesman, 
using the tool of installment cred- 
it, must play his most important 
role.” With a record number of 
families able to buy high-living- 
standard items, he said, “dynamic 
distribution” will mean continueJ 
prosperity. 

Dynamic distribution, he told his 
audience, begins with continued 
high-level utilization of plants and 
work forces, and continues with 
solid marketing effort, Advertising 
men, he said, must meet the chal- 
lenge by constantly strengthening 
techniques of inspiring demand. 
Many of the old arts of selling 
must be relearned, Nance said, old 
ideas must be changed and new 
methods must be improvised. 

Commodities must be sold on a 
basis of their use value, never 
dumped on the market. By materi- 
ally expanding the size and man- 
power of the nation’s entire distri- 
bution structure, Nance said, con- 
sumption can be maintained in line 
with present production. 

“I am . .. convinced,” Nance 
said, “that the share of business 
revenue devoted to advertising, 
promotion, merchandising and 
marketing research will have to 
be increased, and that increased 
expenditure wisely made for these 
purposes wili more than pay for 
themselves in increased volume.” 

Nance saw no threat to the econ- 

omy in any cutback of military ex- 
penditures. With America’s need for 
civilian production, he said, the ef- 
fect of even the biggest defense- 
spending slash now contemplated 
would be largely psychological. 

Peace in Korea, he said, will like- 
ly have little effect on the balance 
of the economy because it will not 
greatly change the fundamental 
situation. 


Montgomery Estate 
LOUISVILLE.—The estate of 
Raymond E. Montgomery, owner of 
Montgomery Chevrolet Co., who 
died May 27, has been adjudged at 
$271,701 in Probate Court. The 

estate was willed to his wife. 





Used-Car Bulletin from Detroit... 


Latest Auction Priees 


(Aptco Auto Auction. Sale every Wednesday.) 


June 17 
(Sold 101 cars out of 126 offerings.) 

BUICK—’51 Super 4-dr., $1,555". ‘50 
Special 2-dr., $670, $885. '49 RM 4- 
dr., $750*. '47 RM 2-dr., $190. 

CADILLAC—’'48 (62) 4-dr., $1,080*. 

CHEVROLET—’52 SL Deluxe 2-dr., $1,- 
240; Bel Air, $1,600*; 4-dr., $1,275*. 
‘51 SL Deluxe 2-dr., $1,060, $1,030, 
$880; 4-dr., $975. ’50 SL Deluxe 4- 
dr., $845, $840, $900; Bel Air, $1,065. 
"49 SL Deluxe 2-dr., $650, $600, $560; 
4-dr., $650. 

CHRYSLER—’51 Windsor club coupe, 
$1,310*. 

DeSOTO—'51 Custom 4-dr., $1,110*. 
Custom 4-dr., $900*. 

DODGE—’53 Coronet (8) club coupe, 
2,260"; Meadowbrook 4-dr., $1,700*. 
’50 Coronet 4-dr., $815. '49 Coronet 
4-dr., $700, $665. 


"50 


FORD—'52 Custom (8) 2-dr., $1,375, 
$1,390. '51 Custom (6) 2-dr., $800, 
$1,075*; Custom (8) 4-dr., $1,010, 
$900. '50 Custom (6) 4-dr., $730; 
Custom (8) 2-dr., $790. ‘49 Custom 
(6) 2-dr., $535. 

FRAZER—'49 4-dr., $400. 

KAISER—’51 4-dr., $775; Henry J (4) 
sedan, $475. 

LINCOLN—’'49 4-dr., $450. 

MERCURY—’50 2-dr., $920. ‘49 2-dr., 


$670, $780. 

NASH—’52 Statesman 2-dr., $1,130. 
Statesman 4-dr., $465, $405. 

OLDSMOBILE—’52 (88) 2-dr., $1,730". 
"50 (76) 4-dr., $860". ‘49 (76) 2-dr., 
755. 

PACKARD—’50 (200) 4-dr., $450. 

PLYMOUTH—’52 Cambridge 4-dr., $1,- 
050. '51 Cambridge 4-dr., $900, $890; 
club coupe, $1,000, $860. '50 SD club 
coupe, $765, $730, $725. ‘48 Deluxe 
4-dr., $450. 

PONTIAC—'51 Chieftain (6) 4-dr., $1,- 
165. ‘50 SL (8) 2-dr., $710*. ‘49 
Chieftain (6) 4-dr., $770. ‘48 Chief- 
tain (8) 4-dr., $620*. 

STUDEBAKER — '50 Champion club 
coupe, $625; sedan, $560, $555; club 
coupe, $550. 

WILLYS—’52 Aerolark 2-dr., $1,150. 

MISCELLANEOUS—’51 Skoda (Czech) 
2-dr., $415. 


"49 


June 10 
(Better class merchandise brought 
better sale. Sold 113 cars out of 166 
offerings.) 
BUICK — '52 RM 4-dr., 2 at $1,975°; 


Riviera 2-dr., $2,100*; club coupe, 
$1,650; Special 4-dr., $1,790. ‘51 
Special 2-dr., $1,300; 4-dr., $1,325. 
‘50 Super 4-dr., $925, $900; Riviera 
coupe, $1,225*; Special 4-dr., $865. 

CADILLAC — '51 (61) club coupe, §2,- 
500°. '50 (62) 4-dr., $2,050°. 

CHEVROLET — '51 SL Special 2-dr., 
$830; SL Deluxe 2-dr., $1,070*, $1,- 
035; 4-dr.. $1,045*, $1,065*. '50 SL 
Deluxe 2-dr., $805, $795; Bel Air, 
$1,025*. °49 SL Deluxe 2-dr., $595. 
"48 SM 2-dr., $435; 4-dr., $525. 

DeSOTO — '51 Custom 4-dr., $1,150*. 
‘50 Custom 4-dr., $820. ’48 Custom 
conv., $500, $400. 

DODGE — '52 Wayfarer 2-dr., $1,035. 
‘51 Meadowbrook 4-dr., $910, $950, 
$900, $1,000*; Coronet club coupe, 
$1,175*. '49 Meadowbrook 4-dr., $710. 

FORD—’52 Custom (8) 4-dr., $1,500*; 
Victoria, $1,760*. ‘51 Victoria, $1,- 


250*; Custom (8) 2-dr., $1,125, 
$950°; 4-dr., $1,100%; Custom (6) 
2-dr., $840, $950*. '50 Custom (8) 


2-dr., $760, $800; club coupe, $780. 
‘49 Custom (8) 2-dr., $490, $575, 
$730. '48 SD (8) club coupe, $440. 
HUDSON — '49 Commodore (8) conv., 
$630. 
FRAZER—’51 4-dr., $870*. 
LINCOLN—'52 4-dr., $2,550*°. '50 club 
coupe, $1,255*. 


MERCURY — '52 club coupe, $1,910*. 


"50 2-dr., $910. '49 4-dr., $830. °47 
conv., $490. 
NASH —'51 Ambassador 4-dr., $875; 


Rambler conv., $900. 
4-dr., $450. 

OLDSMOBILE—’51 (88) 4-dr., $1,430*. 
‘50 (88) 2-dr., $980. '47 (98) conv., 
$250°. 

PACKARD — '49 station wagon, $420°. 
"48 2-dr., $400. 

P LYMOU T H—'52 Concord business 
coupe, $905. ‘51 Cambridge 4-dr., 
$995. '50 Deluxe club coupe, $640. '49 
SD 4-dr., $550. 

PONTIAC — '52 Catalina, $1,950*. ‘51 
Chieftain (8) 2-dr., $1,300*; Chief- 
tain (6) 2-dr., $1,150, '50 Chieftain 
(8) 4-dr., $925; 2-dr., $1,070* $1,- 

. '49 Chieftain (8) 4-dr., $890. 

— '51 Champion 4-dr., 
"50 Champion 4-dr., 

$790; Commander (8) 


"49 Statesman 


4-dr., $750. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 
Other Auction reports are on Pages 24-26. 


| 
| 
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Two Auto Generations Meet— 


| 





That first Plymouth shown here was called a Deluxe Rumble Seat Coupe. It retailed 


| for $720. Extras included $15 for bumpers and $30 for safety glass. It is confronted 
| with a 1953 Cranbrook. 


* x 


Plymou 


th Ends 25th Year 


With Output of 7,861,131 


DETROIT.—Plymouth embarked 
on its second-quarter century of 
auto manufacturing 
while at the same time Chrysler 


last week, | 


Corp.’s Los Angeles plant produced | 


the millionth California - built ve-| 
| first American colonists.” 


hicle since 1928. 

Plymouth production began 
June 14, 1928, at the Maxwell 
plant in Highland Park, Mich., 
and up to the close of the first 
25 years the division has built 
7,861,131 cars, 

Within three years, Plymouth 
had moved up to third place in pro- 
duction and sales, a position it has 
never relinquished. 


The name Plymouth was chosen, | 


Prestige, Profits 
Seen in Sale 


Of School Buses 


ONEIDA, N. Y.—New-truck deal- 
ers are finding additional profits 
and increased community prestige 
in school bus body sales, according 
to Charles W. Trout, president of 
the School Bus Body Manufacturers 
Assn. 

Trout, vice-president and _ sales 
director of Oneida Products Corp., 
declared: 

“Truck dealers already have am- 
ple facilities in their garages to 
handle large-vehicle sales and 
service. Also, the dealer selling bus 
bodies is in a real sense contribu- 
ting to the safety of his neighbor’s, 
and perhaps his own, children.” 

According to the recent annual 
report of the National Education 
Assn., approximately 120,000 school 
buses in this country carry more 
than 7 million pupils to some 20,000 
schools every day of the school 
year. “More than 19,000 new school 
buses will be placed in service this 
year,” Trout said. 

“The consolidated school district 
system, developed to meet the na- 
tion’s needs for educational facili- 
ties, has helped create an unprece- 
dented demand for school buses,” 
said Trout. 

“In addition to providing more 
new school buses, the replacement 
market also is growing each year, 
and truck dealers have found they 
can add school bus body sales to 
their programs with a nominal 
equipment investment. 

“The dealer who helps his school 
board select the right capacity bus 
and sees that it has the proper 
chassis for economical operation 
performs a prestige-building com- 
munity service.” 


according to a news item which ap- 
peared in Detroit on June 17, 1928, 
“because the car was to typify the 
endurance, strength, rugged hon- 
esty, enterprise and other virtues 
of the Pilgrim band who were the 


Chrysler Corp. acquired a truck 
plant in Stockton, Calif., as early as 
1928 and added the Los Angeles 


|plant in 1932. In addition, there is 





a Plymouth assembly plant in 
Evansville, Ind., which was opened 
in 1935. 

Today, Chrysler Corp.’s plant 
facilities in California are said to 
be six times what they were eight 
years ago, 

Simultaneously with the produc- 
tion of the millionth car on the 
west coast, Chrysler Corp. dedi- 
cated a Dodge plant in San Le- 
andro, Calif., with W. C. Newberg, 
Dodge president, as main speaker. 

“The existence of these plants,” 
Newberg said, “and their place in 
the economy of the state and na- 
tion are not based on war or the 
threat of war. They are civilian 
plants, built with private capital, 
for civilian purposes. They are the 
measure of just one company’s 
growth in California ...a growth 
based upon and contributing to a 
solid, stable civilian economy.” 


Lincoln Markets 
Air Conditioner 


Costing $621 


DETROIT. — An air-conditioning 
system is now available as optional 
equipment on Lincoln sedans and 
coupes, Joseph E. Bayne, general 
sales manager of Lincoln-Mercury, 
announced last week. 

The unit contains modulation 
valves and controls which permit 
the temperature to be regulated 
with instrument-panel controls, 
Bayne said. The system is capable 
of reducing the interior tempera- 
ture by 25 degrees, he added. 

The compressor unit is belt- 
driven from the crankshaft. Air 
taken from the floor at the rear 
seat is filtered, then passed into 
an evaporator in the trunk, where 
it is cooled. The cool air is forced 
back into the car by two blowers 
mounted on the underside of the 
package shelf behind the rear seat. 

The refrigerant is Freon 12. The 
condenser for it is installed in front 
of the heavy-duty radiator and its 
five-bladed fan. 

The entire unit weighs 170 
pounds, Delivered price of the fac- 
tory-installed option is $621. 





Plymouth Dealers Plug Michigan Travel— 





Dave Barnett (center), president of the Greater Detroit Plymouth Dealers’ advertising 
committee, and Len Thomson (right), executive director of the Southeastern Michig-r 
Tourist & Publicity Assn., hear Councilman Louis Miriana compliment Plymouth deal: 
of the area upon their service to the public through a travel campaign. The servi« 
provides tourists with maps and specific information on hotels, motels, restauran' 


scenic points and other activities. 


—_ 





— 
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Another ereat honor for America’s smartest car 


lS es Aanded to 
STUDEBAKER -1953 


Noted New York school 


of fashion design acclaims the 


1953 Studebaker for outstanding 





design and distinctive style 





1953 STUDEBAKER 








‘Family’ Stays Together 


Berger Bros. Emphasis on Team Work Reduces 
Turnover in Service Department 


By Norman Shigon 


Staff Correspondent 


PHILADELPHIA.-Many dealers | 


are plagued with continuous turn- 
over of their personnel, However, 
3erger Bros. Motors, Inc. ‘(DeSoto- 
Plymouth), has solved this problem 


Begole Buys Out McLean 


Begole Chevrolet Corp. has been 
appointed Chevrolet dealer in 
Tonawanda, N. Y., and 
purchased facilities of 
Chevrolet Corp., North Tonawanda, 
according to President George B. 
Begole. Hugh McLean, president of 
McLean, will retire after having 
represented Chevrolet for 30 years. 
Begole plans to give up his dealer- 
ship in Oakfield, N. Y. 


| by encouraging a family attitude. 
| “There is no dogging around 
here,” Stanton Berger, the junior 
partner of the father - and -son 
| team, stated. “Everybody does his 
job, and nobody pushes anyone 
| else around. No one puts on airs 
| or tries to show he is superior to 
| anyone else. 


| “Nobody squawks about overtime,” 
| Berger said. “The reason is that we 
has | provide a minimum guarantee for 
McLean | 
|sharing plan in which they get 40 


our mechanics and have a profit- 


percent on all the jobs they do. We 
always have plenty of work to go 
around so mechanics make 
stantially more 
|mum guarantee. 


” 





jincome of the 
| when he surveyed the situation and 
realized 


sub- | 
than their mini- 


The firm was understaffed until 
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a few months ago. Berger did not 
want to hire additional mechanics 
for fear that it would cut into the 
oldtimers. However, 


that their would still be 
plenty of work to go around, he 
hired two new mechanics. 

The firm holds a mechanics’ 
meeting once a month to discuss 
service problems and talk over dif- 
ficulties which may have arisen, 

The firm, which has been in 


‘Weather Guard’ Unit 
Adapted to Buildings 

NEW YORK. 
Controls, Inc... maker of the 
“Weather Guard” which automati- 
cally closes convertible tops when it 
starts to rain, has completed en- 


Micro-Moisture 


gineering work on a unit for clos- | 


ing building windows. 

Roger Brown, president, says the 
company has backlog of 4,000 or- 
ders for its automotive unit. 


business for 40 years, uses a 
control system in its service de- 
partment so that it is able to tell 
which car is being serviced at 
any time, Although it offers only 
the usual seasonal specials, it 
thinks the quality of the work its 
service department performs is 
its best advertising. 

The 
dows to advertise by displaying 
unusual paintings and cartoons. 

Another part of its advertising is 
done by its parts-truck which is 
used for pushing, towing, etc, The 
truck carries an attractive picture 
of a. girl with a caption reading: 
“Let us give you our figure first.” 

Berger is located at 5621 Walnut 
St., and its service department ad- 
joins the showroom, Its used-car 
lot, new-car storage and body shop 
are located at 5520 Chestnut St., 
across the street from Stein Bros., 
one of the most active used-car 


dealers in the city. Berger's used- | 


car business benefits from some of 


|the overflow at Stein’s. 


STADMG EG 


CARBURETORS 


Is a Prime Factor in Every 


Automobile Sale! 


Engine performance not only influences today’s customers, 


it also builds a reputation which effects future sales. Thus, 


it is doubly important to specify engine components that 


will maintain your standards of quality and service. In car- 


buretors that means Stromberg. 


Exclusive design features, and mechanical simplicity have 


made Stromberg* Carburetors famous for lasting perform- 


ance. Judge on the basis of long-range economy and you 


will agree—Stromberg Carburetors are the logical choice. 


© Standard Equipment Sales: Elmira, N. Y. 
e Service Sales: South Bend, Ind. 


* REG. U.S. PAT. OFF. 


ECLIPSE MACHINE DIVISION OF > 


AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 





firm also uses its own win-| 










































































Letter to Salesmen 
By John O. Munn 


Dear Son: 
DEAFNESS is not gen- 


erally considered a good 
qualification for a 


- 4 salesman, but at 
SERIES certain times it is 


a definite asset 
to automobile salesmen. 
When the prospect’s first 
words are a statement as 
to how much someone else 
has offered him for his used 
car, it is well to be hard of 
hearing. Don’t give any in- 
dication you heard it. 


This is the proper time 
to point out the important 
features of your new car 
and to explain in detail 
how it best fits his need. 
Remember, when a pros- 
pect makes such a state- 
ment he has put himself on 
the spot. He hardly can 
take less and save his own 
face, but you can always 
appeal to his pride. 


* * * 


THE FACT that he did 
not accept the offer indi- 
cates that he was either not 
sold on the other dealer or 
his car. The very appear- 
ance of the prospect may 
suggest that he probably 
doesn’t buy merchandise 
simply because it is cheap. 
He, too, wants quality and 
personal service. 

If the competition is the 
same make of car, it can be 
truthfully pointed out that 
many owners have not derived 
satisfaction from their cars 
while others have. This is 
largely due to where they 
bought the car, rather than 
what make car they bought. 

There is just as much 
difference between dealers 
and their policies and atti- 
tude toward the public, as 
there is between makes of 
cars. It is the investment a 
dealer makes to take care 
of customers; it is policy 
regarding his treatment of 
customers that makes one 
dealer a preferred place to 


do business. 
* oo * 


THIS STATEMENT isn’t 
hard to prove to any rea- 
sonable prospect. What the 
customer is really buying 
is the satisfactory use of 
an automobile, and whether 
he gets it or not depends 
more upon the dealer who 
sold it than upon the man- 
ufacturer who made it. 


Even if a $100 differential 
exists between the allowance 
price of two dealers, that 
doesn’t mean that the custom- 
er is getting $100 more value. 
On the contrary, he is prob- 
ably getting shortchanged in 
value where he needs it the 
most—after he has purchased 
the car. 


Not every prospect 
knows that the dealers, who 
pretend to be offering a 
larger allowance, more than 
make it up on additional 
finance charge or skimping 
on the car’s make-ready. 
Insurance companies will 
not issue a policy guaraii- 
teeing satisfaction, but a 
good dealer does. $100 is 
cheap insurance for satis- 
faction. 


Cordially you: s, 


Dad 

















oO 
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DIAMONDS BY BRAMLEYS 
WHITE PLAINS, NEW YORK 






IT’S THE /: thing Tah 


THAT COUNTS! 


Complimenting beauty is our business, too! For over 25 
years Blue Coral has been adding that final touch of perfec- 
tion, of enduring elegance to that arsistocrat of the road, 


the American automobile. 


You see, once a car has been treated with Blue Coral, its 
colors take on a deep new lustre as if by magic. The finish 
glows with the hard brilliance of a jewel and the whole car 
sparkles with a “show-room” look that last for months. 


No wonder leading manufacturers, designers and pro- 
gressive dealers alike recommend Blue Coral and only Blue 
Coral as the one treatment that meets their high standards of per- 


~P>~ 
fection in preserving the finely engineered finishes in their cars. Me fishin tad 


It is not surprising that the Blue Coral Treatment has be- 
come famous the world over as the best beauty accessory 


fol OY al a 


for any car! 
(© 19534 D.T. Co. Factors, Inc. 


H. D. T. COMPANY FACTORS, INC. . Creators of the Blue Coral Treatment © WHITE PLAINS, NEW YORK 
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Jersey Dealers Intensify Campaign .. . 


Joint Ads Boost U. C. 


PLAINFIELD, N. J. 
dealers here have been successful 
in their bid for used-car sales, ac- 
cording to Niels P. Anderson, presi- 
dent of the Plainfield Automotive 
Trade Assn. 

For three years, franchised 
dealers have been addressing 

newspaper display ads to “Mr. 
and Mrs. Motorist,” telling them 
that “it does make a difference 
—When you buy used cars from 
a franchised dealer.” 


Anderson said that the associ- 


ation, which includes 14 dealer- 
ships, has been placing the ads at 
two-week intervals to cover a wide 
scope of dealership activities. 
Last year at election time the as- 
sociation ad read, “It does make a 


Studebaker Builds Hangar 

SOUTH BEND. — Studebaker is 
constructing a hangar on a 1%- 
acre site leased at the St. Joseph 
County Airport. The company now 
owns one DC-3 plant. 





Franchised , 





difference! Biggest Vote in U. S. 


| read, “when your car is in topnotch 


” 


running order,” and continued with 


| material asking the public to stop 
|at Plainfield dealer to receive a 


complete checkup. 


Recently, however, the ads have 
promoted used-car sales, urging 
buyers to purchase a used car 
from an authorized dealer. They 
point out that many of the 
models offered are one - owner 
cars—that they have been checked 
and reconditioned and are ready 
to go. 

The ad is shaped in a big “U,” 
with the names of the participating 
dealers in the arms of the “U” and 

the message to the public within 
the loop. 

Anderson said he felt that many 
dealers who had become _ whole- 
salers have found that it is now 


{ 
| 


| 
Sales Bid © 


necessary to become a retailer, and | 
that organized group advertising is | 
a truly effective way of talking 


| sense to the used-car buyer. 


History.” PATA then offered free | 
transportation to anyone wishing | 
| to go to the polls. 

Occasionally, the ad will plug 
service facilities. After the usual, 
“It Does Make a Difference,” copy | 








| Oldsmobile) ; 


“These ads have been 
every two weeks for three years, 
Anderson said, “and the charges 
by the newspaper are made di- 
rect to the dealer, pro-rata.” 

Dealerships participating in the 
cooperative advertising campaign 
are Laing Motor Car Co. (Cadillac- | 
Goodwin Motor Co. | 
H.O.B. Motors, Inc. 


run 


” 


(Studebaker) ; 


| (Chevrolet); Messmer Motors, Inc. 


(Lincoln - Mercury); F. Day Co. 
(Ford); A. J. Orbach (Dodge- 
Plymouth); Hoag & Shinker 
(Nash); Robert A. Nash Co. (Hud- 
son); Andersen, Inc. (DeSoto- 
Plymouth); George Romond 
(Willys); Rawson Motors, Inc. 
(Pontiac); M. A. Perrine, Ince. 
(Chrysler-Plymouth); Endress Mo- 
tors, Inc. (Buick), and Marino Auto 
Sales, Inc. (Kaiser-Frazer). 

For the most part, the ads ap- 
pear in the sports sections, and are 
big enough to dominate the page. 


Balaneed ee ®@ 





Pressed-Metal Facilities 


Increased by Chrysler 


DETROIT. — Chrysler Corp. 
has increased facilities for vol- 
ume production of Oilite stain- 
less steel products pressed from 
metal powder, A. J. Langham- 
mer, president of the Amplex 
division, announced last week. 

Stainless steel, he said, is one 
of Chrysler’s most recent de- 
velopments in powder metal- 
lurgy. Qualities of stainless steel, 
he said, make it especially suit- 
able for bearings and finished 
machine parts which might be 
difficult to produce economically 
by machining from bar stock, 
he said. 





Vulcan Sues Competitor 


Over Jack Patent 


WINONA, Minn.— Vulcan Mf g. 
Co. has filed suit against Columbus 
Production, Columbus, O., alleging 
patent infringement on a tripod 
automobile jack. 

R. E. Lange, Vulcan president, 
said similar suits will 
against other companies which he 
charges are infringing on Vulcan 
patents. 


for best performance 


but a most important part. 


A radiator is only part of a cooling system... 


In design and performance a radiator must be 


“in balance” with the rest of the cooling system 


—must take into consideration such factors as 


size of water jacket, capacity of water pump, 


construction of grille, location and size of fan. 


Harrison’s experience in this field over a period 


of 42 years covers the design and manufacture 


of more than 53 million automotive radiators. 


Our engineering counsel, as well as our testing 


facilities, are available to automotive engineers. 


HARRISON 
RADIATOR 


Diviston 


GENERAL 
LOCKPORT, 


MOTORS 


NEW 


CORPORATION 


YORK 





be filed | 


| fied air 
| through a grille placed on a shelf 





Air Conditioners 
‘Proved on Road, 
\Chrysler Says 


DETROIT. — Chrysler’s recentl) 
| introduced air-conditioning systerr 
|has proven itself in thousands of 
| miles of satisfactory owner driving 

says E. C. Quinn, president of 
| Chrysler division. 
The unit, perfected after 14 years 
| of development, is available on al) 
eight-cylinder Chrysler cars with 
the exception of the Crown Impe- 
rial and will be offered on six-cyl- 
inder models in the future, Quinn 
said. About 400 of the units are 
now in use, he added. 

Principal parts of the unit are a 
condenser system in front of the 
radiator; a compressor mounted on 
| the engine and operating off of the 
crankshaft, and an evaporator as- 
sembly consisting of two large 
blowers, two intakes located below 
the rear window, an outlet duct 
and two recirculating air intakes 
on the rear package shelf. This 
assembly is housed directly beneath 
the package shelf in the luggage 
compartment. 

Freshened, cooled and dehumidi- 
is forced into the car 


behind the rear seat. A single con- 
trol on the instrument panel en- 





ables the driver or a passenger to 


| regulate the amount of cooled air 


circulated. 
Cars equipped with the unit easily 


|maintained a temperature in the 
|70s while moving in heavy traffic 


with an outside air temperature 
above 100 degrees, Quinn said. 


Obituaries 


Sumner Simpson, Pioneer 


In Brake Lining Field 


BRIDGEPORT, Conn. — Sumner 
Simpson, 79, board chairman of 
Raybestos - Manhattan, Inc., died 
here June 13. He started in the 
automotive business early in the 
century with Royal Equipment Co 
which later became Raybestos. 

Influential in the merger in 1929 
which became Raybestos-Manhat- 
tan, Inc., he was its only president 
until a few years ago when he be- 
came chairman of the board. 


* * * 
Stuart Nixon 
MUSKEGON. Mich.—Stuart Nixon, 53 


an engineer with Sealed Power Corp. for 
18 years, died suddenly June 9 from a 
heart attack. He had been in the auto 
motive field since 1923 

* * * 


Walter P. Hanson 
IONIA Mich.—Walter P. Hanson. 62 





Ford dealer here since 1940. died following 
|}4@ heart attack recently. Mr. Hanson, a 
former Hearst newspaperman, entered the 
auto industry in 1923 with the Stutz firm 
in Indianapolis. Later. he was district 
manager for the Flint zone of Chevrolet 
At the time of his death. he was chairman 
of the Ionia County Republican Committee 
7 * 7 


J. M. Bishop Jr. 

GREER, Ss. C J. M. Bishop jr., 41 
proprietor of Bishop Motor Co.. died in a 
hospital June 10 after an illness of one 
week. Prior to establishing the Bishop 
| company here. he was associated with 
Boyd Motor Co. in Greenville for three 
years and Minyard Motor Co. tn Anderson 
for nine years. He was active in civic and 
| religious circles 


* * 
Henry A. Miller 
PITTSBURGH—Henrvy A. Miller, former 
vice-president and branch manager of 
Sterling Motors Corp., died May 31. He 
|} was 54 
| * * * 
Zenus A, Barker 
ST. LOUIS.—Zenus A. Barker, a pioneer 


| auto dealer in this area, died of heart 
| disease at his St. Louis County home June 
| 3. He was in the automobile business from 
1912 to 1941. and headed Barker Motor 


| Co., Ine. (Dodge-Plymouth). first in Maple- 
wood and later in Webster Groves. After 
leaving the automotive field. Mr. Barker 


| became associated with a St. Louis rea! 


| estate firm 


* a * 
Eugene V. Kidd 
SOUTH BEND. — Eugene V. Kidd. 41 
credit manager of Studebaker. died urex 


pectedly June 12 in his home 
* * ~ 
George N. Clermont 
MONTREAL.—Georges N. Clermont, 78 


| partner in Clermont Motors, Ltd., ied 
| June 15. Beginning in the automotive ‘eld 
}in 1916, he was considered one of the 


| pioneers in the trade in eastern Canad 
* * * 
Dr. Ferdinand Sonneborn 
NEW YORK.—Dr. Ferdinand Sonnet 
| 79. founder and president of L. Sonne 
Sons, Ine., petroleum refiners and m ' 
facturing chemists. died June 9 aft a 
long illness. Born in Breitenbach, Germ ny 
|} Dr. Sonneborn came to this countr 'P 
1903 and established the company, ‘ 
| now is celebrating its 15th anniversar 
was an authority on pharmaceutica! 1” 
industrial derivatives of petroleum 
* * e 


Charles H. Martin 


TROY. N. Y.—Charles H. Marti: 
Troy auto dealer, died June 11 4 
| short illness. He was a member the 


‘Troy Chamber of Commerce. 
‘ 
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The N.Y. NEWS is 
LARGEST in New York 
—LARGEST in America! 


IN NEW YORK, the circulation of the Daily News is more 


than twice-the-circulation of any other New York daily newspaper 


—more than twice as much in the CITY ZONE 
— more than twice as much in the SUBURBS 


—more than twice as much in CITY & SUBURBS 


FIRST in the CITY ZONE 


Daily News leads by 804,849 
DAILY CIRCULATIONS 


1,413,953 


FIRST in the SUBURBS 
Daily News leads by 319,748 


DAILY CIRCULATIONS 


441,665 


FIRST in CITY & SUBURBS 


Daily News leads by 1,135,211 
DAILY CIRCULATIONS 


1,855,618 












2 Mirror 
3 Jour-American .. 
4 World-Tel-Sun .. 


609,104 
561,997 
489,426 
394,256 
308,912 
157,854 


. 121,917 
111,303 
106,381 
96,128 
55,192 
15,834 


720,407 
658,125 
544,618 
415,293 
410,090 
279,77 | 


Jour-American .. 
World-Tel-Sun .. 
5 Jour-American .... 
6 World-Tel-Sun . 


7 Herald Tribune .. Herald Tribune .. 





SUNDAYS, TOO! The New York Sunday News is: 
FIRST in the CITY ZONE... leading the next Sunday paper (Mirror) by 838,092 
FIRST in the SUBURBS... leading the next Sunday paper (Jour-American) by 518,363 


FIRST in CITY & SUBURBS... leading the next Sunday paper (Mirror) by 1,409,811 
Sunday News TOTAL circulation (City, Suburbs, and Country) is 4,007,074 


THE & NEWS 


NEW YORK’S PICTURE NEWSPAPER 
NEWS BUILDING, 220 East 42nd Street, New York 17, N. Y. 


| CHICAGO-—Tribune Tower, Chicago 11 





Advertising offices 


; SAN FRANCISCO—155 Montgomery St., San Francisco 4 
also in... 


LOS ANGELES—1127 Wilshire Blvd., Los Angeles 17 






MORE THAN TWICE THE CIRCULATION, DAILY OR 
SUNDAY, OF ANY OTHER NEWSPAPER IN AMERICA 


CIRCULATIONS: Average for 6 months ended March 31, 1953, submitted to A.B.C.—subject to audit. 
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PAR Roads Program 
Driving Roots Deeper 


By Gerhardt Neumann 
Staff Writer 

N AYBE the time is slowly draw- 
4 ing to a close when highways, 
like the weather in Mark Twain’s 
saying, area 
topic, about which 
everybody talks 
but does nothing. 

Recent develop- 
ments in various 
states reveala 
growing aware- 
ness of the road 
problem and an increasing partici- 
pation in their solution by auto 





revenues to non- highway pur- 
poses, 
Maryland, which is planning a 


$568 million program over 12 years, 
has decided to prepare outlines 
showing each project by county, 
the type of construction or recon- 
|struction needed, its cost and rela- 
tive priority, so the people of each 
iregion will haye a better under- 
|standing of how the project will 
benefit them. 


j + * + 
A SIMILAR step was taken in 
d Nebraska where the Depart- | 
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Stuart Gives Safety Car to Indiana Police— 


Office of Traffic Safety has been presented 
to the Indiana State Police by Charles Stuart (center), Indianapolis dealer. Receiving | 


A Studebaker Commander for use by the 


the keys is J. L. 
intendent, looks on. 


Lingo, State director of 


representatives of business and in- 
dustry, highway officials and legis- 
lators met with Gov. Johnston 
Murray to initiate a PAR move- 


cerned with the modernization of | tion of the contemplated work. Ac-|Mead Norton, a prominent Okla- 


our highway system, 

Steps to carry the problems of 
road improvements to the people 
have been taken in several states. 
Arizona, last fall, approved a 
constitutional amendment which 
prohibits diversion of highway 









... there’s 


DELCO SHOCK ABSORBER 


cording to PAR (Project—Adequate 
Roads), this method was _ instru- 


homa City auto dealer who also 
represents the Oklahoma Automo- 


mental in getting early approval of | bile Dealers Assn. 


the program, for which the Legis- 
lature voted an increase of one 
cent in the state fuel tax. 

In Oklahoma, more than 50 


—— ot 200 4 SPM 
Com Tye Shodk Nosorvers 


designed to meet your 


a e J 
Supplying the nation’s passenger cars, trucks, busses and 
military vehicles with the right shock absorbers is routine 
at Delco Products. We’ve been doing it for years! 
Because Delco shock absorbers are designed to meet 
specific applications . . . because they are uniform in 


quality and efficiency . .. automotive engineers are assured 
of a dependable and economical solution of their ride- 


control problems. 


Delco will give your inquiry prompt attention. Delco Prod- 
ucts, Division of General Motors Corporation, Dayton, Ohio. 


Delco Hydraulic Shock Absorbers 


\oats Vhown Ne Kgproxmate 


The Oklahoma development is 
of particular interest, since it ap- 
pears that dealers in some other 
states have not taken too great 


traffic safety, while Frank Jessup, super- 


an interest in the PAR 


ment. 
Closer cooperation between plan- 
ners and highway users also has 


move- 


ment of Roads prepared maps|ment in that state. Elected as|phecome the keynote in other states. 
dealers and others closely con-| showing project-by-project defini-|chairman of the group was H. 


A highway study committee estab- 


Taylor Rejoins Gates 


After a two-year tour of duty 
with the Air Force, Charles C. 
Taylor has rejoined Gates Motors, 
Ine. (DeSoto- Plymouth), Indian- 
apolis, as sales manager. 


Here's the Complete Answer to Ride-Control Problems! 











lished by the Minnesota Legislature 
consists of highway users, farmers 
workers and other groups. It will 


set up common objectives in the 
state’s highway program. 
+ « + 
}EW HAMPSHIRE voters ap- 


+ * proved a $5 million bond issue 

to finance a 15-year road develop- 

ment, while in Wyoming an amend- 

ment prohibiting road tax diversion 

will be voted upon in the next gen- 
| eral election. 

From Tennessee comes word that 
the PAR movement is gathering 
momentum. Some 30 associations 
and groups have joined forces un- 
der the PAR emblem and _ have 
submitted a program to the Legis- 
lature. An anti-diversion amend- 
ment must be passed by the next 
Legislature before it can be sub- 
mitted to the electorate. 


Progress also has been made in 
Idaho where the Highway De- 
partment has adopted the use of 
sufficiency ratings for highways 
—one of the basic objectives of 
PAR as the most efficient method 
of determining where the great- 
est needs for roads exist. 


Increased income for highway 
purposes voted this year in Idaho 
will amount to $1.4 million. Other 
measures include road studies, con- 
demnation procedures and taxation. 


Also based on sufficiency ratings 
is a 10-year road program in Ver- 
mont, which is based upon the full 
| cooperation of highway user groups. 
| Periodic conferences are being held 
|for the purpose of reaching agree- 
|ment on all problems. 


F lorida Turnpike 
Suffers Setback 


In Legislature 


| 





| Advocates of a toll turnpike from 
|the Georgia line to Miami, Fla., 
had to be satisfied with a “bob- 
|tailed” highway from Stuart to 
Miami, a distance of some 150 
miles. The Legislature, which has 
just adjourned, made it certain 
|that no further extension be at- 
| tempted before the 1955 session. 

Opposition centered in Daytona 
| Beach and other smaller communi- 
|ties along overcrowded U. S. No. 1 
| was successful in emasculating the 
|measure to such an extent that 
|there is serious doubt in some 
|quarters whether even the Stuart- 
Miami link can be financed. 

With the State Road Board 
pledged to push the two-laning of 
|U. S. No. 1, supporters of the state- 
|long turnpike are predicting that 
|}the communities which fought the 
project will face severe financial 
|losses, because of an even greater 
|shift of traffic away from U. S. 
| No. 1. 


* * 


‘Maryland Seadics 
‘Motorists Habits 


Maryland motorists have been 
“guinea pigs” in a series of experi- 
|ments conducted by the Center for 
| Safety Education of New York Uni- 
| versity and the Maryland Traffic 
Safety Commission. 

Using a _ special laboratory- 
equipped automobile donated by 
|Ford Motor Co., the two organi- 
|zations is making studies of the 
| driving habits of Marylanders. 
| Among various devices, the car 
|}has radar-tracking equipment to 
|determine the average speed of 
{autos on the state’s highways. 
| Also being studied are observ- 
|ance of traffic signs; attention paid 
{to signals and markings and speed 
| enforcement. 

+ * * 
Safety Contest Winners 


The state of Connecticut and the 
city of Evanston, Ill. were de- 
clared winners in the 1952 Tr::ffic 
Safety Contest of the National 
Safety Council. Nine other states 
jand 24 other cities won divisional 
honors . Minneapolis was the 
safest city in the 500,000 - 750,000 
population class for the first four 


months of 1953, according tc the 
National Safety Council, wit) 1.9 
|'deaths for each 10,000 ve! icles 
registered. 
* * * 
‘Grave’ Business 
The Kentucky Automo ile 


|Dealers Assn. has suggested that 
| driver training programs for ‘cen 
jagers be supplemented with ‘ours 
| of auto graveyards to give thim 4 
| graphic impression of the effecis of 
| car collisions. 
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You’ve got plenty of company—which means you’ve don’t worry about whether he’ll stay away, maybe 
got plenty of competition. This is no time to fool buy his car somewhere else. 
around. You need action. We’ve cut and simplified the paper work, geared 
n 
: Here’s a proved program to help you move those up for prompt okays on credit applications. Your call 
; cars now— Associates’ Prompt-Action Used Car gets fast action. Your customer gets fast action. And 
; Sales Plan. It’s a complete one-stop finance and you get complete control of the sale, a completed 
F insurance service that lets you keep the customer deal that actually moves that used car off the lot. 
; in hand until the deal’s buttoned up tight. You We’re ready, willing, and waiting for your call. 
: don’t send him away to shop for financing, and you Make it now and start getting fast action. 
f 
i 
: The Old Sage saws... 
1 “For success in new car dealing oe 0) ive on 
i these days it takes a long range 
; used car sales program.” 
r 
e 
9 
Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
A South Bend, Indiana 
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Power Steering Faces 
Impressive Future 


c ISN’T necessary to agree with the prediction made at 
the SAE meeting at Atlantic City recently by C. W. 
| Lincoln, chief engineer for Saginaw steering gear division 
|of General Motors, that within the next five years power 
steering may become more popular than automatic trans- 
| missions. A look at the record®———_— 
| shows that power steering is! manufacturing field would add an- 


off to an unbelievably fast | other to the list. 
start. The rate of acceleration 3. About 10 percent of all cars 
within the next few years is bound| being sold today are equipped with 
to be impressive. | power steering. This includes 100 
Here are some essential facts| Percent of Buick Roadmasters, 95 
about the situation: | Percent of Cadillacs and a high 
Oldsmo- 





College Cites Washington Dealer— 


Joseph Cherner, president of Cherner Motor Co., Washington, was presented with 
scroll for his efforts in behalf of the Albert Einstein College of Medicine. Cherner, 
who is national vice-chairman of the $25 million campaign for the nation's newest | | percentage of Chryslers, 


1. By the end of this year, every | ;. r 
U. S. passenger car will be offered wiles and Butcks. 
with power steering. | , ; ei 
| 2, There are now five manufac-| Stiff Competition Seen 
| turers competing in this lucrative | 4 THE future is likely to see a 
- field: Saginaw, Gemmer Mfg. Co., ¢ stiff competitive fight between 
Matthews Moves to New Location | Bendix, Ross Gear and Monroe Au-|types as well as makers of these 
Matthews Motor Sales (Oldsmo-| moved to a new location, purchased | tomotive Equipment. The antici-| devices. Although the same basic 
bile-Cadillac), Marysville, O., has| by J. H. Matthews, on N. Main St.| pated entry of Chrysler in this|components are used in all, the 


Only Socony- Vacuum Offers 


AL 35 


Americas Favorite Pair 
Mobigas €. Mobileil — 


First choice of millions of motorists coast to 


medical college, contributed $50,000 toward the establishment of a laboratory in| 
cardiovascular research. Shown (from left) are Samuel Hausman, national campaign 
committeeman; Max J. Etra, chairman of the university's board of trustees; Cherner, | 
and George Alpert, honorary campaign chairman. 


* * * 

























coast for power, protection and performance. 










Years of Expenence 
with Car Dealers — 


The average Socony-Vacuum representative 






calling on car dealers has had almost 17 years’ 






experience working on your problems. 









Exelysive 
"On-the-job” Traihirg— 


Finest lubrication and sales training program of 


its kind—includes showing your men how to feed 





extra business to your other Service Departments. 


SIGN OF FRIENDLY SERVICE 
FOR CAR DEALERS 


and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 


Mobilgas 


SOCONY-VACUUM 





SOCONY-VACUUM OIL COMPANY. INC., 








devices themselves look as differ- 
| ent as day and night. 

5. The linkage type may have 
some advantage relating to tool- 
| ing cost, but this advantage 
| would be small if volume produc- 
tion is reached. 
| 6. All of the new types are the 
| linkage type, but this trend may be 
|influenced to some extent by un- 
|certainty as to available space 
|under the hood in future models. 
| 7. The price of power steering is 
| coming down. Most observers look 
{for a cut of 10 to 15 percent this 
| year. Competition will undoubtedly 
force these price cuts in the very 
near future. 

* * 


* 

'500,000 for Saginaw 

| ee largest manufacturer 
| in the field at present, has al- 
ready produced more than half a 
million units. In addition to all five 
GM divisions, Saginaw sells to two 
outside car producers. The firm has 
recently introduced a linkage-type 
booster. The new-type device will 
be sold to a car producer as well 
as to two truck manufacturers. 

Much is destined to be heard 
about the relative merits of the 
integral and linkage-type power 
steering devices. Essentially, if 
the pump and valve body and 
other vital components are placed 
under the hood, the device is de- 
fined as an integral type. If the 
booster device is connected closer 
to the front wheels and outside 
the engine compartment, the de- 
vice is classified as a linkage 
type. 

The essential difference between 
the Gemmer device, in which the 
| power works all of the time, and 
|the GM booster, in which the de- 
vice operates only after 2% to 3 
pounds of pressure is exercised, still 
exists. While some compromise may 
|bring these two schools of engi- 
|neering closer together, there is 
;now no indication that either is 
|going to give up its position very 
quickly, There may be a tendency 
jin the future to compromise but 
|this has not been done. 

Discussion at Atlantic City indi- 
|cated that even though the steer- 
ing ratio of some of the larger cars 
| might be changed, the ratio of 
| lighter cars is probably destined to 
remain about the same. 








| Chrysler Claims 
‘Simplicity for 


‘Automatic Drive 


DETROIT.—High performance 
and simple design are claimed for 
Chrysler’s new automatic transmis- 
sion by E. C. Quinn, president 2f 
Chrysler division. 

The new transmission, now avail- 
able only on Crown and Custom 
Imperial models, is being built at 
Indianapolis. {t couples an auto- 
matically shifted planetary - gear 
transmission with a hydraulic 
torque converter. No clutch pedal 
is needed. The transmission is so 
simple, Quinn says, that it has only 
nine sliding valves, compared to 33 
in another transmission. 

By utilizing light metal in more 
|}than a dozen major parts, Quinn 
says, weight has been kept to 214 
pounds. Some transmissions weigh 
more than 300 pounds, he says. It 
| has 185 major parts, he adds, giv- 
ing it an edge in simplicity over 
other types which have 218 to 295 
major parts. 

In the normal position of the 
selector lever, there are only two 
points into which gears can be 
shifted by the driver—a push up- 
ward puts the transmission in neu- 
tral and a push downward puts it 
in drive. When the lever is lifted 
and pushed upward, the transmis- 
sion is in reverse, and when lifted 
and pulled downward, in low. A lu- 
| minous dial on the steering column 
| 








indicates which gear is in use. 





Chevrolet Tops Ford 


In Wayne County Again 


| DETROIT.—Ford, which had 
been outselling Chevrolet in 
Wayne County since 1941, suf- 
fered its second monthly setback 
in a row in May when Chevrolet 
sold 4,622 cars to Ford’s 4,019. 
In April, Chevrolet sold 3,899 
cars compared with 3,843 for 
| Ford, according to figures com- 
piled by the Detroit Auto Deal- 
| ers Assn. On a national annua 
basis, Chevrolet has outsold 
| Ford since 1935. 
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| atomic reactor design. Now they : ; | atomic submarine, USS Seawolf. 
are starting another round of ex- A | Work on these reactors is de- 
| periments. To emphasize the im- | veloping the kind. of new 
| portance of this first broad-scale equipment and materials, plus 
| venture and the caliber of the| | the kernel of operating experi- 
|management involved, the roster | ence, required in the building of 
| includes the following: Team one large industrial reactors. 
|Monsanto Chemical and Union A reactor large enough to power 
| Electric Co.. St. Louis. Team two— | an aircraft carrier will be com- 
; ee aw ao parable in output of energy to a 
Sack tn ae cee oe fae oe 
ae y eer 50,000 people. It will be, in all 
| wealth Edison and Public Service |essentials, a prototype model for 
pty ior an Cin Gal a ge power plant fueled with 
ae ee | oe ; , , . atomic heat. 
the congressional Joint Com-| Pacific Gas & Electric Co, San) Already the secrets of atomic 
mittee on Atomic Energy makes| Francisco. Now they have added action are being applied in many 
up i : a fifth team, Foster Wheeler Corp., : ' 
p its mind to take the wraps off industries . . . food manufacturers 


| the Atomic Energy Law and give eis Gs ——_— & | ®t - oa ‘are using gamma rays to bombard 














our top scientists (now champing : : s coe |foods to preserve them ... the 
at the bit) a chance to do what se | Kaiser Officials Get Acquainted : | plastic, aimee and rubber industries 
they already know they can do, we| Prototype Operating | Roy Abernethy, new vice-president and general sales manager of Kaiser Motors | have special uses . . . oil companies 
will have atomic power plants oper- HE Government-owned Tennes- | Corp., meets western division sales personnel on a swing around the country as the| and fertilizer plants use them on 
ating all over this country in 1955 see Valley Authority has been first official act in his new job. At a meeting in Los Angeles are (from left) R. E.|q wide scale. 

not in 1970 or 1980 as had been| oonnected with atomic develop- Heysell, manager of the Los Angeles wholesale division; Abernethy; Ken S. Moyer, | The story is virtually endless . . . 
vaguely guessed at by politicians.| nents from the start supplying | western divisional manager; Don E. Frederickson, Portland regional manager, and and its just beginning. . 

ly we may accept the con- |Oak Ridge with much of its con-| 'reé ©: Alvarez, San Francisco regional manager, —________| P,8 After spending an evenin 

servative judgment of Dr. Man- | ventionally produced electric power. | with “Sad Sacks” who like to witle 


son Benedict, of Massachusetts | Scientists from the Bonneville| designation for the prototype use in the atomic submarine, I'm almost convinced that the 
Institute of Technology, whose | Power Administration, Federal| model of a mobile atomic engine USS Nautilus, whose keel was | worig is “Goin’ t’ hell in a hand 
article in the May issue of The | power agency located in the Pacific| which recently began to operate | laid last summer, The sea-going | basket.” After an evening with 
Technology Review is now being | Northwest, are studying nuclear| successfully at the testing station | engine of this model, the Mark engineers I decide that I’ll try to 
circulated among the members of | power reactors at Oak Ridge. in Idaho. This is the land-based | II, is under construction. Another | hang on .. . at least for a couple 


the Atomic Energy Commission “y ’ th ‘i s f t to bolas bul 
in Washington, who have already Mark I” is the engineering | test for the engine intended for ype is being uilt for the second days. 


approved (with the White House) 


a program to encourage the 

private development of atomic 

power for industrial use. we 

Just to give you an idea, Benedict 9 @ 
says that a power plant now burn- wv 





ing five million pounds of coal 
daily would consume less than 2% 
pounds of nuclear fuel daily if 
security, engineering and cost 
problems could be quickly solved. 


But—he warns that unless modi- % 
fications are soon made in the Mc- ~ 
Mahon Atomic Act, the United \ 
States will lag behind other 
countries in the production of ; e ° 
economic nuclear power. The Mc- 

Mahon Act, sponsored by Senator and automoti ve tr im 

Brien McMahon of Connecticut, 
was passed in 1946 and provides 
for a_ civilian-dominated com- 
mission for the exclusive control of 

\ 


atomic energy. 
* + ” 


Flashing, custom-styled wire wheel covers, now being 
offered as optional and accessory equipment on several 


Peaceful Use Near 


1. MAKE a long story much 
shorter, the peaceful use of the 
atom is closer than you think. 
Blueprints are now being drawn 
for reactor plants. A hunt for sites 
is under way. Things are stirring 
faster in the effort to free atomic 
energy for free enterprise and put 
it to work for civilians. 


Westinghouse, for example, is 
breaking ground for a $2 million 
factory on the outskirts of Pitts- 
burgh that will produce pumps, 
valves and other equipment for 
atomic reactors. Scientific spade- 
work by hundreds of other com- 
panies, interested in atomic 
energy, is increasing rapidly. 
Shipments of radioactive isotopes 
in 1947 numbered only 50... 


this year more than 1,500 will go 
to industrial users, 


Meanwhile, industry’s first co- 
ordinated atomic-research program 
is bearing fruit. Four teams of 
the country’s largest chemical and 
electrical-utility companies, oper- 
ating under the wing of the AEC, 
have completed the initial round 
of field work. Their findings will 
be released to the public late in 
May. 


of the country’s leading automobiles, are just one of many 
specially designed, engineered and manufactured automotive 


items produced by the A. S. Campbell Company, Inc. 





For over 33 years, Campbell has designed and manufactured chrome 
automotive trim to the exacting specifications of automobile manu- 


facturers. 


Creation of new designs and extensive manufacturing facilities for 
volume production enables Campbell to work hand in hand with 
automobile manufacturers in producing exclusive yet economical 


chrome automotive parts. 





With new and expanded design and sales offices at 10124 W. 









MeNichols Rd. in Detroit, Michigan, Campbell offers you imme- 
diate service and quotation on contemplated chrome auto- 


motive stampings and trim. 
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Arlington Cites Cooke— 


An Arlington (Tex.) Ford dealer, Bob/| ; 
Cooke (left), receives congratulations from | ss 
a Chevrolet dealer, Tommy Vandergriff, | 
who happens to be mayor, upon Cook's} 
selection as Arlington's outstanding citizen 
of 1952. Vandergriff received a similar| 
award last year. Cooke earned the award | 
through his service as chairman of the| 
City Planning Commission. 


tyling 
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You cant have these to sell this year — 


ND they’re not outpriced custom jobs, either! 

In fact, AIRFOAM cushioned seats similar to 

the one above are selling cars in all price ranges— 
right NOW! 


Selling them BIG—for today’s motorists want 
more than just ‘‘foam rubber.’’ They want 
AIRFOAM! They want AIRFOAM seats of greater 
depth; they want them front and rear. They want 
plenty of AIRFOAM in backs and arm rests—and 
they want the advanced styling AIRFOAM makes 
possible! 


We think you'll like THE GOODYEAR TELEVISION PLAYHOUSE- 
every other Sunday—NBC TV Network 


And—since AIRFOAM engineering can deliver all 
that on a mass-production, mass-cost basis — 
there’s no good reason why millions can’t have it. 


If you have these AIRFOAM advantages to offer— 
make the most of them. Make these beautiful, 
buoyant seats-of-the-future bring you more 
business TODAY! Goodyear, Automotive 
Products Department, Akron 16, Ohio. 


MORE AIRFOAM | 


* Jf 
bf) 


| 










Airfoam—T. M. The Goodyear Tire & Rubber Company, Akron. Ohio 


ithe Seats of the Future are here! 


/ Once possible for luxury cars — Airfoam sells cars in many ways— 


e The only type cushioning with over half a million 
air cushions to each cubic inch, AIRFOAM “air- 
conditions” the ride—stays cool, fresh, inviting. 


N / Now practical for any car! 


CA Deeply sculptured biscuit tufting such as this 


f ae was once too costly for any but custom jobs. e AIRFOAM’s deep luxury and gentle “uplift” make 
f any car seem smoother-rolling, better ballasted. 
/ Today, AIRFOAM techniques and design engineer- , rg , 

: ing have made it economically practical for cars e A one-piece cushioning material, AIRFOAM holds 
4 in all price ranges—could help you sell any model its smart lines for the life of the car—increases 
on your floor! trade-in value. 











\M "fur LINE — MEANS MORE NAMES ON THE DOTTED LINE! 


GOODFYEAR 


THE WORLOS FINEST CUSHIONING 
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‘Out of the North’ Honored in East— 


Nash's latest outdoor film, “Out of the North,” recently received an award from the 
Film Council of Greater Boston. Shown at the presentation are (from left) Dr. Paul A. 


Wagner, executive director of the Film Council of America; A. E. Tracy, Nash assistant | 


Boston zone manager, and E. W. Palmer, president of the Boston Film Council. The 
certificate cited the movie for its “exceptional accomplishment in achievement of pur- 


%@ | Walsh, Inc., 1113-15 
4 o 





pose as a public relations motion Picture.” . 


Hobbs Employe Loses $9,209 
En Route to Wichita Bank 

Lee J. Hobbs Chevrolet Co., 1525 
E. Douglas, Wichita, Kans., has 
reported the loss of $9,209.84, $1,300 
of it in cash, 

A female employe of the firm, not 
named in the report, said she 
boarded a bus and headed down- 
town to make a deposit, but that 
she had ridden only a half-block 
when she discovered the money 


case was gone. 
* * * 


Veteran Dealer McKeever 
Opens Buick Firm in N. Y. C. 


Thomas McKeever, active in the 
automobile field for 27 years, has 


become owner of McKeever Buick, | 


Inc., 6502 Fifth Ave., Brooklyn, 
N. Y. 


McKeever’s staff includes Frank 


POSTAL 
CARDS 


gir 
(Te VAY 











McCauley, sales manager; Thomas | 
Bozza, office manager; Joseph | 
Blackwell, service manager; Joseph | 
Quinlan, service supervisor, and | 
George Ainoura and Vinnie Sim- | 
onelli, used-car managers. | 

* * * 


Welsh Delivers Truck Fleet 


For Construction Project 
George H. Welsh Motors, Inc. | 
(Ford), of Kansas City, has de-| 
livered a 26-unit dump-truck fleet 
to Thornton Hauling Co., of Dallas. | 
The trucks will be used on a con- 
struction project near Kansas City. | 
* oe * 


Feicht Gets Dealership 
Carl Feicht, who formerly held | 
the Pontiac dealership at Lisbon, | 
O., has acquired a similar dealer- | 
ship from C. R. Schaeffer, Colum- | 
biana, O. 


| 


ENVELOPES 
ENCLOSURES 


_ I 
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New Chrysler- Plymouth dealer 
in St. Petersburg, Fla., is Gary 


Central Ave. 
* * 


Taylor-O’Brien Embarks 


On Expansion Program 

Taylor-O’Brien Corp. (Ford), 

| 2837 Bailey Ave., Buffalo, has em- 

| barked on a $187,000 expansion 

| program. 

Construction has started on a 

| 7,200-square-foot addition to the 
service department, and a 3,900- 
square-foot addition for paint 
and collision work has already 
been completed. 

The dealership also has pur- 
chased an 8,700-square-foot build- 
ing at 2825 Bailey Ave., which is 
leased to Barrick-Garey Motors, 
Inc. (Mercury). 

* - * 


Pray To Open Deal 


Dwight Pray, Wichita, Kans., is 
opening a Buick-Oldsmobile dealer- 
ship in Meade, Kans. Pray, has 
taken a 10-year lease on the Van 
Horsen building, and is remodeling 
the structure. He has 30 years 
experience in the automotive 
business, 20 of them with General 
Motors. 

7 - * 
Hiden Gets Studebaker 

Sam Hiden, Inc., 2200-10 Second 
Ave., Birmingham, Ala., has suc- 
ceeded Cruse-Crawford as an 


authorized dealer for Studebaker. 
* * ” 


Fire Hits Nutt Agency 
R. T. Nutt Automobile Agency, 
Nacogdoches, Tex., was swept by 


fire of undetermined origin May 
5. Several new cars in the display 


room were damaged by smoke 
| and water. Loss was estimated at 
$25,000. 


* * + 


Eisele Names Pair 

H. J. Eisele, vice-president of 
Eisele Motors, Huntington Park 
jand Westwood, Calif., has 
nounced the appointment of Jack 
Andrews as new-car sales manager, 
and Dave Greer as general man- 
ager. 


* 


* + 
Beard Gets Willys 
John R. Beard has purchased the 
Willys business from R. L. Plum- 
mer, who operated the dealership 
here for eight years. 
. ” 


” 





Smith Bankruptcy 


Smith Motor Sales, 
Ont., has made an assignment in 
bankruptcy, according to notice 
filed in Ottawa. 

* 


* + 


Kildow Joins Alford’s 
George Kildow has been named 
used-car manager at Alford’s 
Dodge-Plymouth dealership in 
Portland, Ore. Formerly he was 


with Roy Burnett Motors and was | 


used-car manager for Portland 


Motors and Berry Motors. 
* = . 


Lloyd Gets Willys Deal 


Lloyd Motor Co., Fourth and 
Grant, Clay Center, Kans., has 


for Clay County. 
+ + + 


Englander Expands 


Englander Shaker Nash has 
opened its second Greater Cleve- 
land used-car lot under the di- 
| rection of Gil Eichhorn. 

* ” * 


| Gardner Heads C. of C. 


R. C. Gardner, president of 
Gardner Motors, Ltd., has been 
elected president of the Chamber 
| of Commerce in Medicine Hat, 
| Sask. 





* * * 


Martin Joins Anderson 
| Glen Martin, veteran auto sales- 
man and former dealer, has been 
named sales manager of Anderson 
|K-F Motor Sales, Cleveland. 

- * + 


New Lot for Kale 


Kale Buick Sales, Laporte, Ind., 
held a four-day open house to cele- 
brate the opening of its new used- 
car lot at 504-6 State St. Free 
| coffee was served. 
| * * 7 


Hudson Dealer Builds 


| George Kelly (Hudson), McKees- | 


|port, Pa., is building a two-story 
|dealership building on Lyle Blvd., 
| about five blocks from his original 
| location. 

| * * + 

11 Harrisburg Salesmen 


In Chevrolet’s 100-Car Club 


Eleven salesmen in the Harris- 
burg (Pa.) area have qualified for 
membership in Chevrolet’s 100-Car 
Club, it has been announced by 
Robert G. Lloyd, sales promotion 
|;manager of the Harrisburg zone. 


He also announced that two others 


an- | 


Strathroy, | 


taken over the Willys dealership | 





|had qualified for the 50-Car Clut 
| Qualifying for the 100-Car Clul 
|were A, J. Busnik, W. D. Dick, T 
|S. Henry, W. R. Keeley, S. B. Niss 
jley, J. L. Rex, R. J. Runk, G. L 
|Urban and H. L. Williams, all o 
Sutliff Chevrolet Co., Harrisburg 
and M. D. Erney and F. E. Knack 
stedt, both of J. Paul Harkison Co 
Lemoyne. Qualifying for the 50-Ca: 
Club were C. A. Hodgson and W 
|B. Schiefer, both of Highspir« 
Garage. 

* - a 


| Indianapolis Sales Council 


Honors Auto Salesmen 

| Thomas H. Campbell, of Mon- 
| arch Buick; Eldon P. Nelson, of 
East Side Chevrolet; Nola K. 
Ploughe of North Side Chevrolet, 
and C. Leon Stephens of Gates 
Motors, Inc., were among 16 
salesmen honored at the annual 
award dinner of the Indianapolis 
Sales Executives Council. 

+ a2 


* 
Allen Joins Horgan 
M. Raleigh Allen, general man- 
|ager of Tiger Cushion Rubber Co. 
| is now sales manager of the Anglia- 
| Prefect division of Ralph Horgan, 
Inc., of New York, distributor of 
|English Ford cars. Jerry A. Free- 
|man is general manager of the 
| division, 
‘ * of 
Wagner in Safety Drive 
H. E. Wagner Motor Sales Co., 
Johnstown, Pa., has joined with the 
City in sponsoring a _ pedestrian 
safety campaign. 
* * * 


Shaps Changes Lines 
Max Shaps, president of Shaps 
| Motors, Inc., Chicago, has an- 
| nounced the firm is now a Chrysler- 
Plymouth dealership. Since 1940 it 
| had handled Hudson. Shaps is tak- 
ing over the dealership and facili- 
| ties of Lakeside Motors, Inc. 

* * x 


New Chevrolet Firm 


Francis - Kerley Chevrolet Co., 
8700-10 St. Charles Rock Rd., is a 
new Chevrolet dealership in St. 
Louis. 


* * * 
| 


Bovard Heads Trucks 


Bill Bovard has been named 
truck division manager of the 
Ernest Ingold Chevrolet dealership 
in San Francisco. Johan Gogan is 
|sales manager. 
| * - * 





Santa Anita Starts Lot 


A used-car sales area has been 
opened by Santa Anita Motors 
Arcadia, Calif, according to Bill 
| Behrens, its owner-operator. Jack 
'Kinsey is used-car manager. 

* * * 


Shrine Cites Brigance 


A Shrine Club citation for meri- 
torious service has been presented 
|to Joe Brigance, retired Ford 
|dealer and past president of the 
Los Angeles Motor Car Dealers 
Assn. The presentation was made 
by Willis M. Buchanan, Pasadena 
Oldsmobile dealer and member of 
|the Pasadena Shrine Club. 

x 


x - 


Reynolds Celebrates 
| Elsbury Reynolds jr. head of a 
| Dodge-Plymouth dealership in 
|Pomona, Calif., recently held a 
grand opening of his new building. 





—— ooo 


Quartararo, Payne Sign Hudson Contract— 








Charles Quartararo (left) and William Payne (right) are the new owners of Southern 
Hudson, Inc., 2201 Canal St., New Orleans. Looking on as the franchise is being 
| signed is Lew Sumpter, south central divisional sales manager of Hudson Sales Corp. 
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Taft’s Choice in Senate | iiesie sine tian" Sinate 
Shares Policy Views ited Beaten 


By William Ullman 





_AUTOMOTIVE NEWS, JUNE 22. 1953 19 





flect what is regarded as a 


The governments of all 13 coun- 
|tries represented have accepted 


= 


fe) 


|Chile, France, West Germany, 
Japan, Portugal, Spain, Sweden, 
ithe United Kingdom and_ the 


The IMC announcement noted a 
| distinct improvement in the moly- 
bdenum supply situation. 





Washington Correspondent 


ESIGNATION of Senator William Knowland, of Cali-|Mine Chief Named ai cctceg age F nage cel gpa tavaptnda geese 


fornia, to act for Senator Robert Taft, of Ohio, as EOLOGIST Tom Lyon, the man 


When the Michigan State Fair in Detroit opens next September, the thousands of 
visitors will be greeted by a $250,000 sales pavilion now being built by the Ford 


Senate majority leader for the remainder of this session whom John L. Lewis, head of dealers of the Detroit district. The mast will be 87 feet high. The building will house 
will mean no change in Republican policy, say those who|the United Mine Workers, branded |g 76-seat movie theater and space for meetings. 
have followed the careers of both. Senator Knowland him-| 4s “a comparative ignoramus,” has 


self quickly announced that® 


he will be in constant con- 


sultation with Senator Taft 
and that the Ohioan will continue 
to attend weekly leadership meet- 
ings at the White House. 

Friends say there are no basic 
differences between Taft and 
Knowland on major issues, foreign 
or domestic, although Knowland, 
being from the Pacific coast, prob- 
ably has shown greater interest in| 
the course of events in Asia. 

As chairman of the Senate Re- 
publican Policy Committee, Know- 
land has been working closely with 
Taft since the 
Republicans took 
control of Con- 
gress in January. 
The Californian 


hower during the 
campaign. He 
was one of sever- 
al senators who 
traveled across 
i the country with 
William Uliman the Republican 
candidate. 
Following the November elec- 
tions, Knowland was the first to 
announce he would be a candidate 
for Senate floor leader. But when 
Taft also indicated a willingness 
to become floor leader, the Cali- 
fornian withdrew and _ succeeded 
Taft as policy chairman. 
Knowiand, at 44, has risen 
rapidiy on the nationai poucicai 





scene. He was Still in an Army | 


also was close to} 
President Eisen- | 


| 





uniform in Kurope when Gov, Mar! | 


Warren appointea him to a vacancy 


in the Senate in 1945. He won the! 


senatorial election in 1946, and last 


year he was _ reelected by the} 
largest vote ever given a candidate | 


in California. Under California’s 
unique primary law, he won both 
the Democratic and Republican 
nominations. 

* * * 
Tax Hearings Begin 
T= House Ways and Means 

Committee last week began 
hearings on 40 major tax problems 
not related to the high rates of 
taxation. These 40 topics were 
listed in this column a few weeks 
ago. 

Everyone having a tax problem 
can possibly participate in the 
hearings by doing one of two 
things: 

1, Stating his problem and sug- 
gested solution in a letter to the 
House Ways and Means Committee, 
House Office Building, Washington. 

2. Writing a letter asking for 
permission to appear personally be- 
fore the committee; specifying the 
amount of time needed to present 
his case and enclosing a summary 
of ideas. 

The committee will consider each 
of the 40 problems in order, and | 
the hearings are expected to con- 
tinue for some time. 

*” * * 


Nickel Source Tapped 


COMPLETION of an agreement | 
for production of up to 50,000, - | 
000 pounds of refined nickel from an | 
undeveloped deposit in British) 
Columbia was disclosed last week 
by the Defense Materials Procure- 
ment Agency. 

The new project is to be under- 
taken by Western Nickel, a wholly | 
owned subsidiary of Pacific Nickel | 
Mines Ltd., of Vancouver, and New- 
mont Mining Corp., New York. | 
Production is scheduled to start} 
March 1, 1955, and is to continue 
at the rate of 6,000,000 pounds of | 
refined nickel per year for seven | 
years. 

* 7“ a 


Molybdenum Pinch Eases 


'MHE International Materials Con- 
ference has decided not _ to 


aan si ______|been nominated by President | 


molybdenum for the third quarter | Eisenhower as chief of the U. S. mineneaeacain. a — ec vag er ange asbessag tetage Seng 
of 1953. Bureau of Mines. Lewis said the . | intended to help business men send 

It has worked out, instead, | Eisenhower action hasn’t changed International Ads Boosted |; commercial samples and advertis- 
guiding quotas for use of the |his mind a bit about Lyon's quali- | HE United States last week be-|ing material to foreign markets 
_countries concerned which re- fications, and that he will fight the came the first government to} with less cost, red tape and delay. 
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Cost Cutting Bendix-Westinghouse Air Brakes Reduce 
Downtime and Repairs on Rugged Mountain Runs! 


When a braking system proves itself for safe, dependable 
performance and low operating costs day after day over 
one of the toughest trucking routes in the country its got to be 
good! And that’s exactly what Bendix-Westinghouse Air Brakes 
do on hundreds of trucks operating over Colorado’s Berthoud 
Pass which cuts through the rugged Rocky Mountains at altitudes 
exceeding 11,000 feet. Here these mighty brakes are put to a 
grueling test—mile after mile of steep downgrades and sharp, 
tight curves that require almost constant braking application. Yet 
here, actual fleet records testify year after year that Bendix- 
Westinghouse Air Brakes pay off not only with peak perform- 
ance, positive control and utmost reliability, but with actual 
hard cash savings on maintenance, parts replacement costs and 
reduced downtime. That's why, no matter what type trucks or 
busses you build and whether they're designed for operation 
across town or cross country, you can give your customers the 
most in performance and profits by specifying the brakes 
proven for economy—Bendix-Westinghouse, the world’s most 
tried and trusted air brakes! 





AIR BRAKES 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY « ELYRIA, OHIO « BERKELEY, CALIF, 
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©1953 KAISER-FRAZER SALES CORP.. WILLOW RUN, MICH. 
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Kaiser’s record-breaking growth has reached a new high 
with the recent purchase of Willys assets. 
And already wonderful things have begun to happen. 
Anticipated lowered costs have already made possible 
the recent price reduction on the Henry J, placing the 
Henry J beyond reach of competition in the economy field. 
Volume dealers from coast to coast are switching to the 
Kaiser-Frazer banner. 


What about you? 


It’s your chance to join in the most electrifying expansion 
program since the “Big Two” became the “Big Three” 
twenty-five years ago—and to share in a new profit plan 
that is revolutionizing automobile retailing. 

A plan that this year will pay individual dealers 
$20,000...$30,000...$50,000...$100,000 in bonuses alone! 
In fact, under Kaiser-Frazer’s retroactive bonus plan 
—which is almost twice as generous as the next best bonus 
plan in the industry —dealers will have earned over five 

million dollars in bonuses. 

And that is only the beginning. 

As more and more production economies accrue from 
Kaiser-Frazer’s expanded facilities, the rate of growth will 
become faster and faster. The 730,000 Kaiser-built cars 
now on the road are the forerunners of millions to come. 

If you are prepared to grow as fast as Kaiser-Frazer is 
growing, we have this proposition for you: 

Study the advantages of the Kaiser-Frazer franchise 
as listed below. 

If they represent the way you'd like to do business, 
write, wire or phone E. W. Berger, Vice President and 
Manager of Dealer Franchising, Kaiser-Frazer Sales 
Corp., Willow Run, Mich. He’ll see that you get 
the facts and figures you'll need for the most fortunate 


decision of your business life. 





profit team in 25 years 


Here are the reasons dealers call the Kaiser-Frazer 
franchise the Priceless Franchise! Compare it with the 
franchise you now hold! 


| A discount rate more generous than the industry average! 
2 Protection against price decline and model design change! 


3 A price range that starts with the new °53 Kaiser, 
hottest car on the road...and goes clear below the lowest 
price field with the new ’53 Henry J...now, more than 
ever, the car for today! 


4 Attractive retroactive cash rebates to fleet buyers, 
based on volume purchases. The only fleet plan of its kind 
in the industry. 


9 A Kaiser-Frazer franchise is a continuing contract... 
not a one year contract. It removes “term-contract”’ worries. 


6 Passenger cars and only passenger cars to sell. . . no 
trucks ... no by-products or specialized vehicles! 


] 100%, reimbursement for retail labor on warranty 
work. Kaiser-Frazer values owner loyalty and good will — 
but doesn’t forget the dealer! 


8 A cash bonus on the Kaiser that’s tops in the industry! 
The bonus starts with the first Kaiser you purchase... 
pyramids with volume... and becomes retroactive to the 
first car! 


9 A newly added cash bonus on the Henry J that’s tops in 
its field. This bonus also starts with the first Henry J 

you purchase...pyramids with volume...and becomes 
retroactive to the first car! 


Kaiser*Frazer...the priceless franchise 
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Auto Personnel 





Overstreet has been 
elected executive vice - president 
and reelected secretary, while John 
E. Potter, controller, has _ been 
elected treasurer of Tinnerman 
Products, Inc. 

Reelected vice-presidents of the 
firm were George A, Tinnerman 
and George J. Schad. 


* & * 


N. H. Good Roads Group 


Picks Taylor as President 
Stinson L. Taylor, of Concord, 
N. H., has been elected to succeed 
Arthur Whitcomb, of Keene, as 
president of the New Hampshire 
Good Roads Assn. 
Earl M. Sawyer, 
was named vice-president, 


Robert C. 


of Penacook, 
while 


Whitcomb and Robert Hunter, of | 


Hopkinton, were elected to the 


board of directors. 


* * * 


Ervin Elected Vice-President 


In American Chain Sales 


Henry Ervin has been elected 
vice-president and director of sales 
of American Chain & Cable Co., 
Inc., and associ- 
ate companies. 
Sales activities of 
the company’s 16 
divisions will be 
under his direc- 
tion from head- 


quarters at 230 
Park Ave., New 
York. 


Ervin has been 
with the company 
since 1937, for the 
last two years as 
administrator of general sales. 

Harry Williams also has been 
elected a vice-president of the com- 
pany. He is in charge of sales of 
the automotive and aircraft divi- 
sion in Detroit. 

* 





Henry Ervin 


* * 


Rainville Receives Award 


For His Service to DTA 


Walter Stewart Rainville jr., of 
Forest Hills, N. Y., has been given 
an award for exceptional service to 
the Defense Transport Adminis- 
tration. The award was made by 
James K. Knudson, DTA adminis- 
trator. 

Rainville, who had served as ex- 
ecutive assistant of DTA since its 
formation in October, 1950, left the 
position recently to return to the 


American Transit Assn., where he) 


is director of research. He will con- 
tinue, however, to remain available 
to DTA as a consultant. 

x * > 


Eastern Air Lines Appoints 


Coen Management Consultant 


Capt. E. V. Rickenbacker, presi- 
dent of Eastern Air Lines, has an- 
nounced the appointment of Harry 
B. Coen, former member of the 
General Motors executive team, as 
a management consultant for the 
airline. 

Coen, who retired from GM on 
Feb. 1, has spent his entire life in 
the transportation business. He 
joined Ford Motor Co. in 1914, be- 
coming supervisor of production at 
the Columbus (O.) plant, and in 
1916 entered business for himself 
as an automobile dealer. In 1933 
he joined Chevrolet, and in 1946 
he was named GM vice-president 


x eh 
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Oakland Plant— 


Ground breaking in Oakland, Calif., has opened the way for construction of a new | 


= charge of the employe relations 
staff. 


| * b 


4 * 
| Kettering Named to Board 
Of University of Miami 

Charles F. Kettering, director and 


research consultant of 
Motors, has been elected to the 


board of trustees of the University | 


of Miami, Miami, Fla., it has been 
announced. 

Other members of the board in- 
clude Arthur Vining Davis, chair- 
man of Aluminum Corp. of Ameri- 
ca, and W. Alton Jones, president 
of Cities Service Corp. 

+ * + 


Ainsworth Boosts Hascall 


To Purchasing Director 

Appointment of Edward O. 
Hascall as director of purchasing 
for Ainsworth Mfg. Corp. has 
been announced by Warren H. 
Farr, president. 

Hascall joined Ainsworth’s pur- 
chasing department in 1930 and 
prior to his promotion served as 
assistant purchasing director un- 
der C. L. Miller. Miller, director 
of purchasing for 24 years, is re- 
tiring but remains on Ainsworth’s 
executive staff as consultant. 

* * a 


Galion Promotes Herpich 


To Manufacturing Manager 

Appointment of W. A. Herpich 
as manager of manufacturing of 
Galion Allsteel Body Co., Galion, 
O., is announced by Oliver C, Hen- 
kel, president. 

Herpich formerly was chief pro- 
duction engineer. He has been with 


Galion since 1946. 
- 


* * 


Steg Appointed Controller 


Of Borg-Warner Corp. 


Appointment of Albert Steg as 
controller of Borg-Warner Corp. 
has been announced by Roy C. 
Ingersoll, president. Steg recently 
resigned as controller of Ameri- 
can Optical Co., Southbridge, 
Mass. 

Steg joined American Optical 
Co. in 1941 and was elected con- 
troller in 1948, Previously he had 
practiced as a certified public ac- 
countant in New York City and 
Buffalo. He also has been a 
traveling auditor for B. F. Good- 
rich & Co. and, early in his 
career, was treasurer of Baker 
Putnam & Co., a Buffalo invest- 
ment firm, 


* * * 


| Firestone’s Koch to Aid 


Secretary of Defense 

Appointment of Robert W. Koch, 
| director of purchases at Firestone 
| Tire & Rubber Co., as a special as- 


defense has been announced by 
|Roger M. Kyes, deputy secretary 
|of defense. 

Koch’s assignment will be that 
j of securing effective and efficient 
| procurement methods and _ oper- 
; ations throughout the Department 


of Defense, according to Kyes. 
* 


* * 


Durr’s New Reo Assignment 


Is Engine Development 


W. M. Walworth, engineering 
vice-president at Reo, has named 








s 


plant of Superior Coach Corp., which will be the major parts and service depot on 
the west coast and will supplement the main factory at Lima, O., and the Pathfinder 
division in Kosciusko, Miss. Among those shown are J. B. Maurer (second from right), 
plant manager, and T. J. Davidson (right), 


Superior's service manager. 


General | 


sistant to the U. S. secretary of | 


‘| headquarters 








| 





ad 


j 
Hudson dealers of southern California 


| Henry H. Durr as engine de- 
velopment engineer. 

During his 1% years with Reo, 
Durr has held the position of in- 
dustrial and marine engine appli- 
| cation engineer and has worked 
on special project-engine design 


| assignments. 
| . 


* * 





|Henson New Sales Manager 


|For Peoples Seat Covers 
| Oliver J. Henson, formerly vice- 
president and general manager of 
| J. P. Gordon Co., Columbus, O., has 
been named sales 
manager of the 
seat cover divi- 
sion of Peoples 
Co., Huntington, 
W. Va. 
Charles W. 
Peoples, presi- 
dent, also an- 
nounced his com- 
pany will offer a 
more diversified 
line, including 
carpeting, mat- 
ting, and trunk mats as well as 


auto seat covers. 
ca 





O. J. Henson 





+ * 


Best Receives Promotion 


As Sparton Engineer 


E. W. Gentz, general manager of 
the Sparton automotive division of 
Sparks-Withington Co., Jackson, 
Mich., has announced the appoint- 
ment of Cleafe A, Best jr., as chief 
development engineer. 

Best steps into a vacancy created 
by the death June 1 of Lloyd E. 
Johnson, who had been with the 
company since 1915. He had served 


as Johnson's assistant since 1949. 
* * * 


Employe Relations Officials 
Realized by Goodrich 


John N. Hart has been named 
| director of employe relations and 
D. D. Reichow director of union 
| relations for the company’s oper- 
|ations in the U. S., it has been an- 
;jnounced by J. W. Keener, vice- 
| president. 
| Hart, who succeeds L. R. Keltner, 
|has been with the company since 
1945. Keltner becomes staff as- 
sistant to Keener. Reichow joined 
|the firm in 1925 and was assistant 
| to the vice-president of employe re- 
}lations before taking over his new 


duties. 


* * * 


Intemann, Blount Appointed 
To Bakelite Sales Posts 


C. W. Blount has been appointed | 
sales vice-president, and H. K, In- | 


temann general sales manager for 
Bakelite Co., a division of Union 
Carbide and Carbon Corp., it has 
been announced by George C. 
Miller, president. 

Blount succeeds Miller who was 
named president of the company. 
Intemann succeeds Blount. Blount 
joined Bakelite in 1924, while Inte- 
mann joined the company in 1930. 

* * * 


Goodrich Appoints Marshall 


Head of Federal Relations 
Fred T. Marshall has been named 
director of Federal 
relations of B. F. Goodrich Co. with 
in Washington, ac- 
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meet with George Browder, 


ficials to new managerial positions 
has been announced by E. C, Dock, 
general sales manager of Dodge. 
Herman H. Mesick, formerly 
regional truck manager in San 
Francisco and Los Angeles regions, 
has been appointed assistant man- 
ager of the Portland (Ore.) region- | 
al office, and Charles M. Lechner, | 
formerly city manager in the Los | 
Angeles region, has been named 
business manager of the San Fran- | 
cisco regional office. | 


Sweet Tooth? | 


Butts Quits Auto-Lite 
For Candy Firm 


It’s quite a jump from the auto- 


motive equipment business to} 


candy manufacturing, but such a 


vault has been made by H. Roy) 


Butts. 

Butts, who resigned as head of 
Electric Auto-Lite Co. 
dising division to buy a majority 
interest in the Joe Franklin Myers 
Candies, Inc., Dallas, thinks noth- 
ing of the shift. Butts says all 
lines have a common denominator, 
and that it is merchandising. 

Butts, who is president of the 
candy manufacturing concern, 
figures to triple the Dallas candy 
plant’s distribution. 

Butts says there’s $1.2 billion 
spent on candy in the U. S. each 
year and “we are after a share of 
the fine candy market.” 

* * * 


| Kelly Placed in Charge 
Of Goodrich Manufacture 





Arthur Kelly, general manager of | 


industrial and aeronautical prod- 
ucts manufacturing, has been 
named manufacturing vice-presi- 
dent of B. F. Goodrich Co., accord- 
ing to John L. Collyer, president. 

Thornton G. Graham, vice-presi- 
dent since 1928, has retired after 
| 28 years with Goodrich. 

* od a 


|Eaton Appoints Paterson 


To Head Heater Sales 


H. J. McGinn, president of Eaton 
Mfg. Co., has announced the ap- 
pointment of W. A. Paterson as 
general sales 
manager of the 
heater division in 
Cleveland. Pater- 
son’s office will be 
at 18001 James 
Couzens High- 
way, Detroit. 

Paterson joined 
Eaton in 1942 as 
an expeditor with 


SS ase 





" : of Detroit and 
W. A. Paterson =Marshall, Mich. 
| Late that same year, he transferred 
to Eaton’s valve and Saginaw divi- 
sions, where he contacted automo- 
tive and aircraft accounts until his 
latest appointment. 

~ * * 


|Brown Appointed Manager 


Of New Chrysler Post 


F. W. Misch, comptroller of 
Chrysler Corp., has announced ap- 





Government | pointment of Francis H. Brown as 


manager, divisional records devel- 
opment; K. M. Huddleson as chief 


cording to John L. Collyer, presi-|accountant; Thomas S, Lawton as 


dent. 


coordinator of defense accounting, 


Marshall, with B. F. Goodrich for|and Donald A. Milton as manager 


34 years, has been in Washington 


of the cost analysis section of the 


for the company since 1944 as a|comptroller’s staff. 


government sales and field sales 
; Prior to his new]|will be responsible for the develop- 


representative. 
appointment, he was Washington 
district manager of the automotive, 
aviation and government sales di- 


vision since 1947. 


® * *x 


| Mesick, Lechner Reassigned 
In Western Dodge Offices 


' Appointment of two western of- 


In the newly created post, Brown 


ment of accounting analyses and 
business projections for the divi- 
sional structure of Chrysler Corp. 
He joined Chrysler in June, 1950, 
as manager of the cost analysis 
section of the comptroller’s staff. 
Lawton and Milton both joined 
Chrysler in 1950, Lawton being as- 
sistant chief auditor since that 


merchan- | 


the pump division | 





Southern California Hudson Dealers Discuss ‘Teacup Test’ Ride— 
Hudson merchandising and advertising manager, 
| discuss plans for the Jet campaign, in which 23 cars are offered as prizes. The public is invited to see a Hudson dealer and 
| take a “teacup test’ ride to get acquainted with the Jet's gasoline economy. Browder was assisted in arrangements for the 
| meeting by W. E. Young, divisional sales manager, and Willard Scott, Los Angeles zone manager. 


to 


time. Huddleson joined the com- 
pany this year. 
* 


* + 


L-M Reveals Shifts 
In Purchasing Setup 


| Appointment of J. Emmet 


Judge as assistant general pur- 
chasing agent for Lincoln-Mer- 
cury is announced by C. 8. 
Brown, general purchasing agent. 

Other reassignments in the 
purchasing office announced by 
Brown include the appointment 
of 8S. A. Cornell as manager of 
the purchase analysis department 
and F. 8. Strong as senior buyer, 


service and accessories section. 
= * * 


| Bohn’s New Purchasing Post 


Is Assumed by Alpaugh 
Clifford J. Alpaugh has been 
named to the newly created posi- 
tion of director of purchases of 
Bohn Aluminum 
& Brass Corp., 
Detroit, accord- 
ing to S. D. Den 
Uyl, president. 
Alpaugh comes 
to Bohn Alumi- 
num from Fed- 
eral Telephone & 
Radio Corp., 
where he also 
served as director 
“ of purchases. 
C. J. Alpaugh Prior to that, he 
| was associated in the same capacity 


with Toledo Scale Co. 
* + iz 





'Manganese Steel Names 


Ward to Presidency 


Gilfry Ward has been appointed 
|president and Joseph L. Mullin 
| first vice-president of the American 
|'manganese steel division of Ameri- 
can Brake Shoe Co. 

Ward joined the division in 1928. 
|In 1938 he was made vice-president, 
|and in 1948 was placed in charge 
of sales. 

Mullin had been vice-president in 


| charge of operations since 1945. 
* * * 


2 Division Office Chiefs 
Named by General Tire 


Appointment of two new di- 
vision office managers for General 
Tire & Rubber Co. has been an- 
nounced by R. E. Kuchenbrod, 
manager of branch operations. 

Vernon G. Durand has been 
named to the Chicago branch, 

| and Robert W. Gadd, to the 
| Houston branch. 
Durand, a former territory 
| manager in the Chicago division, 
| joined General Tire in 1933. Gadd 
is former service manager of the 
| Atlanta division, where he started 
| in 1937. 
|Fruehauf Appoints Harrison 


| Sales Chief at Providence 


Appointment of E. A, Harrison 
as sales manager of the Providence 
branch factory of Fruehauf Trailer 
Co. has been announced by A 
Vance Howe, northeastern division 
manager. Harrison had been sales 
manager in Boston for the pas’ 
two years. 

Howe also announced the ap 
pointment of H. R. McCluckie as 
branch manager of the Kearny 
(N. J.) Branch. McCluckie was dis- 
trict manager in Boston before tak- 
ing over his new assignment. 

x x + 


Niehoff Pays Tribute to Geyer 


For 20 Years of Service 


At dinner honoring his 20 year; 
of service with the company, Fre 
Geyer, vice-president and sal 
manager of C. E. Niehoff & C 
Chicago manufacturer of autom: 
tive electrical products, was pré 
sented with a service pin by C. | 
Niehoff, president. 
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Lawsuits Affecting Dealers ... 
Court Decisions 


By Leo T. Parker 


Attorney at Law 
EEE discussion has 
4 arisen from time to time over 
the question: 


“Is the seller of an| 


auto liable in damages if a defect 


in the vehicle caused injury or 


death to the buyer?” 

The answer depends to a great 
degree on whether the vehicle is 
new or used. 

For example, in Thrash v. Spot 
Motors, 110 N.E. (2d) 419, it was 
shown that Spot Motors sold one 
Thrash a used truck. This truck 
had been purchased by Spot Motors 
from U-Drive-It Co. Soon after 
making the purchase a lock ring 
on the left front wheel of the truck 
blew off and caused the tire to be 
released from the rim, and the 
truck left the road and rolled down 
an embankment, crushing Thrash 
beneath it. 

* * 7 
Used-Vehicle Responsibility 
(Teasers dependents sued both 

Spot Motors and U-Drive-It 

Co. for heavy damages. The higher 
court held the dependents not en- 
titled to a favorable verdict, say- 
ing: 

“We conclude that where the 
owner of a used motor vehicle sells 
the same “as is” to a dealer, such 
owner may not ordinarily be held 
liable for injuries occasioned to one 
who purchased the vehicle from 
the dealer.” 

Also, the higher court refused 
to hold Spot Motors liable be- 
cause no proof was given that its 
officials knew that the truck was 
defective when the sale was 
made. 

For comparison see Pherson v. 


U.S. Court Annuls 
Judgment Against 
Ford in Crash 


ASHEVILLE, N. C.—A judgment 
of $234,330 against the Ford Motor 
Co. for damages suffered in an auto 








accident has been reversed here by | 
the Federal appelate court and a/|} 


new trial ordered. 

The U. S. Circuit Court of Ap- 
peals reversed the verdict, which 
had been granted to Mrs. 


Mary | 


Mahone, of Clifton Forge, Va., on | 


the ground that it was excessive. 
The court noted that the verdict 
was more than nine times the max- 
imum amount allowed by law in 
Virginia courts for wrongful deaths. 

Ford had appealed although the 
plaintiff had agreed to a reduction 
of the verdict to $135,000. 

“There is nothing in the record 
to justify such an award,” the 
court said. “We think there can be 


no question but the verdict should | 


have been set aside and that the 
action of the judge in refusing to 


set it aside is subject to review by | 


this court.” 


The suit was based on an alleged | 


mechanical flaw in a new Ford car. 
The car, in which the plaintiff was 


injured, crashed Aug. 9, 1949, when | 
a tire blew out. The plaintiff con- | 
tended the blowout was caused by | 


faulty workmanship in the steering 
ee 


New Vieor Firm 
Set Up in Pontiac 


PONTIAC. — Formation of Pon- 


tiac-Peckat Corp., to manufacture 
exterior car and truck visors and 
other automotive accessories, has 
been announced by William A. 
Mueller, president. 


Under an arrangement with 


Charles Peckat Mfg. Co., of May- | 


wood, Ill., the new company has 
acquired the dies, equipment and 
manufacturing rights for 
Peckat line of visors. 

Al Stanker, formerly with Pre- 
cision Products, Inc., is vice-presi- 
dent of the firm. Robert Anderson 
is secretary and treasurer, and 
Joseph Venacinquie, Don Wolver- 
ton, Thomas Tillson and Basil 
Thompson are directors. 


the 





; Buick Motor Co., 
|Here Pherson purchased from a) 


111 N.E. 


retail dealer a new automobile 
upon which the manufacturer had | 
installed a defective wheel) 
furnished by another manufactur- | 
|er. The wheel collapsed while Pher- 
}son was driving the vehicle re- 
sulting in severe injuries to him. 
Pherson sued the manufacturer 


ages on the theory that the manu-| 
facturer of a new motor vehicle 
owes the duty of careful inspection 
of every automobile in order to} 
discover and repair dangerous de-| 
fects. | 


* * * 
| 


Injunction Against Picketing 
CONTROVERSY has arisen 
over the question: “Will a court 

issue an injunction against peace- 

ful picketing?” 
According to a late higher court | 
decision the answer is Yes if the 





! 
1050. | 


| Buffalo; 


|to take steps 






Chevrolet Siaiveies in Buffalo Zone— 


More than 60 sales managers of Chevrolet dealerships in the Buffalo zone attended 
| the annual sales conference in Jamestown, N. Y. Zone manager B. C. Carter told the 
and was allowed recovery of dam-| managers that the zone is headed toward its greatest year. Presidents of the three 


sales manager councils in the zone are: Buffalo—Al Ambs, of Mernan Chevrolet, 
Rochester—Edward J. Linehan, of Russel-Hart Chevrolet, 
Jamestown—A. C. Link, of Schrader Chevrolet, Silver Creek. L. L. Putney, of Par-Ket 


Motor Sales, Jamestown, was } host for the meeting. 


testimony shows that an attempt} 
was made to coerce the employer | 
in violation of seg 
employes’ rights to join a labor} 
union. 

For example, in Bitzer Motor Co. 
v. Local 604, 110 N.E. (2d) 674, the | 
testimony showed facts as follows: 


Bitzer Motor is engaged in the | one of the salesmen by the name! opinion, against public policy.” 


business of selling automobiles 
and employs four salesmen, The 
salesmen did not belong to a 
union, but the company did em- 
ploy mechanics and service 
station workmen who belonged to 
unions, 


and Geneva and 
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of Delaney belonged to a union. 
Further testimony showed that De- 
laney sent a customer to another 
dealer and received a commission 
out of a sale made by the other 


\| dealer to the customer. Thereupon 


| Bitzer discharged Delaney and paid 
him up in full to that date. 


The court held that Delaney’s 
|discharge was lawful. The union 
|began picketing Bitzer. As a re- 


sult of picketing, the dealer’s me- 
chanics and ,service station em- 
ployes stayed away from work, and 
suppliers and others refused de- 
liveries and services. 


In subsequent litigation, the 
higher court ordered the union to 
stop picketing and said: 

“We are thus called upon to de- 
termine whether coercion by a 
union of an employer for the sole 
purpose of inducing him to sign a 
contract with that union when 
his employes have expressed a de- 
sire not to belong to that union 
is against public policy. 

“The public interest as well as 
a respect for the rights of the in- 
dividual demands that a workman 
should be free to join a union or 
not to join . Any attempt to 
coerce employers to take steps in 


According to the testimony only| violation of these rights is, in our 








What every Automobile man 





should know about 


Power Steering 


OWER STEERING is attracting more attention 

in the automotive field, and winning more rapid 
public acceptance, than anything since automatic trans- 
mission. Saginaw Power Steering is now available on 
all General Motors cars and three other well-known 
makes. Already over half a million new car owners are 
enjoying it—yet, as with any new product, there are 
still some misconceptions due to incomplete or faulty 
information. That’s why we, as the world’s largest pro- 
ducer of power and manual steering gears, are publish- 
ing this series of messages to help answer some of the 
questions most frequently asked about Power Steering. 


Ertan t 


DRIVER 


RESISTANCE 





STEERING 


This simplified graph shows the basic difference between Saginaw Power Steering 
and ordinary types. The latter apply power at the slightest touch of the wheel, tending 
to cause over-control. Saginaw Power Steering goes into action only when more 
than “fingertip” pull is needed. This SAFETY ZONE is purposely provided to assure 
normal “‘feel of the road” and prevent over-steering. 





POWER STEERING 


Saqinaw 





4. WHY IS “FEEL OF THE ROAD” SO IMPORTANT TO 
POWER STEERING SAFETY? Without this familiar ‘‘feel’’ 
in the steering wheel, many drivers have a sense of in- 
security and a tendency to over-steer. In other words, 
when power is applied continuously, steering is frequently too 
easy for safety. So we have deliberately designed Saginaw 
Power Steering to go to work only when you need it. When- 
ever mere ‘‘fingertip’’ effort is needed to steer (as at high 
speeds on a smooth, straight highway) your car remains 
under conventional manual control. But, the moment more 
than ‘‘fingertip’’ effort is called for, Saginaw Power Steer- 
ing instantly supplies the additional ‘‘muscle’’—with just 
enough effort left to the driver to assure the normal ‘‘feel of 
the road’’—as graphically shown in the chart. With Sagi- 
naw Power Steering there is never any sensation of ‘‘driving 
on ice.’’ /t never interferes with safe control of your car. 


5. MUST DRIVERS BECOME ACCUSTOMED TO POWER 
STEERING? Not Saginaw Power Steering! There’s nothing 
new to learn because your wheel still has that reassuring 
‘*feel of the road’’ at all times. You cannot feel Saginaw 
Power Steering ”* or ‘‘cut out’’. The only difference 
you notice is the effortless ease of turning .. . the wonderful 
freedom from ‘‘wheel fight.’’ After a turn, your car 
straightens out exactly as with manual steering. 


**cut in 


The simple, ingenious Saginaw design which accomplishes all 
this so dependably will be the subject of our next message. 


MEANWHILE — if you'd like to learn more, we'll be delighted 
to send you ‘*‘THE FACTS ABOUT POWER STEER- 
ING’’—an interesting booklet we’ve prepared to help give 
you a better understanding of this important new develop- 
ment. It’s yours for the asking—just use the handy coupon. 


Saginaw Steering Gear Division 

General Motors Corporation 

Saginaw, Michigan (Dept. N) 
Please send a free copy of “The Facts 

About Power Steering” 

NAME 

ADDRESS 


ZONE ___ STATE _ 
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Used-Car Auction Prices 
Market Trend 


Wholesale used-car prices continued to fall last week, according to 
Automotive News’ index, with the overall average price dropping $16 
to stand at $987—the first time in two years that the average price has 
fallen below $1,000. 

The price of ’52s took the biggest loss for the week, according to 





























the index, with a drop of $66. Others to lose were ’53s, down $33; ’46s, _ oe eae aes Om, am. 
os 50 Statesme -dr., 775 4- 
$28; "51s, $18; 50s, $15; and ’49s and ’47s, $4. dr., $635: 2-dr.. $505. 

; , ; i > peri ere ” $3. OLDSMOBILE—-'53 (98) Holiday, $3,520*, 
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Prices marked with an * indicate a wnit equipped with an automatic $1,190*. °49 (88) conv., $1,390*; (98) 
transmission or overdrive, and (ps) indicates power steering. Se gt (76) 4-dr., $790*%, $770*; 

§ é $7 - 
” 7 sa O5* says DL 995 ‘49 & PACKARD—'52 (200) 4-dr., $1,675*. ‘50 

LOS ANGELES $895 , $860; 2 ‘dr., $925. 419 SL Deluxe 4-dr., $950*. ‘47 Clipper 4-dr.. $140. 

4 club coupe, $935; FL Deluxe 4-dr., $895. PLYMOUTH —'53 Suburban, $2,005, $2.000; | 
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Tuesday and Thursday at San Gabriel, 810*; club coupe, $2,900*. '52 Saratoga 4-| Gambridge 4-dr.. $1,545. °52 Cranbrook 
Calif. Prices are for sale of June 4-9.) dr., $2,000*; Windsor 4-dr., $1,590*; club coupe, $1 350: Suburban. $1.635. ’51 

(With volume up and demand down, Windsor 4-dr., $1,535*. ‘51 Imperial Belvedere $1,280. $1 175: Cranbrook 
market showed a decline for the week. $1,900*; 4-dr., $1,930%; NY 4-dr., §$1,- conv., $1,205; club coupe ‘$1 095; Subur- 
Sold 414 cars out of 754 offerings.) 590*, $1,445*. ban, $1,050, $1,100: 4-dr., $1,025. $990: 
BUICK—'53 RM Riviera 4-dr., $3,190*, | DeSOTO—-'53 Powermaster (6) 4-dr., $2,- | Cambridge club coupe, $925 | 
$2,905*; 2-dr., $3.000*; Super Riviera 290*; Fire Dome (8) 4-dr.,  $2,550*; | PONTIAC—-'53 (8) Catalina, $2,910*, $2,- 
2-dr.. $2,875*, $2,840*; 4-dr., $2,690*, club coupe, $1,920*, $1,840*. "50 Deluxe | 685*; conv., $2,695*: Chieftain (8) 2-dr., | 
$2,435*: Special 4-dr., $2,345*. '52 RM| 4-dr., $1,045; Custom 4-dr., $1,045". $2,490": 4-dr., $2,395*, $2.500*; Catalina’ | 
4-dr., $2,100*; Super Riviera 2-dr., $2,- | DODGE-—'52 Meadowbrook 4-dr., $1,275*. $2,090*. °52 Catalina, $2,085*, $2,085*: 
050*; Super conv., $2,045*; RM Riviera ‘51 Business Coupe, $910. ‘50 Coronet | 4-dr., $1,775*, $1,660*, '50 Catalina, $1,- 
4-dr., $1,895*, $1,875*; Special Riviera Diplomat, $1,200*. ‘49 Coronet 4-dr.,| 9909: 4-dr.. $990. '49 (6) conv. $990*: | 
coupe, $1,850*; Special 4-dr., $1,765*, $800*; ‘%-ton pickup, $675, ‘48 club | (S) 4-dr..’ $825*. P 
$1,595*. '51 Super conv., $1,595*; Special coupe, $465. ‘46 Custom 4-dr., $425. | STUDEBAKER —'53 Champion 2-dr., $2.- 
Riviera 2-dr., $1,545*; conv., $1.535*; | FORD—-'53 Country Squire, $2,540*; Vic- 045*. ‘50 Commander 4-dr., $790*. 
4-dr., $1,310*; 2-dr., $1,220. °50 Super toria, $2,520*, $2,430*; Ranch wagon, | wILLYS—’51 station wagon, $900*, 
Riviera, $1,165*; 4-dr., $1,120*, $1,0S5*, $2,390*, $2,300; conv., $2,370*. '52 Ranch | wISCELLANEOUS—'52 MG Roadster. $1,- 
$915*. Wagon, $2,120*, $1,940, $1,920, $1,890, 4150. 
CADILLAC '53 coupe deVille, $5,370*, $1,855; Victoria, ele ace , : 
5,250* 5,215*: conv., $5,250*: (62) 050*, $2,020*, $1,950*%, $1,945*, .940*, . I \ 
ic chess. $4,705*, $4,675 '52 (62) $1,935*, $1,900*, $1,875*; conv., $2,065*, EBENSBURG, PA. | 
conv., $4,100*, $3,600*; club couve $3.- $1,985*, $1,980, $1,975*, $1,890, $1,835; (Ebensburg Auto Auction. Sale every 
580*, $3,500*; 4-dr., $3,440*, ‘51 (62) (6) Ranch Wagon, $1,980*; Custom (8) | Thursday. Prices are for sale of June 11.) 
coupe deVille, $3.140*; club coupe, $3.- 4-dr., $1,710*, $1,645*; 2-dr., $1,570, $1,- | (Prices continue strong. Sold 74 cars 
015*, $2,595*. °50 (61) club coupe, §$2,- 525; Main (8) 2-dr., $1,570, $1,490, $1,- | out of 111 offerings.) 
660*: conv., $2,620*, $2,600"; (61) 4-dr. 480, $1,545. °51 conv., $1,555*; Country | BUICK—’52 Super Riviera 4-dr., $1.975*. 
$2,245*; (62) 4-dr., $2,220*, $2,135*. "49 Squire, $1,450*; Victoria, $1,450*, §$1,- ‘50 Special 4-dr., $1,200*. 
(62) conv., $1,900*, $1,810*: 4-dr., $1,- 395*; conv., $1,345*; Custom (8) club | CADILLAC--'50 (62) 2-dr., $2,425*; (61) 
810*, $1,720*; (61) 4-dr., $1,290*. coupe, $1,315*, $1,115, $1,080*; 4-dr.,|  4-dr., $2,175*. 48 (62) 4-dr., $1,125*. | 
CHEVROLET — '53 Bel Air sport coupe, $1,155, $1,045; 2-dr., $1,080; Deluxe (6) | CHEVROLET —'52 SL Special 2-dr., $1,100. 
$2,445*, $2,365*, $2,250*%; (150) Handy 4-dr., $690. °50 conv., $1,160, $1,070; ‘51 FL Deluxe 4-dr., $1,100; SL Deluxe | 
Man. $2,000; %-ton pickup, $1,300, $1.- Custom (8) 4-dr., $1,010; Custom (6) 4-dr., $1,080; 2-dr., $1,180, $1,105, $1,- 
300. 52 conv., $2,150*, $1.725*; Bel Air, club coupe, $900; Deluxe (8) 4-dr., $695. 075; %-ton pickup, $720. °50 Bel Air, 
$1,840*, $1,770*, $1.760*, $1.690*%; SL 49 (S) club coupe, $805; Custom (8) $1,200*; SL Deluxe 4-dr., $980. '49 FM 
Deluxe club coupe, $1,450*; 2-dr., $1,- i-dr., $790*, $645*, $700; 2-dr., $580. '48 | conv., $850; FL aerosedan, $640; SL 
345; SL Deluxe club coupe, $1,275; '- club coupe, $525; conv., $495; 4-dr.,| Deluxe 4-dr., $695; club coupe, $775. °48 
ton pickup, $1,975. ‘51 conv., $1,315*; | $405. '47 conv., $565; 4-dr., $550; 2-dr.,| FL aerosedan, $630; SM club coupe, 
FL Deluxe 2-dr., $1,270*, $1,255*, $1.- $435. $580; sedan, $360. °'46 %-ton pickup, 
175; SL Deluxe 4-dr., $1,210*, $1,200*; |HUDSON-—'52 Hornet 4-dr., $1,650*, °51 $450. ‘41 SD 2-dr., $250, $150; club 
SL Deluxe 2-dr., $1,185*; SL Special RM 4-dr., $1,125*; 2-dr., $895 ‘49 | coupe, $200. 
2-dr., $1,085; ‘%-ton pickup, $820. ‘50 Commodore (8S) 4-dr., $495. | DeSOTO—’50 Custom 4-dr., $1,015*, °47 | 
Bel Air, $1,200*; station wagon, $1,125*; | KAISER—’51 4-dr., $1,025*. Custom conv., $485. 
FL 2-dr., $1,020*; SL Deluxe 4-dr., $975, | LINCOLN—'53 Capri coupe, $4.000*, $3,- | DODGE—'53 Meadowbrook 4-dr., $1,735*. 
——_—_-—-—____-—. ---- -- ————————<$<—“—— - a "51 Diplomat, $985*. '50 Meadowbrook 
4-dr., $810; Coronet 4-dr.. $710*; Way- 
farer 2-dr., $705. ‘49 Coronet conv., 
| $725*. °41 2-dr., $110. 
|} FORD—-'51 Custom (8) 2-dr., $1,180, $1,- 
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A cooler car when parked 


In hot weather windows can be left 
lowered a little when car is parked. 
Ventshades protect against showers 
and circulating air keeps car cooler. 


Fresh air when it rains 


Come cloudburst or blizzard, Vent- 
shades allow windows to be lowered 
2 or 3 inches. Weather stays out, but 
fresh air circulates through car. 








Av 
Less fogging of glass 


Because Ventshades ventilate the car 
naturally, they practically eliminate 
the condensation of moisture on win- 
dows and windshield. 





Added beauty for the car 


Ventshades are as beautiful as they 
are practical, adding a touch of 
streamlined smartness to any car. 
They look like a built in feature. 


Contact your Ventshade wholesaler or 
write direct for complete information. 


AUTO VENTSHADE COMPANY « CHAMBLEE, GEORGIA 
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935°, 
dr., 
4-dr.. 
450°, 
$950* 
MERCURY (53 
dr., $2,535* $2,475*; 2-dr., $2,495* 
52 Monterey sport coupe, $2,445*, $2,- 
405*; 2-dr., $2,365*; conv., $2,255*; sport 
coupe, $2,215*, $2,160* ‘51 Monterey, 
$1,680*, $1,550*; club coupe, $1,505*; 4- 
dr., $1,500*, $1,490*; club coupe, §$1,- 
475*, $1,445*; station wagon, $1,410*. 
50 club coupe, $1,075*. '49 conv., $995*; 
-dr., $890*, $880; club coupe, $845; 
ion wagon, $675 


$3,850°, 
$3,300*. 
$2,650*, 
$1,100°,. 


$3,840*; Cosmopolitan 4- 
‘52 Capri coupe, $3,095*; 
$2,245*, ‘51 4-dr., §$1,- 
‘47 Continental conv., 


club coupe, §2,680*%; 4- 
























165. "50 Custom (8) 4-dr., $840*; Custom 


(6) sport coupe, $710; Deluxe (8) 2-dr., 
$750. '49 Deluxe (8) 4-dr., $630. "48 SD 
(8) club coupe, $510. ‘47 1-ton panel, 
$180. '39 (8) 4-dr., $100. 

HUDSON —’47 Commodore (8) 4-dr., $225. 

MERCURY—’50 2-dr., $880. | 

| NASH—’50 Statesman 2-dr., $795*; 4-dr., 
$675*, $640*. 46 (600) 4-dr., $175. 

OLDSMOBILE "50 (98) 4-dr., $1,275*; 
(S88) 4-dr., $865*. 

| PACKARD—'46 Clipper 4-dr., $140. 


PLYMOUTH—'51 Cranbrook conv., $1,125; 


club coupe, $1,050; Cambridge 4-dr., $1,- | 


025, $940. °50 SD 4-dr., $955; club| 
coupe, $810. "49 SD 4-dr., $700. '48 De- | 
luxe 4-dr., $410. ‘47 Deluxe 2-dr., $470; | 
SD club coupe, $560 

PONTIAC—’'53 Catalina, $2,680*. ‘47 SL 
(8) 2-dr., $395 

STUDEBAKER—'51 Land Cruiser, $960*; 
Commander (8) 4-dr., $960*. 47 Cham- 
pion 4-dr., $420. 

MISCELLANEOUS—'50 Austin A-90 4-dr., 
$300; Austin A-40 4-dr., $240. 

~ t 
MASON CITY, IA. 

(Lapiner Auto Auction. Sale every Wed- 

nesday. Prices are for sale of June 10.) 
(Prices steady. Sold 116 cars out of 


157 offerings.) 
BUICK—'51 Super 4-dr., $1,395* 
2-dr., $795*; RM 4-dr., $680. 


CADILLAC—'52 (62) club coupe, $3,585*. 
"50 (61) club coupe, $2,435*. ‘47 (62) 
4-dr., $835*; (61) 4-dr., $810*. 

CHEVROLET—'53 (210) 4-dr., $1,810. '51 
Bel Air $1,325*; SL Deluxe 2-dr., $950. 
"50 SL Deluxe 4-dr., $1,015*. ‘49 SL De- 
luxe 2-dr., $725. ‘48 SM 4-dr., $565, 
$245; FL aerosedan, $510, $580. '46 FM 
2-dr., $365. 

DeSOTO—'51 Custom club coupe, $1,215*; 
Sportsman, $1,425*. 

DODGE—'48 Custom 4-dr., $400. ‘47 De- 


luxe 2-dr., $385. 


FORD—'53 Victoria, $2,325*. ‘52 Custom 





(8) 2-dr., $1,310*; Victoria, $1,705*. °51 

Victoria, $1,300*; Custom (8) 4-dr., §1,- 

260*; 2-dr., $995. ‘49 Custom (8) 2-dr., 
| $635, $555. "48 SD (8) 2-dr., $530. 

| FRAZER-—-'48 4-dr., $255*. 

| HUDSON- ‘51 Hornet $1,205* 

| KAISER—'51 Traveler, $870, $765, $730*. 

| LINCOLN—'49 Cosmopolitan 4-dr., $630* 

| MERCURY ‘53 2-dr., $2,190 

| NASH—’53 Rambler conv., $1,870* 51 
Ambassador 4-dr.. $1,045*. ‘49 Ambas- 

| sador 4-dr., $555. ‘47 (600) 4-dr.. $285 

| OLDSMOBILE—'53 (98) Holiday, $3,295*. 
"51 (98) 4-dr., $1,650*; (88) 4-dr.. $1,- 
595*. '47 (78) 4-dr., $495* 

PLYMOUTH —'52 Cambridge 4-dr., $1,150. 
"51 Cambridge 4-dr., $880, $660. '50 SD 
4-dr., $925. °49 Deluxe 2-dr., $825; 4-dr., 
$720. ‘47 Deluxe 4-dr., $285. ‘46 4-dr., 
$330 

PONTIAC 53 Catalina, $2.665*, $2,520*. 





17 SL (6) 2-dr., $400 
STUDEBAKER —-'50 Commander (8) 


“Ony 


$760*: t-dr.. $830* 
DENVER 
(Denver Auto Auction. Sale every Tues- 


day. Prices are for sale of June 9.) 
(Prices slightly up—market steady. 
Sold 170 cars out of 289 offerings.) 
BUICK—'52 RM Riviera 2-dr., $1,975*. ‘51 
RM Riviera 2-dr., $1,450*%; RM 4-dr., 
$1,390*, $1,385*; Special conv., $1,375". 
"50 Super Riviera 2-dr., $1,300*. °49 Su- 


per conv., $645. ‘47 Super conv., $460. 
°46 Super 4-dr., $215 
CADILLAC—’53 (62) 4-dr., $4,705". ‘52 


19 RM | 


(Compiled by A 












$987 $1,017 $1,054 
j Li L 
June May April 














conv., $3,760*; (62) club coupe, $3,500*. 
"51 (62) 4-dr., $2,670*, $2,555*, 2 at $2,- 
160*. '49 Fleetwood 4-dr.. $1,475 

CHEVROLET—'53 Bel Air 4-dr., $2,170*, 
$2,005; (210) conv., $2,075*; %-ton pick- 
up, $1,320. '52 Bel Air, $1,655*, $1,620*. 
‘51 station wagon, $1,345*. ‘50 conv., 

} $955. '49 SL Deluxe sedan, $740, $715. 
‘48 FL aerosedan, $545. 

CHRYSLER '52 Saratoga (S) 4-dr., $1,- 
790*. ‘51 Windsor conv., $1,570*. ’50 
Windsor Newport, $1,225*; NY Newport, 
$1,220*, ‘47 Windsor 4-dr., $395 

| DeSOTO—'48 Deluxe 4-dr., $585 

DODGE—'53 Coronet 4-dr., $2,290*; ‘%- 
ton pickup, $1,280. '52 Wayfarer 2-dr., 
$1,105. °48 '4-ton panel, $420. 

FORD—'53 ranch wagon, $2,400*, $2,350; 
country squire, $2,385*; Victoria, $2,- 
250*; Custom (8) 4-dr., $2,200*; conv., 
$2,175*; %-ton pickup, $1,285. °52 Vic- 
toria, $1,805*; Main (8) 2-dr., $1,140. 
"51 Custom (8) 4-dr., $1,140*, $955, 
$945. ‘50 Deluxe (8) 2-dr., $790. ‘49 
Custom (8) conv., $780; 4-dr., $525, '48 
SD (8) 2-dr., $390. °47 SD (8) 2-dr., 
$400. ‘46 SD (8) 2-dr., $325. 

| HUDSON —’52 Hornet club coupe, $1,395. 

| KAISER ‘51 sedan 4-dr., $935 

LINCOLN ‘49 conv., $650. 

MERCURY—’53 Monterey, $2,800*; 4-dr., 
$2,460*; 2-dr., $2,350*. °52 4-dr., $1,- 
920*, $1,710, °51 club coupe, $1,320*, 
$1,105. '50 2-dr., $1,000, $985. '49 4-dr., 
$805. 

| NASH-——’52 Rambler country club, $985. 

| °51 Ambassador 4-dr., $990. '50 Ambas- 
sador 4-dr., $850. 

| OLDSMOBILE—'53 (98) Holiday, $3,215*; 
(88) Holiday, $3,150*; conv., $3,135*; 4- 

| dr., $2,925*, $2,825*. '51 (98) 4-dr., $1,- 
420*. '50 (S88) 4-dr., $950. 

| PACKARD—'52 (200) 4-dr., $1,260*, '51 
(200) 4-dr., $1,105*. °50 (200) 4-dr., 


| $500. '47 limousine, $465. 

| PLYMOUTH—'53 Cambridge suburban, §$2,- 
000. 
| dr., $975. '47 conv., $365. 


| PONTIAC—'53 Catalina, $2,625*; Chief- 
tain (8) conv., $2,585; Chieftain (8) 4- 
dr., $2,255, $2,120. '52 Catalina, $2,000*. 
’51 Chieftain (S) 4-dr., $1,210*. '50 SL 
(8) club coupe, $910. '49 Chieftain (8) 
4-dr., $660. 

STUDEBAKER—'51 Champion 4-dr., $770. 


"49 Champion 4-dr., $420. 


2-dr., $1,850*, $1,650; Special 4-dr., $1,- 





625. '51 Super 4-dr., $1.340*, $1,235; 

dr., $1,235. "50 RM 2-dr., $1,270*, $855; 

4-dr., $1,050, $1,025. °49 Super 2-dr., | 
| $820. 

CHEVROLET—'52 SL Deluxe 4-dr., $1,295. 
’51 SL Deluxe 2-dr., $1,060; SL Deluxe 
4-dr., $1,055, $1,050; SL Special club} 

| coupe, $980. '50 SL Deluxe 2-dr., $895, 

| $855, $845, $825; SL Deluxe 4-dr., $885, 
$855, $825, $810; club coupe, $850. ‘49 
| conv., $775. "48 SM 4-dr., $415. 

| CHRYSLER—’51 Windsor 4-dr., $1,315*, 

| $1,310*. '49 Windsor 4-dr., $700. 

| DeSOTO—'46 Custom 4-dr., $340; club 
coupe, $295. 

| FORD—'53 Custom (8) conv., $2,150*. ‘52 
Main (6) 2-dr., $1,155. ‘51 Custom (8) 


conv., $1,200*; 2-dr., $1,150*. "49 Custom 
(8) 2-dr., $630, $590, $535. 
LINCOLN—’47 4-dr., $160. 
MERCURY—’50 4-dr., $1,050*. 
NASH—'51 Rambler country club, $925. '50 


Ambassador 2-dr., $710; 4-dr., $700; 
Statesman 4-dr., $610. | 
OLDSMOBILE—’'53 (98) 4-dr., $3,200*, | 
$2,750*. "52 (88) 2-dr., $2,025*, $1,870. 


"51 Super (88) 4-dr., $1,575*; club coupe, 


$1,500*. °50 (98) 4-dr., $1,205*. 
PACKARD—-'48 2-dr., $360. 
PLYMOUTH—’53 Cambridge 4-dr., $1,500. 
’52 4-dr., $980. °51 Suburban, $1,150; 
Cambridge club coupe, $895. ‘49 Deluxe 
4-dr., $675. 


PONTIAC—’51 Chieftain (8) 4-dr., $1,365", 


$1,320*. '50 Catalina, $1,255*; Chieftain 
(8) 2-dr., $935*. '47 SL (8) 2-dr., $305. 

STUDEBAKER—'50 Champion 2-dr., $685, 
$650; Commander (8) club coupe. $675. 
"49 Champion 4-dr., $450 


ALBANY, N. Y. 

‘(Tim Anspach’s Auto Auction. Sale every 
Monday. Prices are for sale of June 8.) 

(Market moved down on nearly all 
makes today. Most losses were less than 
$50, but °50 and ’51 cars were definitely 
off. Sold 149 cars out of 179 offerings.) 
BUICK—’53 Special Riviera 2-dr., $2,150*. 


‘51 RM 4-dr., $1,660". '50 RM Riviera 
2-dr., $1,350; conv., $1,170; Special 4- 
dr., $1,010; Super 4-dr., $1,100. '49 RM 
conv., $770. ‘48 RM sedan, $590, $575. 
‘47 RM sedan, $440, $420 

CADILLAC—’53 (62) coupe deVille, $4,- 
737*. '50 (75) Limousine, $1,910*. '46 
(62) sedan, $700. 

CHEVROLET—'53 (210) club coupe, §2.,- 
060*; (150) station wagon, $2,050. ’52 
SL Special sedan, $1,275. °51 SL Deluxe 
sedan, $1,200, $1,080, $1,110, $1,185, 


$1,175, $1,170; FL Deluxe sedan, $1,030; 
Bel Air, $1,280*, $1,385". '50 SL Special 


sedan, $930; FL Deluxe sedan, $960, 
$900, $970, $1,020; SL Deluxe sedan, 
$920, $950, $960, $935, $1,170; %-ton 


pickup, $560. "49 SL Special sedan, $860, 

$740; SL Deluxe sedan, $875; FL Deluxe 

sedan, $875, $870. 
DeSOTO—'51 Custom "50 


sedan, $1,260. 


Average Used-Car Prices 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


‘51 suburban, $1,250; Cambridge 4- | 


WILLYS—’51 1-ton pickup, $735. ‘50 Jeep 
$475. "49 Jeep, $525. 
FLINT 
(Flint Auto Auction, Inc., Sale every | 
Wednesday. Prices are for sale of June 10.) 
(Market stronger—prices are good on 
clean sharp cars.) 
| BUICK—’53 RM 4-dr., $2,700*. ‘52 Super 


2- | 
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June 1953 May April 
Model (to date) 1953 1953 
1953 $2,258 $2,294 $2,305 
1952 1,572 1,620 1,670 
1951 1,174 1,185 1,255 
1950 924 955 997 
1949 725 747 791 
1948 506 543 584 
1947 421 434 461 
1946 319 360 368 
Overall —_ 
Average $ 987 $1,017 $1,054 


Deluxe sedan, $1,100; Custom club coupe, 
$1,100. 


DODGE-—'53 1-ton stake, $1,385; Meadow- 
brook 2-dr., $1,700. °51 Coronet club 
coupe, $1,300*. ‘50 Wayfarer business 
coupe, $760; Coronet 4-dr., $940. ‘49 
Coronet 4-dr., $900. ‘48 Custom club 
coupe, $560. 

FORD—'53 Victoria, $2,310*; Custom (8) 
sedan, $1,780, §$1,910*. °51 Custom (6) 
2-dr., $1,020; Victoria, $1,360*, $1,320*; 
Custom (6) sedan, $1,235*. '49 Custom 
(8) conv., $850; Custom (6) 2-dr., $610. 
‘47 Deluxe (6) 2-dr., $430; SD (8) club 
coupe, $480; conv., $300. 

FRAZER—'47 sedan, $175. 

HUDSON—'46 Super (6) 4-dr., $230. 

KAISER—’'51 sedan, $870. $950. 

LINCOLN—’49 Cosmopolitan sedan, $530; 
4-dr., $570. 

MERCURY — '53 Monterey 2-dr., $2,575; 
Special coupe, $2,500*. °52 Monterey 4- 
dr., $1,650. ’51 sedan, $1,175, $1,250*, 
$1,300*. '49 club coupe, $800. 
NASH—'52 Rambler, $1,300. °51 Statesman 
2-dr., $970; Rambler conv., $785. 

OLDSMOBILE—’'53 (88) conv., $3,175*. ‘51 
(88) 2-dr., $1,370*. °50 (98) conv., $1,- 
325*. °49 (98) 4-dr., $700, $820, $880.~ 
"48 (98) 4-dr.. $570. °47 (98) sedan, 
$310. 

| PACKARD—'51 (300) 4-dr., $1,280*. 49 
4-dr., $670. 

PLYMOUTH ‘53 Cranbrook club coupe, 
$1,980. '52 Concord station wagon, §$1,- 
560; Cambridge 4-dr., $1,225. '51 Cran- 


brook 4-dr., $1,100, $830, $1,040, $1,180, 
$960; Concord business coupe, $880, $850; 
Cambridge 2-dr., $995, $950; Belvedere, 
$1,250. 

PONTIAC — '53 Chieftain (8) 4-dr., $2. 
510*, $2,410*, $2,490*, $2,525*; station 
wagon, $2,730*. '52 Chieftain (8) 4-dr., 
$1,600*. ’51 Chieftain (8) sedan, $1,425*, 
$1,560*; SL (8) sedan, $1,330*. '50 
Chieftain (8) sedan, $1,080; _ station 
wagon, $1,450. 

STU DEBAKER—'53 Champion club coupe, 
$2,210*, $2,225. °52 Commander (8) club 
coupe, $1,150*. °51 Commander sedan, 

| $1,040. '50 Champion club coupe, $720. 


DANVILLE, VA. 


| 


(Danville Auto Auction. Sale every 
Wednesday. Prices are for sale of June 
10.) 


(Had excellent sale. Sold 50 cars out of 
| 89 offerings.) 
| BUICK—’52 Special Riviera 2-dr., $1,665*. 
| °49 RM 2-dr., $735*. '47 RM 4-dr., $375; 


Special 4-dr., $185. 
CADILLAC—’'41 (62) 4-dr., $260*. 
CHEVROLET—’52 SL Deluxe 4-dr., $1, 


405*, $1,370. °51 SL Deluxe 2-dr., $865, 


$880; 4-dr., $770. '50 SL Deluxe 2-dr., 
| $670; 4-dr., $930. °49 conv., $915; SL 
Deluxe 4-dr., $675. "48 SM 2-dr., $410; 
4-dr., $555. °47 FM 4-dr., $450; SM 4- 
dr., $425. 
| DODGE ‘50 Wayfarer 2-dr., $710. ‘49 


Wayfarer 2-dr., $690; Coronet club coupe, 





"46 SL (8) 4-dr., 
STUDEBAKER—’51 


$455. 
\%-ton pickup, $830 


| $680. '36 2-dr., $195. 
FORD—'52 CL (8) 2-dr., $1,410*, $1,505*; 
|; 4-dr., $1,290. ’50 Custom (8) 2-dr., $965, 
| $955. °49 conv., $515; %-ton pickup, 
$440. ‘48 SD (8) 4-dr., $460. °46 SD 
(8) 4-dr., $300. °42 conv., $255. 
HUDSON—'50 PM 2-dr., $580. '46 PM 
4-dr., $200. 
MERCURY—'51 2-dr., $1,090. ‘47 4-dr., 
| $495. 
| OLDSMOBILE—'52 Deluxe (88) 4-dr., $1,- 
800. ‘49 Deluxe (76) 4-dr., $590; (88) 
| 2-dr., $625". "48 (76) 2-dr., $700 
PACKARD—'41 4-dr., $195 
| Perens —'50 SD 4-dr., $655. ‘49 
station wagon, $855. 
| PONTIAC—'50 SL (8) 2-dr., $705. ‘49 SL 
(8) 2-dr., $900*. ‘47 SL (6) 2-dr.. $430 
| 


N. LITTLE ROCK, ARK. 


(Arkansas Auto Auction. Sale every 
| Tuesday. Prices are for sale of June 9.) 


(Sold 34 cars out of 69 offerings.) 


BUICK—’51 Super 4-dr., $1,250*, $1,005 

CADILLAC—'50 (62) 4-dr., $2.200*, ‘49 
(62) 4-dr., $1,015*. 

CHEVROLET—'53 Bel Air 2-dr., $2,110*. 
50 Bel Air $1,075; SL Deluxe 2-dr., 
$610. ‘47 SL Deluxe 2-dr., $305. ’46 FL 
Deluxe 2-dr., $305. '41 SD 2-dr., $165. 

| FORD—’'53 Victoria, $2,300; Custom (8) 

2-dr., $1,895, $1,850. "51 Custom (8) 2- 

dr., $1,00/ $1,050*. ‘50 Custom (8) 2- 

dr., $785. '9 Custom (8) 4-dr., $345. '48 

SD (8) r., $420. "46 SD (8) 4-dr. 

| $340. 

| LINCOLN-—'49 Cosmopolitan 4-dr., $495 
MERCURY—'53 4-dr., $2,395*. ‘49 2-dr 
$595. '42 4-dr., $150. 
NASH—'46 Ambassador 2-dr., 

| PLYMOUTH—’'50 Cambridge 
$610. '48 SD 2-dr., $325 

PONTIAC—’52 Catalina, $1,730", 

WILLYS—'49 station wagon, $375. 


VALDOSTA, GA. 


| 
(Tom Hewitt Auto Auction. Sale ever 
Friday. Prices are for sale of June 5.) 
(Clean cars still bring top prices. Sold 
177 cars out of 315 offerings.) 


2 


$210 


club coupe 


$1,740° 


BUICK — '53 Super 4-dr., $2,710*. ‘52 
Special sedan, $1,425. '51 Super Riviers 
sedan, $1,600*; Special sedan, $1,360* 
$1,310*, $1,220*, $1,070. '50 Special se 
dan, $1,200. '49 RM sedan, $1,010*. "4 
sedan, $350. '46 sedan, $185. 

CADILLAC—’'53 (62) sedan, $4,450*. '5 


(62) club coupe, $2,650*. '50 conv., §2.- 

510*. '49 (60) sedan, $1,650*; club coup: 

$1,325*; (61) sedan, $1,310*. 
CHEVROLET—’53 Bel Air sedan, $2,240°, 


(Continued on Page 26, Col. 3) 
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THIS 1953 SURVEY LOCATES ALL 
NEW CAR DEALERS IN NEW YORK 







HE in one compact study is 

the location of nearly 1,800 
new car dealers in the New York 
metropolitan area. It shows the 
complete pattern of dealership 
established by all manufacturers 
in the city’s 115 sales districts and 
in each suburban city and town 
of 1,000 population. For a full 
presentation of this newly re- 
vised Journal-American analysis 
of New York’s dealership set-up, 
phone or write your nearest 
Hearst Advertising Service office. 





B If all the families who read the Journal- 
American were to form a city of their own 


. it would boast a greater purchasing 4 billion dollar buying power of the fami- 
power than Cleveland, Minneapolis and lies who prefer the home-going Journal- 

' St. Louis combined. For volume sales in American... New York’s largest evening 
. America’s richest market, you need the newspaper by an overwhelming margin. 









NEW YORK 


pe: Stang (et 
d A ¢s«t se ROSY 
<S EE TERE 


<THE J[AMERICAN }{ PEOPLE 73 










NATIONALLY REPRESENTED BY 


A HEARST NEWSPAPER 
HEARST ADVERTISING SERVICE 
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$2,100*, $1,930*%; (210) Handyman, $2 Holiday $1, 650° $1,550* $1,540* 50 | 
150*; sedan, $1,900*, $1,870, $1,700, $1,- (98) sedan, $935* | 
625. °52 station wagon, $1,560; Bel Air, | PLYMOUTH 53 Cranbrook club coupe 

| $1,420*; SIL Deluxe sedan, $1,400, $1,- $1,850 51 Belvedere, $1,150. '50 conv., 

| 385, $1,300; FL Deluxe sedan, $1,360, | $845. 

| $1,120, $1,035. '51 SL Deluxe sedan, $1,- | PONTIAC—’'53 Chieftain (8) sedan, $1, 

| 190, $1,050, $1,080, $870, $720. '50 Bel 225*. ‘52 Catalina, $1,950*, $1,825*. 
Air, $1,010. ‘49 sedan $665, $600. °48 | 
FM sedan, $630 “( hi — . 

| CHRYSLER 53 NY sedan, $3,300* FORT WAYNE, IND. 





dan, $1,510* Tuesday. Prices are for sale of June 9.) 
, ' | 
| DeSOTO—'53 Custom sedan, $2,380*. '50 (Prices about the same; steady on 
Deluxe sedan, $860. '49 club coupe, $825. — models and off on roughies. Sold 
: 11g « « 9 « . 
FORD —'53 Custom (8) sedan, $2,080, $2,- ee eee 


025, $1,950; Main (8) sedan, $1,930, | BUICK—'52 Super Riviera 2-dr., $2,210. | 


| Windsor sedan, $2,300*, '52 Windsor se- (Carl Marker’s Auto Auction. Sale every | 


por ’ . gy 
¢ 
nual) EETING. 


TFVIT 


11 Daw = ‘ $1,735; Custom (8) sedan, $1,900*. 52 "51 Special 4-dr., $1,475. °50 Special | 
HID SON | Custom (8) sedan, $1,500*; Main (8) | Sedanet, $795, $815, $1,025. ‘49 Super 
sedan, $1,340*, $1,200, °51 Custom (8) 4-dr., $855 46 Super sedanet, $220. 


sedan, $1,070, $1,050, $1,025, $1,010. 50 | CADILLAC ’51 (62) 4-dr., $2,210*. °50 
Dawson Lends 30 Fords to Jaycees— | $765. "49 Custom’ (8) sedan, $660. $535, | 425%, $1.500° "48 (61) 4-ar, $1-160%.” 

Detroit Ford Dealer Hy Dawson (at wheel) presented 30 red, white and blue Ford| $475. ‘47 SD (8) sedan, $455. '46 SD | CHEVROLET—'52 SL Deluxe 2-dr., $1,220. 
convertibles to members of the Detroit Junior Board of Commerce for their trip to the a acon vo *51 SL Deluxe 2-dr., $820, $1,000. '50 
national Junior Chamber of Commerce convention in Minneapolis last week. Seated in yi ee. foi pret aa oo” on 3 at $800" eo06: Bel Air, i oes, bios, 
front (from left) are Dawson; Ward Smith, president of the Detroit Junior Board of SOL 768 Bpocial cours eases "Gn $1,155. '49 SL Deluxe 4-dr., $655. 48 FL 
Commerce, and Mayor Albert E. Cobo, of Detroit. In the back seat are Edward Foote! sedan, $1,710*; Monterey sedan. $1,650*, | 2e€rosedan, $580, $590. "47 FL aerosedan, 


(dark suit), Michigan convention chairman, and Herman Sper, Detroit caravan chairman. | eves eee 


$1,610*, °51 sedan, $1,310*, $1,025. °'49 
sedan, $775, $575. ’47 club coupe, $450. | CHRYSLER—’50 Royal 4-dr., $1,025. 
NASH—’52 Statesman sedan, $1,500*, $1,- | DeSOTO—’49 Deluxe 4-dr., $800. 





:cury with the retirement of H. R.| 200; station wagon sedan, $1,150. ’51|DODGE — ’51 Wayfarer 2-dr., $980. '50 





Hopkins Retires Ambassador sedan, $1,100* Statesman! Wayfarer 2-dr $77 Cc t 4-d 
3 2 | ‘ Sse sedan, ‘ s s y 2-dr., 775; orone -dr., 
Francis & Hopkins (Lincoln-| Hopkins. Present owners are C. E.| sedan, $775. | $940*. 


Mercury), of Portland, Ore., has| Francis, chairman, and FE. Edwin | OLDSMOBILE--'53 (88) Holiday, $3,175*, | FORD—'53 Main (8) 2-dr., $1,800. ‘51 


aa | = : $3,050*; (98) sedan, $2,910", $2,050*. Custom (6) 2-dr., $1,000, $1,015, $1,215. 
been renamed Francis Lincoln Mer-| Francis, president. | ’52 Super (88) sedan, $1,050. ’51 (88)! °50 Custom (8) 2-dr., $975; conv., $820. 































1 profit 


BELL 


y 74 


Each time you sell a car make an additional profit with 
CAMPBELL Lug-Reinforced TIRE CHAINS. They are an important, 
needed item that should always be in the trunk of every car. 


You get the first chance to sell chains. Don't wait until your cus- 
tomer becomes a hot prospect in a cold blizzard, and buys 
chains anywhere he can get them. Sell him 
CAMPBELL CHAINS with the car. 


CAMPBELL’S modern, colorful, space-saving 
package makes attractive displays, keeps 
chains neat in car trunks. 


CAMPBELL pre-sells your customers with regular 
advertisements in THE SATURDAY EVENING POST 
and COLLIER’S. 


CALL YOUR CAMPBELL JOBBER— 
get full details on the Campbell 
Merchandising Program. 


EASY TO USE CHAIN APPLIER 
INCLUDED WITH EVERY PAIR 





a } CAMPBELL 
oF Va ey — 


MAIN OFFICE: YORK, PA. 
West Burlington, lowa; Portland, Oregon; Sacramento, Calif. 


Chain for every need... INDUSTRIAL... FARM... MARINE... AUTOMOTIVE 





'49 Custom (6) 4-dr., $490. '45 SD (8 
conv., $640 

KAISER—’'49 Traveler, $295 

LINCOLN ’52 Cosmopolitan sedan, $2 
250°, 

MERCURY—’51 4-dr., $1,180* '49 «clut 
coupe, $725 

NASH—’51 Statesman 2-dr $965 

OLDSMOBILE_—’51 (88) 2-dr $1,520* 
(98) Holiday, $1,510*. '49 (98) sedane 
$875; 4-dr., $880 48 (66) conv., $590 

PLYMOUTH —'53 Cranbrook 4-dr., $1,706 
'51 Cranbrook 4-dr., $925, $1,020, ‘5 
SD 4-dr., $915. '49 SD 2-dr., 2 at $675 


| PONTIAC—’52 Chieftain (8) 2-dr., $1,615 


$1,675. ‘51 Chieftain (8) 2-dr., $1,15¢ 


$1.300. '50 Chieftain (8) conv., $1,165 
4-dr $1,050, $1,210 19 SL (8) sedanet 
$830. "47 SL (6) 4-dr., $475 


STUDEBAKER—'53 Champion ciub coupe 
$1,840, '52 Champion 4-dr., $1,000. °5 
Champion 4-dr., $905 "48 Commande: 
club coupe, $440; 4-dr., $370 


CLEVELAND, O. 

(Cleveland Auto Auction, Sale every 
Wednesday, Prices are for sale of June 

10.) 

(Clean cars bringing better than aver- 
age prices. Rough cars have little de- 
mand, Sold 30 cars out of 75 offerings.) 
BUICK—'50 Super Riviera coupe, $1,180*; 

Special 4-dr., $830. '49 Super station 
wagon, $625. 

CADILLAC—’50 (60) 4-dr., $2,350*. 

CHEVROLET—’51 SL Deluxe club coupe, 
$1,010; %-ton pickup, $675. ‘49 FL De- 
luxe 4-dr., $725. '48 FM 2-dr., $400. ‘46 
SM 2-dr., $200. 

DeSOTO—’46 Custom conv., $1580*, 

DODGE—'51 Diplomat, $1,230*. °50 Cor- 
onet 4-dr., $915*. °46 Custom 4-dr., 
$215*. 

FORD—'51 Custom (8) conv., $1,270*. '50 
Custom (8) 2-dr., $880*. '49 Deluxe (8) 
2-dr., $545, 

HUDSON—’50 Commodore (8) 4-dr., $665 

LINCOLN—’49 4-dr., $600*. 

MERCURY—’52 4-dr., $1,785*. 

OLDSMOBILE—’51 Deluxe (88) 2-dr., $1,- 
480*. ’49 (88) sedan, $885*; (88) sedan, 
$875*. 

PACKARD—'49 4-dr., $390*. 

PLYMOUTH—’52 Cranbrook 4-dr., $1,120. 
’51 Cambridge club clupe, $815. ’48 SD 
2-dr., $355. °47 SD 4-dr., $230. '46 De- 
luxe 2-dr., $185. 

PONTIAC—’ 52 Chieftain (8) 4-dr., $1,540*. 
’50 Chieftain (6) 4-dr., $800. 


MINNEAPOLIS 
(Minneapolis Auto Auction. Sale every 
Monday. Prices are for sale of June 8.) 

(Activity excellent—clean cars brought 
top dollar, Sold 59 cars out of 88 offer- 
ings.) 

BUICK—’53 RM 4-dr., $2,805*; Special 4- 
dr., $2,275. '51 Special 4-dr., $1,185. "50 
Super 4-dr., $950, $865. ’46 Super 4-dr., 
$270. 

CADILLAC—’46 (62) 4-dr., $600*. 

CHEVROLET—’53 Bel Air 2-dr., $2,450*. 
’52 SL Deluxe 4-dr., $1,335*. °51 SL De- 
luxe 4-dr., $870. °50 SL Deluxe 4-dr., 
$950, $915. '49 Deluxe sedan, $760, $700, 
$790. '48 SM 2-dr., $510. ‘47 FM 4-dr., 

| $565. 

| FORD—'52 Custom (8) 2-dr., $1,450, $1,- 
435; Main (8) 2-dr., $1,180. '51 Deluxe (8) 
2-dr., $865. ’50 Custom (8) 2-dr., $900, 
$825, $815, $790. '49 Custom (8) sedan, 
$675, $655, $620, 2 at $600. '46 Deluxe 
(8S) sedan, $340, $330, $270, $300. 

HUDSON—’'49 Commodore (8) 4-dr., $655. 
’46 Super (6) 4-dr., $115. 

ince 2 2-dr., $1,220. °50 4-dr., 
$930. °49 4-dr., $845. 

NASH—’53 Rambler country club, $1,770. 
"50 Ambassador 4-dr., $700. °46 (600) 
4-dr., $240. 

PLYMOUTH—’51 Cranbrook club coupe, 
$880. °50 SD 4-dr., $600, $540. ’48 SD 
4-dr., $500, °47 SD 4-dr., $325. 

PONTIAC—’51 Chieftain (8) sedan, $1,050, 
$1,030, 2 at $1,000. '49 Chieftain (8) 4- 
dr., $790, $770. '48 Chieftain (8) 4-dr., 
$675. '47 conv., $325. °46 Chieftain (5) 
4-dr. $320. 

STUDEBAKER—'47 Champion 2-dr., $350 

| 

| 

' 


50 Percent Rise 
In Membership 
Cited by NUCDA 


DETROIT.—A 50 percent jump in 
|membership during the past six 
|months has been reported by the 
National Used Car Dealers Assn. 
in its semi-annual report to its 
membership, now approaching the 
| 2,500 mark, 

Two factors were credited for the 
rise in membership by NUCDA 
President, Ray Hayward of Omaha. 

“One reason,” said Hayward, “is 
that respectable, conscientious, 
community - wise used-car dealers 
are recognizing that through an 
association they can best offer cus- 
tomers used-cars that instill confi- 
dence in buying. Our 10-point ‘Code 
is Ethics’ is dedicated to fair deal- 

ing. 
“Furthermore, used-car dealers 
jalso recognize that through an as- 
sociation, such as ours, unfair at- 
tacks and practices can best be 
|met on a local, state and national 
level.” 

NUCDA members all show the 
“Code of Ethics” seal that “stands 
by any guarantee given with the 
sale of a used car,” “provides for 
an approved bill of sale,” “guaran- 
tees title,” and signifies compliance 
with local, state and federal laws. 


Keefe Motor Sold 


Berston Motors has purchased J. 
A. Keefe Motor Co. (Dodge-Plym- 
outh), of Aspinwall, Pa. The new 
owners are Nicholas A, Stirone and 
John L. Berg. Berg formerly owned 
McDonald Motor Mart, McDonald, 
Pa. Orlie Fisher is service manager. 
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Affecting Factories and Dealers .. . | 


Auto Ad 


Packard dealers of the metropoli- 
tan New York area joined Packard 
Motor Car company last week in 
launching a $220,000 advertising 
and sales promotion program. 

The plan, to be operated over the 
final six months of this year, brings 
to the retail level individual treat- 
ment of advertising and promotion, 
and is based on a similar program 
started by dealers in Chicago two 
months ago. 

Participating are 75 dealers in 
the New York area, whose pres- 
ent plans call for advertising in 
local newspapers, radio and spe- 
cial-event television, direct mail 
and transportation car cards. 
Publicity and sales promotion 


programs will accompany the ad- | 


vertising effort. 
Fred J. Walters, 
president of marketing, 
local advertising will 
Packard’s national 
dealer level, with the overall financ- 
ing shared cooperatively between 
dealers in the area and the com- 


said the 


Packard vice-| 


supplement | 
effort at the} 
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ie ad a 


| Retailing Daily June 12. Other 





pages reproduced textures, pat- 
terns and colors. 
| Reprints of the insert, together 


with a pocket mirror, were mailed 
by U. S. Rubber to furniture manu- 
facturers, furniture buyers, de- 
signers, contractors and restaurant 
and hotel managers. 

* * * 


|'Used-Car Ads Featured 


Lincoln Eng. Wins The Philadelphia Bulletin last 
For its compaign of Integrated | J. C. Eller (extreme left), Kaiser Motors district manager, distributes 1952 sales| week-end offered free news - page 
Advertising and Merchandising | onus checks to dealers attending a Tri-State Dealers Assn. meeting in Cincinnati. | promotion to used-car classified ad- 
which appeared in AvTomotive| — bs the a row (from left) are Eller; William Patterson, Portsmouth, O.; Bernard | vertisements. 
News, Lincoln Engineering Co. has | Boyer, lewport, Ky.; Al Spraver, Hamilton, O.; Roy Cox, Higginsport, O.; L. C. Craig, | £ 2r-peE ‘ 5 
been presented with the Honorable | Lowrenceberg, Ind.; Art Hendrixson, Reading, O., and Harry Donaworth, Willicmsburg, seule suciee. co unehons ae 
Mention Award in the 1953 Creative | O- !n the back row are Ed Schumacher, Batesville, Ind.; Jess Tucker, Fairfax, O.; Al! fied columns Advertisers ‘were ‘of- 
Competition of the National Ad- Payne, Ironton, O.; Bob Thaler, Cheviot, O.; G. G. Russell and H. H. Neal, both of | fered a flat rate for two-day full- 
vertising Agency Network. | Cincinnati. run circulation. 
Presentation of the award was |_ + * 
made at the 22nd Annual | tionally prominent concerns in this, Rubber Co, to show its Elastic , anf 
Management Conference of the | country and Canada. A board of) Naugahyde plastic snaatsiers. Thomas for Kaiser 
Network, held at the Broadmoor | judges, under the direction of Prof.| George Callum, sales manager of| Kaiser Motors will assume spon- 
Hotel, Colorado Springs, Colo. | Lloyd D. Herrold, chairman of the} coated fabrics, has announced. |Sorship of the daily news broad- 
The award certificates and con- | Department of Advising, North-| With the heading, “Any pocket | casts of Lowell Thomas over CBS 
firming documents were presented | western University, Chicago, se-| mirror will show you right on Radio, beginning June 29. 
to representatives of Oakleigh R. | lected the winning entries. | this page what the 3-D texture Thomas now in his 23rd year on 
French & Ansectates of St. Louis, . *« 6 of Elastic U. S. Naugahyde vinyl | the air, will continue on his familiar 
agency for Lincoln Engineering ° . . upholstery can do for a room,” | Monday through Friday period at 
Company. Pe lastics Ad Goes 3-D __ | U, S Rubber introduced a three- | 6:45 p.m. Eastern Daylight Time, 
In competition were 299 entries| Three-dimensional color advertis-| dimensional color photograph on | for his new sponsor. 
the first page of a four-page Agency for Kaiser is William H. 
color insert which appeared in | Weintraub & Co., Inc., New York. 





vertising ' 





a 


around ridding Detroit’s streets of 
jalopies and junkers. Radio, tele- 
vision and newspapers will be used. | 

* * * 


* 








'covering the advertising and|ing and a three-dimensional color | 
| public-relations programs of na-|display are being used by U. S.| 








pany. Goal of the program is to} 


recapture the former prominence 
Packard held as a producer of 
luxury-type automobiles, while con- 
tinuing to increase penetration of 
the medium price field with the line 
of Clippers. 

The localizing of advertising will 
include the use of familiar home-| 
town scenes as background for 
newspaper displays, while the 
dealer and his customers will pose 
as models in certain advertise-| 
ments. The individual ads will go 
in each dealer’s community. 

J. R. Pershall Co., New York 
City, is the agency on the account. | 

* * * | 


Lawler Heads Adcraft 


N. F. (Shad) Lawler, vice-presi- 
dent of Geyer Advertising Inc.,| 
handling the Nash account, has 
been elected 
president of the 
Detroit Adcraft) 
Club. He succeeds | 
Ben _ Donaldson, | 
Ford’s advertising | 
director. 

Other officers of | 
the club were! 
named as follows: | 
W. G. Power,)| 
Chevrolet ad} 
chief, first vice- 
president; Pete 





N. F. Lawler 
Wemhoff, editor of AUTOMOTIVE! 


second vice-president; Bob 
McKown, comptroller of D. P. 
Brother agency, reelected treas- 
urer, and Warren Devine, of Edi- 
torial Services, secretary. 

- + . 


Junior Ads Offered 


Woman’s Home Companion will 
offer junior advertisements begin- 
ning with the August issue, William 
A. H. Birnie, publisher, has an- 
nounced. 

Rates for these 429-line, three- 
column advertisements will be 
based on a circulation guarantee 
of 4,100,000. 


News, 


* 


Pace Joins South Wind 


William W. Pace has been ap- 
pointed advertising manager of the 
South Wind division of Stewart- 
Warner Corp., | 
William V. Ryan, 
general sales 
manager of the 
division, has an- 
nounced. 

Pace was editor 
and business 
manager of North 
Side Topics, a 
north Indianapo- 
lis community 
newspaper, before 
joining Stewart- 


* * 





@-5 
W. W. Pace | 


Warner. He will handle all media! 
advertising in connection with the! 
merchandising activities of the 
South Wind division, Ryan said. 

* * 


* 


Dealers Name Doner 


The Chevrolet Dealers of Metro-| 
politan Detroit have appointed W. 
B. Doner & Co., Detroit as its ad- 
vertising counsel for 1953. 

Charles F. Rosen and Felix 
Hower, Doner executives, an- 
nounced a comprehensive program 
for the dealer organization, includ-| 
ing a used-car campaign built 



















































Get 50% More 


Profit on your 
UNDERCOATING JOBS 





UNDER-CAR SEALER AND SILENCER 


50% More Jobs Per Drum 


Nokorode is concentrated —no excess solvent. 
You spray Nokorode to 6” thickness—and it 
dries to almost %”. It’s made entirely by Lion 
under U. S. Patent 2393774, assuring controlled 
uniformity, controlled quality. Nokorode goes 50% 
farther, yet costs no more than ordinary under- 


coatings. That means 50% more profit for you. 


Easier Application ... Lower Labor Cost 


* Nokorode is uniform for smooth application 
—no troublesome “‘blobs’’. . . flows freely, per- 
mitting steady pressure in the gun. There’s no 
lost time due to lost pressure. 


Nokorode is stable, made of highly compatible 
materials—won’t separate in storage, won’t clog 
guns or hoses. You avoid unnecessary clean-up 
jobs—you save man-hours and money. 


Made and guaranteed by 


LION OIL i. 


EL DORADO 











COMPANY 


ARKANSAS 










FREE! Details on how to increase 


undercoating profit. 
LION OIL COMPANY, El Dorado, Arkansas 


information on higher profits 
NOKORODE. 








Please send 


with LION 





Name__ 
Address 
City aa ee Se ae ea 


State 
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Steel Products Co., 6660 Mt. Elliott | g 
Ave., Detroit 11, Mich. 

The control consists of an auto- 
matic breakaway safety valve, a 
|reservoir check valve, automatic | 
low-pressure switch, warning 
| buzzer, and tubing and fittings. 


; 
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SPOT-GUN WELDER—A British product | 
which is claimed to do all types of on- 
the-spot jobs not usually possible with 
stationary spot welders. A toggle grip 
provides balance for manipulating the 


gun, while the trigger switch produces a 
spot-weld in a fraction of a second, it is 
stated. For information contact C. F. Car- 
penter, P. O. Box 87, Allentown, Pa. 





CHARM KEYS — Described as a popular 
gift item. On one side of the key is a 
| four-leaf clover and horseshoe design, 
while the other side shows a lucky star, 
Aladdin's lamp and a car to denote o car 
key. Charm- Crest Industries, 4800 W. 
Washington Bivd., Chicago 44, Ill. 

* * + 


CLIMATE CONTROL — Weathermaster, 


described by its maker as a revolution- 
ary battery which permits adjustment for 
winter and summer driving, is said to 
provide up to 20 percent more winter| Hercules Bulletin Describes 


cranking power than others, and to be | Dump Trailer Packages 


capable of cold cranking nearly five min- | , 
utes at 300 amperes at a temperature of| A new catalog sheet illustrates | 


zero. A key inserted successively into each | and describes two new Hercules 
of the battery cells is turned to seasonal | front-mount twin telescopic dump 
setting indicated on the battery top. Wil- trailer packages now in production 
lard Storage Battery Co., 246-86 E. 131st|at Hercules Steel Products Corp., 


St., Cleveland 1, O. 
+ * * 


| Galion, O. 

The two packages—one a 17-foot, 
17-cubic-yard single-axle unit, and 
the other a 20-foot, 20-cubic-yard | 
tandem - axle unit incorporate a 
new hoist design and lifting posi- 
tion which is fully illustrated and 
explained. For additional informa- 
tion, write to D. J. Redmond, Her- | 
cules Steel Products Corp., Galion, 
Ohio. 
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CAR POLISH—tLustur-Seal is packaged 
in light, unbreakable containers and easy 
to use, it is stated. The attractive bottles, 
the maker believes, give merchandisers 
unique product identification. Lustur-Seal 
Corp., 624 S. Hupp Ave., Jackson, Mich. 

. 2 # 





LIQUID LEVEL INDICATOR — Used to 
| detect low engine oil conditions or as a 
| water level indicator for pressure-oper- 
|ated cooling systems. It is composed of 
two electrically operated units which 
signal departures from a predetermined 
| liquid level or control liquid levels where 
the temperature ranges do not exceed 20 
below zero to 250 degrees and where 
the fluids are relatively neutral, according | 
to Rochester Mig. Co., Rochester 10, N. Y. 


THROW RUG — Comes in colors which 
match new car stylings. A size chart sug- 
gests the correctly sized rug for all Amer-- 
ican-made models, says Wooster Rubber 


Co., Wooster, O. 
of * * 


Cargo Coolers Described 


A new catalog sheet describing 
Elston cargo coolers, Models M-300 
and M-450, has been issued by Rue 
R. Elston Co., 2397 University Ave., 
St. Paul 4, Minn. The firm also 
manufactures cargo space heaters | 
for trucks. 








BRAKE FLUID LEVEL INDICATOR—Ever- 
Safe indicates low brake fluid supply by 
means of a warning light on the dash, 





connected to a float unit switch in the | DASHBOARD TRAY—Compartmented to 
brake cylinder. Coming in three sizes, the |carry cigarettes, matches, keys, glasses, | 
unit is said to provide complete coverage |}combs and other items. Comes in 28 
of all car and truck models. Wagner . - 4. | personalized designs. Jeffrey-Allan  In- 

: FENDER SKIRT—Designed for motorists | , z 
Electric Corp., 6400 Plymouth Ave., St. who wish to give their car a low-slung, | dustries, Inc., 3249 S. Morgan Ave., Chi- 
Lovis 14, Mo. cago 8, Ill. 


| racy appearance, the maker says. Rattle- | ‘ $ * 
| Proof fit is achieved by clamping skirt in 
|four places to the fender, according to 
| Williams & Bennett Co., 2900 N. Alameda 
| St, Compton, Calif. 


Replacement Guide Covers 


All Makes of Auto Radios 


Thordarson-Meissner, Mt. Carmel, 
Ill., has released its 1953-54 “Auto- 
mobile Radio Replacement Guide.” 

Transformers and coils for all 





\ 





; SEBALL: 

: BROKEN LIGHT 
ULE REMOVER 4 
SHADE MOLDER 


RUBBER 
which bears a store's name, slogan and 
address or any other advertising message. | 


DOOR MAT—Personalized mat 


At the same time, it serves to remove 
some of the mud, dirt and dust which cus- 
tomers normally track into a store. Mitchell 
Rubber Co., 2122 San Fernando Bivd., Los 
Angeles 65, Calif. 
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SERRELT LIGHT BOLE CHANGER \}) 


. . INSULATED POLE 


SEBREL 
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Breakaway Safety Control 


Developed by Midland BULB CHANGERS — Lightweight alumi- 

An automatic breakaway safety | num poles for changing bulbs up to 1,500 
control, designed to prevent fatal | watts. Bulb changer can be attached to 
accidents or damage to the tractor| poles in a few seconds, according to J. B. | 
in case the trailer breaks away, | Sebrell Corp., 300 S. Los Angeles St., Los 
has been developed by Midland | Angeles 13, Calif. 





' Bear Mfg. Co., Rock Island, Ill. 








1953 


CTS 


makes of auto radios are listed in| 
the compact guide. Copies are} 


| 


| available by writing to Thordarson- 


Meissner, Dept. C., Mt. Carmel, IIl. 
* * + 





STEP-DRAULIC JACK—For model 1950- 
53 Chevrolets. Claimed to be one-man 
operation. Can remove transmission, trans- 
port it to the bench, return it to the car 
and replace it with complete safety, the 
maker says. Shown here is No. 5000 Lo- 
Jack with Fit-All adapter, handling four- 
speed, syncro-mesh unit. Detroit General 
Equipment Co., 542 E. Fort St., Detroit 26, 
Mich, 





BATTERY WATER DEMINERALIZER — 
Automatically makes chemically pure bat- 
tery water out of ordinary tap water, it 
is claimed. Water passing through the 


“chemical head" on the plastic bottle is| 


purified as minerals and salts harmful 
| to storage batteries are removed. Demon- 
| strating the device is Lyle Drown, Delco 
| battery merchandising manager. United 
| Motors Service Division, General Motors 


— Detroit 2, Mich. 
*x 


* * 


Use of Labeling Tape 


Adapted to Typewriter 
Labelon is a plastic labeling tape, 


now offered by Labelon Tape Co., | 
Inc., 450 Atlantic Ave., Rochester 9, | 


N. Y., for typewriter use. 

The firm says the tape sticks 
without moistening to any smooth 
surface, and can be written on with 
any dry, blunt point as well as a/| 
typewriter. The outer sheet of | 
transparent plastic protects nota- | 
tions from smudging, dust, oil, | 
water and acids. 





WIRE WHEEL HUB CAPS—For cars with 
15 and 16-inch wheels. Made of stainless 
steel, they feature 20 spokes inserted in 
real ferrules and 20 simulated spokes em 
bossed on the inner hub. Calnevar Co., 
11732 W. Washington Bivd., Los Angeles 
|7, Calif. 





POWERGLIDE HO!ST—Chevrolets 
equipped with Powerglide are being 
shipped without floor pan opening. To re- 
move and replace the Powerglide trans- 
mission, Step-Draulic transmission jacks 
are now adapted for 1950-53 models. The 
units are described as one-man opera- 
tions. Each jack has fingertip control. J. 
©. Stephenson Foundry & Mfg. Co., 548 
E. Fort St., Detroit 26, Mich. 

* oa ok 








REBUILT TRANSMISSION BANDS—Tool- 
ing for automatic transmission rebuilders 
|now makes it unnecessary to scrap un- 
worn metal transmission bands, the man- 
ufacturer states. The bands can be rebuilt 
in the same manner and with the same 
adhesives as used in new manufacture, it 
is said. In the process of remanufacturing, 
the metal band is saved and used again 
as are brake shoes when relined. Paul R. 
Jones Bonding & Mfg. Co, 62 Manchester 
St., Highland Park 3, Mich. 

os * 


Safety Solvent 
A low-toxicity safety solvent re- 
placing carbon tetrachloride has 
been announced by Tect, Inc., Du- 
;}mont, N. J. Designated as Tecsolv 
383, the solvent is said to be non- 
inflammable, fast evaporating and 


exceedingly low in toxicity. 
* x x 








GASKET RETAINER—Kwik-Klip is said to 
give gasket alignment and to hold gasket 
securely during installation of oil pan or 

| side covers. Kwik Mfg. Co., 8762 Holloway 


| Drive, Los Angeles 46, Calif. 
. * * 





the 


AUTO LAMP POSTER — Identifies 
service outlet as authorized distributor for 
Alco equipment. Posters are prepunched 
for nailing or stringing and are suitable 
for use as wall posters, window streamers 
or shelf display. Auto Lamp Mfg. Co., 
2909 S. Indiana Ave., Chicago 16, Ill 

* * * 


Socket Screw Catalog 
Standard Pressed Steel Co., Box 
915, Jenkintown, Pa., has brought 


BALANCING MACHINE—Designed for balancing of crankshaft, flywheel and clutch; out a four-page folder describing 
| pressure plate, especially for hotrods and stock-car racing. Bed length is five inches.| the company’s Unbrako socket 


| screw products. 
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Auto Market Reports 


New Orleans 

A total of 1,669 cars was titled in 
New Orleans during May — 1,584 
through authorized dealers and 85 
through unauthorized outlets. This 
compares with 1,599 registrations 
for the previous month and 1,349 
for the corresponding month of 
last year. 

Truck sales for May amounted 
to 242, just 34 fewer than the 
previous month and 49 more than 
the corresponding period of last 
year. 

New -car registrations through 
authorized dealers were: Chevrolet, 
396; Ford, 309; Plymouth, 175; 
Buick, 122; Pontiac, 106; Stude- 
baker, 87; Dodge, 75; Oldsmobile, 
64; Mercury, 47; Nash, 40; Chrysler, 
34: DeSoto, 30; Cadillac, 31; Pack- 
ard, 18; Lincoln, 13; Hudson, 12; 
Willys, 9; Kaiser, 7; Henry J, 4; 
Austin, 2 and MG 2. 

New-car registrations through 
unauthorized outlets were: Chev- 
rolet, 31; Plymouth, 14: Pontiac, 13; 
Ford, 8; Dodge, 8; Oldsmobile, 7; 
Buick, 3; Chrysler, 1 and Cadillac, 1. 

Truck registrations were: Chev- 
rolet, 106: Ford, 67; International, 
98: GMC, 14; Studebaker, 13; 
Dodge, 10; Diamond T, 2; White, 1 
and Reo, 1.—(Gordon Hebert.) 


New York City 

Judging from reports around the 

country, New York appears to be 
one of the few spots left that 
hasn’t quite caught up to new-car 
demand. Many dealers in this area 
are experiencing a new-car short- 
age. In some cases it is acute. 

On the other hand, some 
dealers are having a contrary 
experience. As one dealer put it, 
pointing to his new-car stocks: 
“These things are coming out of 


my ears.” 
Used cars are extremely slow. 
Nothing seems to move them. 


Merchandising campaigns show 
few results. 

New-car dealers in even the 
fastest moving makes are confiding 
that they can begin to see things 
backing up all along the line, and 
expect the next few months to be 
highly competitive. 

Most dealers here are saying that 
if they can hold onto their June- 
end profit through the remainder 
of this year, they will feel they 


have done a good _ job.— (Ed 
Brown.) | 
* * - 
St. Louis 


The main topic of conversation 
among dealers is the mounting 
stocks of used cars in the St. Louis 
area. Dollar inventories are high, 
and getting higher—too high for 
comfort, they say. The struggle for 
turnover is rough and_ getting 
rougher. 

High factory auto production and 
a stiffening attitude toward used 
ears by finance companies and 
banks have put the new-car dealer 
in the middle. 

Some dealers freely state that 
the factories have no chance to 
produce the number of cars now 
projected for the balance of the 
year, unless there is a decided 
change in the used-car outlook. 
One dealer states that the used- 
car situation is largely due to the 
approach of the finance carriers. 

Traditionally, buyers of used 
and new cars in the lower price 
class are primarily interested in | 


DEALERS & MANUFACTURERS 
tHE 1953 MID-SOUTH FAIR 


at Memphis, Tennessee 
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National Automobile & Truck Show 
HYPO FALL SALES! 
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MID-SOUTH FAIR 


“The South's Greatest Show" 


WIRE! 
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P.O. BOX 3808 LAMAR STATION 
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1,212; Chrysler, 523; DeSoto, 411; 
Dodge, 1,082; Hudson, 263; Kaiser, 
125; Mercury, 790; Nash, 452; Olds- 
mobile, 1,039; Pontiac, 1,322; Stu- 


the amount of the monthly pay- 
ment, rather than the number of 
payments. In today’s market, new 
ears are available on_ liberal 


terms, one bank advertising 48 | debaker, 362; Cadillac, 499; Lincoln, 
months, and others accepting | 248; Packard, 302, and miscellane- | 
balloon notes. ous, 33.—(Sam Sampson.) 

Thus, it was pointed out, pros- | * a 
pective buyers can purchase new | Minneapolis 


cars on smaller monthly payments 
than late-model used cars. This re- 
sults in an unbalanced market. 
New cars are moving at a pace 
that is difficult to match in the 
used-car department at a 2-to-1 
ratio. Under present conditions, it 
is agreed that lower used-car prices 
are probably the only answer, but 
dealers expect greater resistance 
to new-car sales if attempts are 
made to lower tradein figures. 
Service and parts gross sales are 
at a high level, but at reduced 


les year in history. 
profit due largely to recently ne- | S@ n Al 
gotiated labor contracts.—(Sam X. | Truck deliveries totaled 206, as 


Hurst.) |;compared with 219 in May, 1952, 
var" | while the five-month truck total 
|this year is 1,643, as against 1,332 
jin the same period last year. 
Following is a breakdown of May 
car deliveries by make: Buick, 254; 
Cadillac, 43; Chevrolet, 759; Chrys- 
ler, 66; DeSoto, 69; Dodge, 128; 
Ford, 437; Henry J, 1; Hudson, 36; 
Kaiser, 22; Lincoln, 20; Mercury, 
139; Nash, 85; Oldsmobile, 213; 
Packard, 66; Plymouth, 324; Pon- 
tiac, 247; Studebaker, 108; Willys, 


New-car deliveries in Hennepin 
County (Minneapolis) in May were | 
the highest on record for that 
month. The 3,099 passenger vehicles 
delivered put 1953 deliveries far 
ahead of 1952 pace. Only 2,202 cars| 
were delivered during the same 
month last year. 

For the five months so far this 
vear, Hennepin County deliveries 
total 16,663, as compared with 12,- 
|178 during the same period a year 
ago and, 14,347 in 1950, biggest 





* * 


* 
Richmond, Va. 

In a “substantial revival from 
last year,” a rise in auto sales con- | 
tinued in May and into June, ac-| 
cording to the Monthly Review of 
the Federal Reserve Bank of Rich- 
mond. 

Future. sales of durable goods 
are in doubt, said the bank’s 
economists, since such sales are 





largely dependent on consumer | 19; miscellaneous and foreign, 72. 
credit and money is tight at the | (Donald M. Lyons.) 

present. | * * & 

“It is an interesting question,” 


the bank said, “as to whether con- | Birmingham 

sumer credit will be available—and | __ Sales of new cars in Birmingham 
at an attractive price—to maintain | just about leveled with a month 
the sales level which durable goods | earlier in May. Total sales were 
have recently attained.” —(T. D.|1,879 for May against 1,398 for 


Eaton.) | April—a loss of 19 units. 
* * * | Sales by makes were Allstate, 1; 
° | Buick, 130; Cadillac, 26; Chevrolet, 
Pittsburgh |384; Chrysler, 27; DeSoto, 20: 


Business activity in the Pitts-| Dodge, 32; Ford, 262; Hudson, 8; 
burgh district improved consider- | Kaiser, 12; Henry J, 5; Lincoln, 13; 
ably in the week ending June 6, ac- | Mercury, 59; Nash, 48; Oldsmobile, 
cording to the Bureau of Business| 67; Packard, 15; Plymouth, 120; 
Research of the University of Pitts- | Pontiac, 91; Studebaker, 46; Willys, 
burgh. 9, and miscellaneous 4. 

New-car registrations for the Sales of used cars are slow and 
week were exceeded in only two prices soft. Dealers are making 
other weeks in 1953. Steel mills | strenuous efforts to reduce stocks. 
operated at 96.5 percent of —(Stuart Riddle.) 
practical capacity and de-  «* 
partment-store sales reached a 
new high for the year. 

While the new-car market pros- 
pered, an oversupply of used cars 
has hampered that field. One 
dealership is hiring additional 
salesmen to travel the territory | (Toledo). 
and supplement advertising. Some| Despite these drawbacks, dealers 
overbuying has been noted in used | delivered 342 more new cars to 
cars, with repossessions resulting. | customers in May than during the 
—(Leon M. Leffingwell.) | same period last year, according to 

* 


* 


Toledo 


Strikes in supplier industries and 
other factors normally causing 
new-car sales drops had little effect 
on May sales in Lucas County 


* |the Toledo Automobile Dealers 
e Assn. 
Detroit | May deliveries totaled 


May new-car sales in Wayne 
County totaled 18,973, according to 
a report from the Detroit Auto 
Dealers Assn. This is 1,454 cars 
greater than the April total, the 
report showed. 

Used-car sales in the area for 
the same period were 15,534, up 
896 cars from the April total of 
14,638, DADA said. The report 
added that 58 percent of the used 
cars were sold by new-car deal- 
ers, with the remaining 42 per- 


against 1,492 for May of 1952. 
However, this year’s May sales 
showed a decline from April, 
when 184 more cars were sold. 
New-car sales for the first five 
months totaled 8,581, against 6,273 
for the same period last year. | 

May sales of new commercial 
vehicles amounted to 166 units, 
against 220 the previous month and 
147 in May, 1952. 

Used cars reflected a softening | 
: market, with 2,647 sold in May, | 
cent sold by independent used- | gown slightly from 2,699 the previ- | 
car dealers. | ous month and 3,031 in May of 1952. | 

New-car sales by makes for May| Casual sales were down to 1,537 
were as follows: Austin, 2; Chevro-|from an April figure of 1,714. 
let, 4,622; Ford, 4,019; Henry J, 20;|Casual sales to date for the year | 
Plymouth, 1,618; Willys, 29; Buick, |were 7,766, against 7,739 for the 
ee | first five months a year ago. 

Dealer sales of used cars to date | 
| totaled 12,206, against 12,399 a year | 
| ago.—‘Dick Roberts.) 
| * * 


Omaha 
New-car sales in Douglas County | 
for May totaled 1,401, a decline | 
\from April’s figure of 1,502. 
New-truck sales for May were. 
187. 
Car sales, according to makes, 
| were: Chevrolet, 367; Ford, 254; 
| Plymouth, 136; Buick, 120; Pontiac, 
104; Oldsmobile, 86; Mercury, 49; 
Studebaker, 48; Dodge, 38: Nash, 
34; Chrysler, 33; Cadillac, 29; De-| 
Soto, 28; Packard, 24; Hudson, 15; | 
|Lincoln, 15; Henry J, 8; Kaiser, 6; | 
| Willys, 4; MG, 2, and Jaguar, 1. | 
New-truck sales were: Ford, a 


1,834, | 








* 


Sept. 24 thru Oct. 3 
ARTICIPATE in a 


auditors at the 


PHONE! 


MEMPHIS, TENNESSEE 
International, 44; Chevrolet, 41; 
| GMC, 29; GM buses, 6; Dodge, 4; 


|land regained strength while new | 
|cars failed to keep pace during the 


| some styles of new cars are hin- 
| dering sales that dipped to 1,130 


Diamond T, 2; Studebaker, 1, and 
Willys, 1.—(Arthur R. Oleson.) 
* * * 


Cleveland 


Sales of used vehicles in Cleve- 


week ended June 13. 

Used-car turnover, after a slight 
slump, climber to 1,883, just above 
the previous week, and more than 


100 above the same period a year | 


ago. 
Dealers say that shortages of 


for the seven-day period. This 
was 130 under the previous seven- 
day period, but 110 above the 
same period a year ago, 
Used cars “if they are merchan- 
dised properly” will sell, is the con- 
sensus in this area. It is the better- 
conditioned late-model vehicles 
that are showing increased activity. 





In the truck field, new - unit 
sales were 91, a drop from the 
previous seven days, and under a 
year ago. Sales of 66 used trucks 
also were below previous standards. 

For May, total new-car sales 
were 7,446, or 1,600 above May, 
1952. Sales by makes were: 





Alvis, 1; Austin, 1; Buick, 562; 
Cadillac, 223; Chevrolet, 1,505; 
Chrysler, 313; DeSoto, 192; Dodge, 
544; Ford, 1,306; Henry J, 7; Hill- 


man, 1; Hudson, 130; Jaguar, 4; 
Kaiser, 43; King Midget, 1. 

Lincoln, 67; Mercury, 322; MG, 
3; Morris, 3; Nash, 163; Oldsmo- 
bile, 420; Packard, 93; Plymouth, 
667; Pontiac, 553; Porsche, 2; 
Singer, 2; Studebaker, 259; Volks- 
wagen, 2, and Willys, 57. 

Sales of trucks for May were 501, 
against 549 in May, 1952. Sales by 
make were: 

Autocar, 2; Chevrolet, 151; 
Diamond T, 4; Dodge, 47; Divco, 2; 
Federal, 1; Ford, 178; GMC, 16; 
International, 63; Mack, 1; Reo, 1; 
Studebaker, 9; White, 15, and 
Willys, 11.—(Sanford Markey.) 

a ae 


Buffalo 


Banks and finance companies in 
Buffalo have tightened up on time- 
payment terms for auto buying. 

Finance firms are shying away 

from 36-month deals and have 
adopted stricter downpayment 

rules. The money lenders paying 
closer attention to the minimum 

25 percent downpayment on a 

new car and one-third down on 

a@ used car. 

It is reported that car finance 
firms are shooting at 24-month 
payments on new cars and 30 
months as the top. On used cars, 
they want to work in an 18 to 24- 
month range.—(George E. Toies.) 


In the Hopper 


Gov. G. Mennen Williams has 
signed legislation aimed at stop- | 
ping discrimination by Canada) 
against Michigan trucks. 

The new law permits the State | 
Public Service Commission to col- 
lect from foreign trucks operating 
in Michigan the same fees which 
the Canadian Government imposes 
on Michigan trucks operating on 
that side of the border. 

? * - 


Texas Amends Statute 


On Vehicle Inspection 
Amendments to Texas’ compul- 
sory vehicle inspection law have 
been approved by Gov. Allan 
Shivers and will go into effect 
Sept. 1. Inspection tags will no 
longer be a prerequisite for a li- 
cense. The Legislature also 





FACTS and FIGURES abou 


limited inspection to six items. 
Efforts to change or repeal the 
financial responsibility law failed. 


Both laws were passed in 1951. 
* a . 


Oklahoma Rejects Proposal 


For Insurance Licenses 
A bill to require examination 
and licensing of insurance agents 
has been killed by the Oklahoma 
House. Opponents charged that it 
was an attempt to stop auto deal- 
ers from selling insurance policies. 
The bill previously had been ap- 
proved by the Senate. 
* - a 


Okla. Gas Tax Boosted 


An act levying an additional ex- 
cise tax of one cent per gallon on 
gasoline has been signed into law 
by Oklahoma’s Gov. Johnston 
Murray. 
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Charge Unnecessary Shortages, Oversupply .. . | 


N. Y. Dealers Hit Maldistribution 


(Continued from Page 1) 
serious disruption of the economic 
laws of supply and demand.” 

LJ * + 


 - OTHER action during its four- 
day meeting, the dealer leaders: 

1. Assumed the task of “prodding 
the public” into demanding good 
roads, and outlined a campaign to 
help arouse support for the 10-year, 
$2.8 billion highway program which 
has been proposed by the State De- 
partment of Public Works. 

2. Urged all legislative fact- 
finding commissions to hold hear- 
ings in all parts of the state to 
insure that such commissions do 
not propose legislation based on 
the preconceived ideas of the 
commission members. 

3. Favored repeal of the 2 percent 
gross receipts tax levied on bus 
companies in New York State. The 
dealers charged that the need for 
this tax, first levied in 1937 to raise 
funds for welfare programs, has 
long since ceased to exist. They also 
declared that the tax discriminates 
against the bus transportation in- 
dustry. 

4. Asked Gov. Dewey to “recon- 
sider his disapproval” of a peren- 
nial bill which would permit bus 
companies to increase the length 
of 3-axle buses from 35 feet to 40 
feet, to help bus lines continue pro- 
viding full service without raising 
fares. 

* + * 
5 PASSED a resolution, sponsored 

* by the New York Good Roads 
Assn., supporting the efforts of the 
State’s Temporary Highway 
Finance Planning Commission in 
seeking means of paying for the 
proposed $2.8 billion highway build- 
ing program, and urging the gov- 
ernor and the Legislature to take 
immediate action on this program. 

In a note of warning to the 
leaders of the New York State 
association, President William A. 
Frame of Mineola said, “Our high- 
ways are already in a critical state 
of disrepair. 

“Statistics show that the use of 
the American family car dropped 
10 percent last year. These figures 
lend substance to our fears that 
driving a car is becoming more of 
a nuisance than a pleasure for 
many people.” 

Frame is also NADA director for 
Metropolitan New York. 


A detailed plan for rousing pub-| 
lic opinion to support a huge road- | 


building program in the state was 
disclosed by Carl E. Fribley of 
Norwich, NADA director and chair- 
man of the state association’s Pub- 
lic Relations Committee as well as 
chairman of NADA’s Public Rela- 
tions Committee. 

Fribley flew to this St. Lawrence 
River resort area in a chartered 
plane which landed on one of the 








FINANCING 
COMPANY 


If your corporation is active in the consumer 
Joan and installment financing fields... 


and 


If you are suffering from high taxes and the 
tightening money market... 


and 


If a merger with an established, diversified 
finance company would improve your 


position... 


Then write us today. Resources of $15,000,000 
are available. You can communicate with us 
in complete confidence. 


| golf course fairways, risking a| warned that the actual work of 
crackup because the fairway had} rebuilding roads could be delayed 
not been mowed. indefinitely “unless the people are 
| <a encouraged to tell the Legislature | 
H's plans for the New York As-| that they want better roads now.” | 
sociation’s highway program| State Safety Director Thomas W. 
call for local speeches, newspaper,| Ryan, another guest speaker, an- 
radio and TV messages by the|nounced that New York State in| 
organization’s 2100 members. 1952 achieved its “finest highway | 
The gravity of the state’s high-| fatality record in history —a mile} 
way crisis was illustrated by Com-| death rate of 5.8 as compared with | 
missioner of Motor Vehicles James/| the national average of 7.0.” 
R. Macduff who warned that) He said that “one of the principal 
“|. . we don’t have enough room| components of our safety operation 
to turn around, at the rate you fel-|is the outstanding public service 
lows are selling automobiles” un-| work of the New York State Auto- 
less the highway program material-| mobile Dealers Assn.” 
izes soon. Other leaders who addressed the 
Norman C. Lawson of Central | Spring meeting were Edward C. 
Valley, chairman of the associa- | Cray, executive secretary of the 
tion’s Highway & Parking Com- 
mittee, and L. Judson Morhouse, 
executive vice-president of the 
New York Good Roads Assn., 








New York Petroleum Industries 
| Committee, and Frank B. Kurtz, 
managing director of the New York 
State Motor Truck Association, Inc. 





L-M Sales and Production Men Meet— 


Production and sales managers of Lincoln-Mercury for the 11 western states meet | 
with N. S. Brown (left), national production manager. Facing him (from left) are O. F. 
Marsal, manager of the Los Angeles plant; J. E. Acker, assistant plant manager; 
George L. Boggs, Los Angeles district sales manager, and Henry B. Daniels, regional 
sales manager. 


Ford Dealers Encourage 
Travel in New England 


PROVIDENCE, R. I.—New Eng- 
land business and summer tourists 
are responding enthusiastically to 
a Ford dealer program designed to 
encourage travel in the six New 
England states, according to Albert 
W. Howard, Providence dealer and 
chairman of the Boston district 
Ford Dealers Advertising Fund. 

The program is believed to be the 
first major effort by an organized 
group of auto dealers to “sell” the 
New England region as a tourist- 
vacation area. Hitherto, railroads, 
airlines and bus lines have been in 
the forefront in various efforts to) 
promote travel in the region. 

Features of the campaign in-| 
|clude nationwide distribution of | 
more than 500,000 copies of a book, 





New England Journeys, advertise- 
ments in national publications and 
free dealer-distribution of an origi- 
nal, copyrighted scenic highway 
map. 

The program was planned by the} 
district dealer organization with 
'assistance from Ford division and 
Ford Motor Co. staffs. Members of 
the dealer fund's executive com-| 
|mittee are John J. Cahill, of New- 
ton Motor Sales Co., Newtonville, 
Mass., treasurer; Frank E. Brooks, 
of Brooks Motor Sales, Portsmouth, 
N. H., secretary; and Howard, who 
is president of Howard & Lewis 
Motor Sales, Inc., Providence. 


The hotel and resort industry, 
regional and state travel and tourist 
organizations and development 
commissions have expressed great 
interest in the program, according 
|to Howard. 
| “Our experiment in regional pro- 
/motion,” he said, “may well es- 
| tablish a pattern for other business 
| organizations who seek to help New 
|England. Estimates are that va- 
cation travel in New England will 
bring in more than $1 billion annu- 
ally.” 


Davis to Address 
Mich. Old Timers 


| SOUTH BEND, Ind.— Paul R. 
| Davis, sales manager for Stude-| 
| baker, will head the speaking pro- 
|gram for a breakfast meeting of 
|the Old Timers Club of the Michi- 
| gan Automobile Dealers Assn. June | 
27 at Mackinac Island. | 


Davis will review events in the | 
auto business during the last 50 | 
years as a guide to what may be! 


ahead for dealers. 

The Old Timers Club is composed 
of dealers and dealer personnel who 
have been in the auto business 25 
years or more. 





Wanted 











STANDARD FACTORS CORPORATION | ee ena | 


Resources: $15,000,000 


270 Madison Avenue, New York 16, N. Y. 


Chicago, Illinois 





Elmira, New York 


Established in 1932 | Canadian Bus Sales off 


| OTTAWA.—Sales of new buses in 
April dropped to 23 units at a re- 
tail value of $356,883, compared 
with 33 units at $681,478 a year | 
earlier, the Canadian Government 


| 


reports. 





Los Angeles, Calif. 


1953 _ 


| meet the demands upon it.” 





MEWA To Fight 
4 Bills Affecting 


Small Businesses 


WASHINGTON.— The Motor & 
Equipment Wholesalers Assn. has 
| requested permission of the House 
Judiciary Committee and the Sen- 
|ate Judiciary Committee to have 
| MEWA representatives appear to 
|express views in opposition to bills 
pending in Congress which would 
|amend the Robinson-Patman Act. 
| Four blils have been introduced 
which, MEWA claims, “strike at 
|the very heart of the Robinson- 
Patman Act and would virtually 
emasculate the law to the detri- 
ment of automotive wholesalers- 
and all small businessmen in 
America.” 

“No matter how you describe 
them,” the association stated, “in 
the final analysis they are anti- 
small business, designed to legalize 
price discriminations which will 
not only have a serious deleterious 
effect on wholesalers but may well 
put some of them out of business.” 

The bills, MEWA said, are 8.540, 
introduced by Senator McCarran, 
of Nevada; S.1377, by Senator Cape- 
hart, of Indiana; H.R.635, by Rep. 
Walter, of Pennsylvania, and H.R.- 
3501, by Rep. Reed of Illinois. 
These bills are a counterpart of 
the old H.R.2820, which MEWA 
and other wholesale and retail 
groups opposed and helped defeat 
in the last session of Congress, the 
association said. 

On the wholesalers’ side, Senator 


N. Y. Dealers Warned 


On Use of Dealer Plates 


ALEXANDRIA BAY, N. Y.— 
More than 350 state automobile 
dealers were arrested in 1952 on 
charges of misuse of dealer 
plates, the chief of the motor 
vehicle bureau, central dealers 
section, disclosed at the spring 
mecting of the N. Y, State Auto- 
mobile Dealers Assn. here last 
week. 

William J. Murray and Com- 
missioner of Motor Vehicles 
James R. Macduff announced 
that the bureau will prepare an 
amendment to the vehicle and 
traffic law which will spell out 
more liberal rights for dealer 
plates. 


N.Y. Parks Head 
Winner in GM 
Highway Contest 


DETROIT. — General Motors last 
week announced the winners of its 
$194,000 Better Highways Awards 
contest. 

The first price of $25,000 went to 
Robert Moses, New York City com- 
missioner of parks, for his essay, 
“How to Plan and Pay for the Safe 
and Adequate Highways We Need.” 


Second prize of $10,000 was 
awarded Brig. Gen. Lacey V. Mur- 
row, director of competitive trans- 
portation for the Assn. of Ameri- 
can Railroads, while the $5,000 
third prize was won by Claude A. 
Rothrock, chief of the planning di- 
vision of the State Road Com- 
mission of West Virginia. 





Many “sound ideas” were sub- Estes Kefauver, of Tennessee, has 
nlined, according to Harlow H.|imtroduced a bill (S.1357) which is 
Curtice, GM president, who also|esigned to provide more pro- 


tection for the small businessman 
by plugging existing loopholes and 
defining “good faith” so as to pre- 
vent injury to competition, MEWA 
said. It urged automotive whole- 
salers and repairmen to support 
the Kefauver bill. 

MEWA also has petitioned the 
House Ways and Means Committee 
for permission to have representa- 
tives appear in regard to revision 
of Section 3403 (c) of the Internal 
Revenue Code to remove the excise 
tax on repaired, rebuilt or recon- 
ditioned automotive parts. 

MEWA’s representatives will 
suggest that the situation be clari- 
fied by an amendment indicating 
that the intent of Congress was to 
10 percent jump in value from the|tax the manufacture of new auto- 
preceding month. | motive parts and not the repairing, 

Vans accounted for 39 percent of reconditioning or rebuilding of used 
the 7,403 complete trailers shipped | #¥Utomotive parts and units. 


in April, a drop of 2 percent for this | 2 
Alpha Tool Rep Named 


type, according to the report. 

There were 135 companies report- CLOSTER, N. J.—Alpha Tool & 
ing production or shipments of | Supply Co. will be represented west 
truck trailers during the month, it | of the Mississippi River by Exacto 


was noted. | Industries, Inc. 


declared that the contest “has stim- 
ulated many people to concern 
themselves more seriously with the 
fact that our national highway 
system is becoming inadequate to 


Truck Trailer 
Output Rises 


WASHINGTON.—The Bureau of 
the Census reported last week that 
factory shipments of truck trailers 
during April amounted to 7,799 
units, valued at $29.1 million. This, 
it was pointed out, represents a 15 
percent increase in number and a 


@ Increase the value 

@ Promote buyer 
acceptance 

@ Speed the sale 


More Profits 
Faster Profits 


Move Your Used 
CARS! 








LOW PRICE—PERFECT FIT Quality—fit com- 
parable to original equipment . . . but priced up 
to 50% less. Complete lines for Chrysler prod- 
ucts, Ford and Chevrolet. 


Sold thru leading jobbers. MATS 


DANVILLE, ILLINOIS 
APPEARANCE SELLS CARS 
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1953 Dodge Cited for Design 


Mrs. 


and Beauty— 
William C. Newberg (right), president of Dodge, accepts a gold cup award from 


Nelbert M. Chouinard, president of Chouinard Art Institute of Los Angeles, for 


“outstanding design and beauty” of the 1953 Dodge, while R. C. Somerville, Dodge 
sales vice- President, looks on. United Press Telephoto.) 


Quaker Rubber Depot 


‘Kaisers Bonnie 


|that Chrysler Corp. 





| been established again as a luxury 


| 
'To Bolster Sales, Production . . . 
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Packard to Launch 5-Year Plan 


‘Continued from Page 2) | 
terials. As far as bodies are con- | 
}cerned, Packard now is being sup- | 

| 


| plied by Briggs Mfg. Co., but there 


been rumors in the industry 
is considering 
purchase of this key supplier. 

Both parties have denied that 
any deal is in the wind, but Pack- 
ard reportedly has received assur- 
ances that, should Chrysler take 
over Briggs, Packard could con- 
tinue receiving bodies from this 
source for another year. 

Packard’s new jet-engine plant at 
Utica, Mich., has floor space which 
could be put to use for parts man- 
ufacture insofar as this does not 
interfere with filling Air Force 
commitments. 

A substantial part of the $10 
million a year for merchandising 
will be used for newspaper and 
radio advertising. 

Results of six-month merchan- 
dising tests now being run in Chi- 
cago and New York, and soon to 
be launched in other key markets 
will serve as a guide in this pro- 
gram. 

Nance said that Packard has 


have 


third of annual sales increases in 
luxury cars, large-city dealers 
have made the most rapid prog- 
ress in returning to retailing 
these cars. 


Nance said that the company’s 


| training program and activities for 


deeper penetration are bringing 
along the market for quality cars 
in smaller communities. 

+ * + 


Packard Teams in Field 


Outlining Sales Program 
DETROIT.— Teams of Packard 
executives were in the field last 
week, outlining summer and fall 
merchandising campaigns totaling 
$1 million in local advertising and 
sales promotion, the company an- 
nounced. More than 80 percent of 
the company’s dealers are expected 
to attend the meetings in 16 cities. 
Fred J. Walters, marketing vice- 
president, said the new plans were 
aimed at supporting the company’s 
expanded production and sales 
which, for the first five months of 
1953, ran at a rate approximately 
double that of a year earlier. 


|being urged to increase their car 
demonstration programs. 

The heaviest advertising promo- 
tion campaign in the company’s his- 
tory launched the Packard program 
early this year. Walters said the 
company’s programs for dealer 
training on sales and service would 
continue throughout the year. 

Much of the information being 
presented to dealers came from a 
series of regional round-table dis- 
cussions earlier this year with lead- 
ing Packard en, Walters said. 


Credit Controls 
Vanishing from 


Dealers’ Horizon 


WASHINGTON. — The ghost of 
old Regulation W which has been 
hovering for many months over the 
nation’s auto dealers, went out the 
window on Capitol Hill here last 
Tuesday, when House and Senate 
conferees on the Economic Con- 
trols Bill gave it a mighty heave- 
ho. 

Authorization for the power.to re- 
store credit controls under certain 
conditions was in the Senate meas- 


NEW ORLEANS.—A new stock- | |car in a much shorter time than| This month’s meetings will pro- 


carrying branch warehouse and ‘Senate Hearing 


sales office has been established by 
Quaker Rubber Corp., division of 
H. K. Porter Company, Inc., at 
2840 N. 
is under the supervision of Morgan 
Kather. 





The Buffalo 


| 


Claiborne St. The branch | duction of aircraft at Willow Run| 


|side by the Senate Armed Services 


\On Aircraft Tiff 


WASHINGTON.—Continued pro- | 


is being sought vigorously by 
Henry J. and Edgar Kaiser, who 
last week demanded in Washington 
a full and open hearing on their 


Committee, headed by Senator 


duced this year, 


expected. 

In the first five months of this 
year, Packards were 35 percent 
of production, an increase of 70 
percent from a year ago. 
Clipper production has been on a 

schedule which required adding | 
new assembly facilities exclusively 
for this car. 

More cars have already been pro- 

Nance said, than 
during all of 1952. 





|vide dealers with specific plans in 


the areas of new and _ used-car 


| sales, service department operation 


and dealership administration, 


| Walters said. 


Asserting that increased produc- 
tion had made the public value con- 
scious, Walters said that an in- 
creasing number of purchasers were 
placing orders only after demon- 
strations of two or more competing 


ure when it went to conference with 
the House version. When the smoke 
of battle cleared, that authority 
was gone along with the proposed 
90-day freeze on wages, prices and 
rents to be put into effect in event 
of a declaration of war or a state 
of emergency. 

Unless there is an unexpected up- 
set, the specter of Federal Reserve 
Board credit controls under present 
conditions will quickly vanish from 








Styles Bridges, New Hampshire} With the company projecting a |makes. He said that dealers were | the car dealer’s horizon. 
Courier = Express | Republican. 


| In a conference with the two} 
|industrialists, it was learned that 
| Willow Run is now tooled up, at a) 
cost of $70 million, for aircraft} 
jbuilding, and that the C-123B, a| 
| modification of the currently pro-| 
|duced C-119, should be built at! 
| Willow Run. 

| Chase Aircraft Co., Trenton, N. J. 
| —49 percent owned by Kaiser— 
| lacks mass production facilities to 
| carry on production of the plane, 
but the firm wants the facilities 
|built at Trenton, Kaiser said. 

| It was revealed that Bridges, in 
|a letter to Kaiser, said the commit- 
tee would welcome a statement for 
the record. 

In connection with current pro- 
|}duction of the C-119 cargo plane 
now under production at Willow 


carries 
much more 
Men's Store 
(and Women's Store) 
Advertising 
than any other 
Paper in 
Western New York 


MEN‘S STORE 
ADVERTISING 1952 


MEET YOUR CUSTOMERS NEW DEMANDS 


aS ee ee, 





DUALS AND HEADERS 


Up to 25% increase 
in Horsepower 


Up to 25% increase 


Daily 717,122 lines |Run, both Kaisers denied political : ; , 
Sunday 112,990 lines |influence was used when the Air RT Real 
| Force ordered production of the 


| C-119 from the Willow Run plant. Rta ay le ty 


Rather, Henry Kaiser accused 
| Fairchild Aircraft Co., Hagerstown, 
Md., creator of the C-119, of “un- 
dermining and sabotaging the air- 
|craft production capacity of the 
jnation” in seeking to drive the 
Kaisers out of aircraft production. 

It was learned during the Bridges 
committee hearings earlier that 
auditors for the Air Force have 
disallowed charges of padding air- 
craft production costs with auto 
production costs, including a news- 
paper ad replying to Bridges’ 
charges. 


ROP Full Color available 
both Daily & Sunday More Speed and 
Same a 
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BUFFALO 
COURIER 
EXPRESS 





ASSURED CUSTOMER SATISFAC- 
TION WITH GRAND. Precision en- 
gineering, research and laboratory 
testing assures you of the finest 
product on the market today... 
every purchaser a satisfied customer 
. . . every installation guaranteed to 

fit properly. 
It's easier to stock . . . easier fo sell 
Grand Duals and Headers. You carry a 
smaller inventory because Grand DOES 






GRAND “QUIET TONE’’ 
MUFFLERS—specially designed 
and engineered for use in Dual 
Systems to obtain Maximum 
efficiency and proper tone 
control, No “Rapping,” “Crack- 





Western New York's 
Only Morning and Sunday Newspaper 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 















(Continued from Page 2) NOT DUPLICATE NUMBERS yet the line is ing” or loud disagreeable 
MILITARY Greater Profits awe raulic, double-acting power, | complete for most V-8 cars. With Grand roar — just a low mellow, pieas- 
hp With cylinder built into the conventional there's MORE PROFIT . . . QUICKER TURN- ant tone, 







| OVER ...NO LOST SALES! 


The systems are designed so stock replace- 
ment type mufflers can be used. 





steering linkage. To provide the' 
“feel of the road,” the unit requires 
a 3%-pound pull on the steering 





High Quality 
JEEP PARTS 


NO OTHER HOLLYWOOD 
TYPE MUFFLER MATCHES 


















wheel before the hydraulic unit pe 
Write today for ||takes over. (See “FOB Factory”) | DUAL SYSTEMS AVAILABLE FOR THE SR See. eRe 
NEW Catalog column today for a discussion of | / FOLLOWING V-8 CARS DUAL ance, Quality, Tone, Revolu- acti 
the integral and linkage type! | / DUAL HEADER tionary new high velocity and tone control 
REPUBLIC SALES units). Lf SYSTEM SYSTEM venturi rings plus straight through construc- 
COMPANY The Ford unit consists of four 7 BUICK 1953 ted vecell ik tank effici (vp te 
major components: The hydraulic) | CADILLAC 1950 & 51 1950 & 51 : : 

1809-11 S. State Street fluid reservoir, on the left of the | CHRYSLER 1951 —53 10% in gas mileage) ond performance 
Chicago 16, Illinois engine compartment; the pump, t DESOTO 1952 & 53 (up to 9% increase in Horsepower) with no 
WHOLESALE ONLY mounted under the reservoir; a DODGE 1953 loud disagreeable roar — just a low, pleas- 

control valve, and the power cylin- FORD 1935 —53 1937 — 53 ; i ; effi 
der, which is connected to the, | LINCOLN 1949 — 53 1949 — SI " Sone, Ragineeres: tay Digh win 

| pump with flexible hose. A V-belt| | jn aaa oo ee ciency. A complete line of steel pocked 
powers the pump. STUDE 1951 ~53 1951 & 52 Rete: Sat Mm: 





Power steering prices on other 


ER 5000 DEALERS | ...°°".<:. 


SPECIFY STEMAC PERSONALIZED | Mercury, $150.50; Cadillac, $176.- 
NAME PLATES 1/98; Chrysler and DeSoto, $177.35; 


ASK FOR DETAILS | Studebaker (now using a Saginaw | 


unit), $177.38; Buick, Oldsmobile, | 
STEMAC 1281 SO. CHEROKEE 


GRAND AUTOMOTIVE PRODUCTS 


2055 Ruby St., Iimois * Factor 


Melrose Park, 





Pontiac and Lincoln, $177.40; Nash. | 
DENVER, COLORADO | $192.40. and Packard, $195 | 
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Average $221 Under Year Ago... 


Used-Car Index Declines Again 


(Continued from Page 1) 


business can get considerably | 
worse. They add, ironically, that | 
there won’t be as many dealers | 
left to cope with it, however. 
Others expect that the present 
market will continue after July be- 
cause of a sluggish spring market 
for used cars. Many dealers point 
out that “money is scarce” right 


Texas Due to Use 
Easier Inspection 


Law on Sept. I 


AUSTIN, Tex.—After Gov. Allan 
Shivers signed into Texas law a bill 
easing motor vehicle inspection re- 
quirements, Col. Homer Garrison 
jr., State director of public safety, 
announced last week that enforce- 
ment of the new statute probably 
would start about Sept. 1. 


Although rules are still tentative, 
Garrison said motorists probably 
would be given six months after 
Sept. 1 to have their vehicles in- 
spected. 

Sponsored in the Legislature by 
Rep. D. H. Buchanan, of Longview, 
the new inspection act replaces a 
controversial 1951 law which was 
not enforced generally. 


Under the new measure, inspec- 
tions will cover brakes, lights, 
horns, warning devices, mirrors 
and windshield wipers. The old law 
also included steering gear, wind- 
shields, exhaust systems and other 
parts having to do with safety. 


loosen up iater in the summer. 
+ * * 


\V ANY franchised dealers have, 
| in addition to large use 
stocks, an over supply of high- 
priced new cars, and are trimming 
stocks as fast as possible to get 
operating capital back into circu- 
lation. 


Many dual dealers have found 
the cheaper line easy to sell, but 
the more expensive lines very 
sluggish. Discounts are large on 
the bigger cars, while profit 
margins are very small or non- 
existent, 


Many dealerships will not take 
certain makes and years of cars in 
trade, unless the allowances are 
ridiculously low, They ask the 
customer to sell his own car, and 
then sell him the new one on a 
clean deal. 

* . * 

REPORT from New York City 

said that the used-car market 
is extremely slow, and that 
merchandising and advertising 
campaigns are not paying off on 
used cars. Even dealers carrying 
the more popular lines of new cars 
are apprehensive about “things 
backing up all the way down the 
line.” 

Detroit sales totals for May 
showed a disappointing picture in 
the ratio of new to used-car sales. 
Total new cars registered were 
18,973, while used-car volume for 
the same period was only 15,534. 
Other areas reported new-car 
sales were double’ used-car 
volume, 

St. Louis dealers are concerned 
about the ever-mounting stock of 


LIQUIDATION 
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t Bargain Prices 
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* FORD PARTS 

* FORD ACCESSORIES 
* FORD EQUIPMENT 
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d-car | Setting tougher. 
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|now, put expect the condition to|used cars in the area. Dollar in- 


| yventories are high, according to the 
|report, and getting higher. The 
struggle to turn over used cars is 


* * 








I EALERS in the St. Louis area Oldsmobile Dealers Stress ‘Double Dates’'— 


say used-car operations are the 
answer to staying in business. They 
believe prices must get lower to 
move the cars from the lots, but 
this, in turn, will hurt the new-car 


market since trade-in allowances | 


must necessarily fall off in pro- 
portion. 

While auto sales are reported 
at a high level in Richmond, Va., 
the Federal Reserve Bank there 
is dubious about continued high 
sales, 

“It is an interesting question,” a 
bank spokesman said, “as 


available—at an attractive price— 
to maintain the sales level which 
durable goods have recently at- 
tained.” 
* * + 

Tips D-CAR auctions, however, 

are apparently doing a firm 
business. Sales ratios are down in 
some areas, but large numbers of 
cars are offered at the sales, and 
clean units are selling at fair 
prices. 

Auction operators reported last 
week that prices were slipping 
steadily, but that there was a de- 


mand for clean cars, Rough cars, | 


they repeatedly point out, are 
hard to sell, and bring extremely 
low bids, 

A survey of the prices on all-steel 
station wagons show them to be in 
favor with auction buyers. For the 
most pari, such models are being 
sold for $200 to $300 higher than 
comparable sedans. 


This year’s Ford Ranch Wagons, | 


for example, sold at $2,400, $2,350, 
$2,390, $2,385 and $2,540 last week, 
while 53 Plymouth Cambridge su- 
burbans brought $2,000 and $2,005. 


Chrysler 
(Continued from Page 2) 
before becoming director of adver- 
tising 4nd merchandising. 


John T. Condon and John H. 
Howard, who early this year were 





John Howard 


John Condon 


appointed assistant sales managers, | 
will head up the Eastern and Cen-| 


tral zones, respectively. Both will 
headquarter in Detroit. 

Condon has been with Chrysler 
Corp. and its predecessor, the Max- 
well Motor Company, since 1923, 
starting in as district manager in 
Pittsburgh. Subsequently, he has 
served as special representative in 
the Omaha Region, regional man- 


ager in Philadelphia, manager of | 


the Industrial Engine Division, a 


sales executive and director of the 


Chrysler Dealer Council. 

Howard joined Chrysler Division 
in 1941 as district manager in the 
Boston region. During the war he 
served with the United States Army 
Signal Corps and returned to the 
Chrysler Division in 1945 and be- 
came regional manager at Kansas 
City. In 1948 he transferred to New 
York as regional manager; in 1950 
he became sales promotion super- 
visor of Eastern regions; in 1951, a 
sales executive of the Division in 
Detroit; and in 1952, director of 
zoning and marketing. 


Van Norman Memorial 

SPRINGFIELD, Mass.—The cen- 
ter section of Springfield Hospital 
has been named the Charles E. Van 
Norman Memorial Hospital, in hon- 
or of the late chairman of the 
board of the Van Norman Co, A 
plaque marking the dedication in 
memory of his brother was unveiled 
by Frederick D. Van Norman, 90- 
year-old present board chairman. 


to | 
whether consumer credit will be| 








Stressing the importance of selling husbands and wives together on the merits of 
a car, Oldsmobile dealers now have initiated “double date’ demonstration rides fo: 
married couples. Here, actress Gale Storm and her husband, Lee Bonnell (center), are 
taken on a demonstration by Lee Speights, president of Modern Motors Co., Inc. 


Glendale, Calif. 


U.S. Jury Probing Knetzer Charges 


SPRINGFIELD, II. - 


gations by Robert L. Knetzer, bank- 
rupt Edwardsville “new-used” car 
dealer who was sentenced to five 


years for concealing assets from | 


A Federal | 
|grand jury is investigating alle- 





portion of the Springfield City Jail 
with the help of a phony U. S 
marshal. Knetzer was later recap- 
tured. 





Used-Car Super Market 


creditors, that he had paid public| Added to Litsinger Deal 


officials to stay out of jail. 

The investigation, originally 
scheduled for last August, was 
postponed until now to avoid 
charges of prejudice against the 
Government while the Knetzer 
trial was going on. 

Names of the officials involved 
were not announced, nor was there 
any substantiation of the charges 
from the Government. 

It was revealed that the grand 
jury also would look into Knetzer’s 
escape last year from the Federal 


Litsinger Motor Co. (Ford), 1200 
W. Washington Blvd., Chicago, has 
announced the opening of its used- 
car super market at 1260 W. Wash- 
ington Blvd. The new development 
represents an investment of $150,- 
000 and increases Litsinger’s facili- 
ties to an area covering more than 
two city blocks, officials said. 

Adjacent to a new office building 
are reconditioning stalls equipped 
with tools to take care of paint 
and metal work and light motor 
reconditioning. 











UFACTURING 


LL, NOOGA @ A §ss i333 43 


NOW| even MORE sales power 
for you in Oregon 
..- With the Oregonian 


Now your advertising dollar packs even more 
sales punch when you buy The Oregonian. New- 
est circulation statistics prove The Oregonian 
leads by an even greater margin. 


The Oregonian LEADS Second Paper 


YOUR BEST 
OREGON BUY 
—NOW EVEN 


BETTER 





40,764 Daily 
79,781 Sunday* 


Oregon's Growing Newspaper 
the Oregonian 


229,004 Daily — 289,542 Sunday 
Represented Nationally By Moloney, Regan & Schmitt, Inc. 


*Source: ABC Publisher’ Statements for 6 mos. ending 


March 31, 1953 
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Business Services Agency Planned .. . 


U.S. to Retain Liaison 
With Auto Makers 


(Continued from Page 1) 





pared a plan for a steel council, but|as similar statistics from truck 
some phases of this plan must first) makers. st, & 
ee pred ee [PA officials described steel, 
a : — : = Ore ’ ; ng ee pes +* nickel and aluminum supply 
gives its okay, however, this steel] situations. 
plan will have to be amended! 
greatly, it is reported. tinue to be a problem with civilian 
A similar council, suggested for 
the auto industry, was coldly re- 
ceived by the car makers, who 
indicated a preference for con-. the balance of 1953, although the 
tinuance of the industry advisory | increased price which producers 
committee, are asking after their grant of a 


Weeks wants a top industry ex-| Wage boost might have some effect. | 
ecutive to head the automotive| ,4S for nickel, Government offi- 


: ; ;._|cials commented that the supply | 
section in the new setup. The in |looks better in the second half of 
dustry man would serve for _8t! this year. No broader usage of nick- 
least six months, under a rotation|e] by auto makers is forecast for 


plan. | the next 18 months. Manufacturers | 
Committee members, however, re-| 2re said to be more conservatively | 
acted negatively to this idea, openly| SS = = 
expressing their desire to have} 
George R. Davis, present director 
of NPA’s Motor Vehicle Division, 
remain in that capacity. 
* * K 
RESIDENT EISENHOWER has 
requested an appropriation of | 
$7 million to finance the Business| 
Services Agency and the Defense) 
Materials System. This system will | 
replace the Controlled Materials | 
Plan under which NPA for two} 
years allocated scarce materials | 
and restricted their usages. | 
| 


BE SURE 
THis | 
SALESMAN 
COVERS TH 


The present setup and member- 
ship of the car and truck IACs 
undoubtedly will not be disturbed. | 
The industry will continue making 
it report on stocks, sales and pro-| 
duction to the Commerce Depart-| 
ment after NPA closes_ shop) 
June 30. 


The car makers, in discussing 


FOR YOU 
their statistical reports to the 


Government, asked that these re- | e 
ports no longer be made available ihe 
to anyone except the manufac- | 


turers themselves and to the 
proper Government agencies. 


In the past these statistics were) 
given to the press and other inter- 
ested parties, but since one manu-| 
facturer—Chrysler Corp.—in recent 
months has been a “holdout” be-| 
cause he said the figures were not} 
kept confidential, the committee | 
felt that they should be closely} 
protected. 

NPA officials agreed, that, effec- 
tive immediately, totals of stocks 
and sales will no longer be given to 
publications and other outsiders 
interested in them. 


NPA for the past year has been 
getting 10-day reports on new and 
used-car stocks and sales, as well| 


Auto-Lite Schools 
2,200 Servicemen 


using this powerful salesma 


They said steel inventories com>} 


2 MARKETS 


MANUFACTURERS 


AUTOMOTIVE NEWS, JUNE 22, 1953 


| 
| 


. 
| 
| 


of Thompson O'Connor, Sedalia, Mo. 


using their nickel supplies. 


Aluminum supplies are not get- 
ting any better, nor are they fall- 
ing off, NPA officials said. This 
metal should become about 25 
percent more abundant in 1954, 
they added. 
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Motorama Winds Up Tour in Kansas City— 


Dealers from surrounding territory were guests as General Motors’ Motorama wound 
and military demand growing in| up its 1953 tour at Kansas City, after playing to more than 1,700,000 visitors in six 
|the face of added production facili- | cities. Here, T. H. Keating (center), Chevrolet general manager, discusses the Corvette, 
ties. The auto industry’s prospects | plastic sports car which Chevrolet is putting into production this month. With him 
for getting more steel look good for} are W. M. Robertson (left), of R. S. Motor Sales, Joplin, Mo., and E. T. Thompson, 


\it is fully aware of the importance 
| of making plans to protect its fac- 
|tories against any possible enemy 
bombing and also be prepared for 
| rehabilitation of damaged plants. 

| Many manufacturers have formu- 
lated “disaster” plans. NPA is 


The auto industry said last week | working with them to encourage 









The weekly newspaper of the two big markets in America's No. 1 
industry — that's AUTOMOTIVE NEWS. It gets in, gets read, gets 


action from the 40,000 decision men of these markets. Is your product 


n during 1953? 


| every segment of the industry to 


make such “disaster” blueprints. 
of * + 

FTER more than three months’ 

discussion with Detroit leaders 
relative to the formulation of an 
“M-Day” limitation order applicable 
to the auto industry, no decision 
has yet been reached, it was dis- 
closed at last week’s meeting. 

The committee asked Director 
Davis; George Curtis, deputy di- 
rector; Robert Cass, assistant to 
the president of White Motor Co., 
and Courtney Johnson, assistant 
to Studebaker’s board chairman, 
to continue studying the order 
and draft policies that could be 
reviewed later by the entire com- 
mittee. 

NPA officials reversed their un- 
optimistic outlook on nickel ex- 
pressed at the car session. The in- 
dustry was promised restoration of 
all cuts made in the second quarter. 
These cuts will be restored for the 
third quarter, thus putting the in- 
dustry in a far better position in 
respect to nickel, The axle program, 
virtually deprived of all nickel in 
the second quarter, will be greatly 
benefited, officials said. 





In Past 16 Years 


TOLEDO. — An estimated 1,950) 
service accounts of Electric Auto-| 
Lite Co. have sent 2,200 tech- 
nicians to Auto-Lite’s Service 
School here during the past 16 
years. 

The students, all qualified elec- 
trical servicemen, receive a three- 
week course on the latest tech- 
niques in electrical maintenance. 
Upon graduation they returned to 
their territories to open addi- 
tional schools for servicemen. 


These schools are maintained to 
give all area electrical servicemen | 
instruction in the latest test and 
service methods. At the present, 72 
field schools are in operation. 

Similar schools are conducted in 
Canada, where 32 field schools are 
in operation. 

Under the direction of Fred 
Willshire, who heads the Toledo 
school, these field schools are kept 
abreast of the newest techniques 
through looseleaf manuals. that 
can be brought up to date regular- 
ly. In addition, Auto-Lite field 
representatives pay regular visits 
to the schools. 





CAR DEALERS 


More car dealers read AUTOMOTIVE 
NEWS than read any other publication 

. and car dealers are a more impor- 
tant market than ever before.* They're 
buying and selling more parts and ac- 
cessories, performing more types of 
service work in greater volume, buying 
more equipment and services. 


AUTOMOTIVE FACTORIES 


engineering, and 
manufacturing executives in the car, 
truck, parts, equipment, and accessory 
plants head up a multi-billion dollar 
market. AUTOMOTIVE NEWS is first 
in readership — and first in preference 
with the factory executive.* 


The sales, service, 


*Our representatives have the market survey 
information thet makes facts of these state- 


ments. Ask them to 


show you the details. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 





PENOBSCOT BUILDING 


DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York —Edwerd Kruspok, Advertising Monager, 51 E. 42nd St.. Murray Hill 7-687! 
Chicege — J. Goldstein, Western Menager, 360 N. Michigon Ave., State 2-6273 
Les Angeles —&. H. Deibier, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2664 Penobscot Bidg.. Woodward 3-0495 


Atmel) lahat 


® Gets in 
® Gets read 
® Gets action 


From the decision men 
in the two big automo- 
tive markets— 

® Car Dealer 

® Manufacturer 


ARE 
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Visit with Small-Town Dealers... 





Changing Picture in Arkansas 


By L. H. Houck 

Staff Correspondent 
ARKADELPHIA, Ark.—A survey 
of small-town dealers in the area 
from Branson, Mo., to Arkadelphia, 
Ark., exclusive of Little Rock, indi- 
cates that some are now benefiting 
from their smaller new-car quotas. 

For the past several years, small- 

town dealers could have sold cus- 
tomers from the cities who shopped 
the country dealers. 

Today the average small-town 
dealer is about to catch up with 
his quota and most of them ex- 
pect to be able to keep a few new 
cars on the floor by Sept. 1. 

Arkansas has recorded an in- 
creasing loss in population and at 
the same time is having some bad 
publicity from high gasoline tax 





and a so-called full value real es- 
tate and merchandise tax. There 
are more for-sale signs on property 
along the highway from the Mis- 


Dodge Regional Managers 
Get Briefing on Sales 


DETROIT. — Twenty - two Dodge | 
for | 


regional managers met here 
two days last week to discuss car 


and truck plans for the second half | 


of 1953. 


Conducting business sessions with | 
the group’ were W. C. Newberg, | 
Dodge president; R. C. Somerville, | 





souri line some 300 miles south 
than have been evident since the 
depression. | 


In spite of the fact that statistics | 
show that the population loss oc- 
|curs in the middle-age brackets, 25 
| to 45, with those in the 70s in- 
creasing, small-town dealers are not 
faced with a labor loss problem. 

Some raids have been made on 
Arkansas mechanical labor dur- 
ing the past year by dealers from 
other states advertising for serv- 
ice men and mechanics, but the 
employe of the small-town dealer 
usually has deeper roots and sel- 
dom quits. 

While repossessions are still not 





sales vice-president; L. F. Desmond,|a problem, open accounts are get- 


general sales manager, and other 
factory officials. 


| Ung slower every month, according 


to several dealers, with one dealer 


New Passenger Car Registrations, Nine States for May, 1953-1952 — 


of the list as a profit maker. 


} 

reporting open accounts up to 90 
days late. 

Pressure is increasing daily for 

lower down payments and longer 


Motor Exhibit 
terms, but most dealers are re- 


sisting the demand because the For Oct. 21-31 


lack of cash in the buyer’s pocket! ; 
makes for trouble when payments} LLONDON.—Plans are being for 
get hard to make. | mulated for the 38th Internationa 
Average annual income of the| Motor Exhibition, to be staged a 
Arkansas resident has dropped to} Earls Court Oct. 21-31. 
about half of what it is in most! Billed as the world’s greatest mo 
other states. This is due to a pre-|tor show, the exhibition is spon 
dominance of agricultural employ-| sored by the Society of Motor Man- 
ment and little industrial or public! ufacturers & Traders. Free admis. 
work employment. |sion and other facilities will be 
Wise dealers know the limita- | available to overseas visitors, the 
tions of the average buyer and do | sponsors have announced. 
not want to overload him. On display will be cars, boats, 
Service business is the backbone | ¢y.1¢K; and trailers built by many of 
of the business of the small dealer | the world’s leading manufacturers 
who is fortunate in not having 4/The show is under the patronage 
labor problem. Most dealers are) .¢ Queen Elizabeth II 
keeping their regular shop force | ‘ 
busy, a few have reduced by one) 
and a few others have added one} 
or two. Body work keeps at the top 


British Planning 


The back pages of every issue of AUTO 
MOTIVE NEWS contain the WANT Al) 
Section. Others are profiting from AUTO 
MOTIVE NEWS WANT ADS! Are you? 
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The following advertised-delivered prices 
include the retail list price suggested by 
the factory, provision for Federal taxes, 
and suggested delivery and handling 
charges. They do not cover transporta- 
tion costs, state and local taxes, op- 
tional equipment or any other charges 
that may be passed on to the retail buyer. 
ALLSTATE—Four—2-dr. sed., $1,399. Six 
2-dr. sed., $1,561.18. (Sold only by Sears, 
Roebuck & Co. stores in certain areas.) 
AUSTIN-—A-30 sed., $1,495; A-40 Som- 
erset sed., $1,795; stat. wag., $1,895; 
conv., $1,945; A-40 sports conv., $2,295; 
Austin-Healey 100 sports conv., $2,985. 
(Delivered at U. 8S. ports.) 

BUICK —Special—4-dr. sed., $2,208.76; 
2-dr. sed., $2,149.32; 4-dr., Deluxe sed., 
$2,255.32; 2-dr., Deluxe sed., $2,196.88; 
Riviera cpe., ,295.43; conv., $2,553.17. 
Super — 4-dr. Riviera, $2,696.17; Riviera 
cpe., $2,610.56; conv., $3,001.59; stat. wag., 
$3,429.73. Roadmaster—é4-dr. Riviera, 
$3,254.36; Riviera cpe., $3,358.05 conv., 
$3,505.56; stat. wag., $4,030.73; Skylark 
sports car, $5,000. (Dynafiow standard on 
Roadmaster models, optional at $192.50 on 
all others.) 

OADILLAC — Series 62 —4-dr. sed., $3,- 
666.26; cl. cpe., $3,571.33; Coupe deVille, 
$3,994.57; conv., $4,143.72. Series 60 Spe- 
cial—4-dr. sed., $4,304.88. Series 75—8- 
pass. sed., $5,604.34; lim., $5,817.73. Eldo- 
rado—conv., $7,750. (Hydra-Matic stand- 
ard on all models.) 

CHEVROLET — One-Fifty —4-dr. sed., 
$1,670; 2-dr. sed., $1,613; cl. cpe., $1,620; 
bus. cpe., $1,524; 6-pass. stat. wag., $2,- 
010. Two-Tem — 4-dr. sed., $1,761; 2-dr. 
sed., $1,707; cl. cpe., $1,726; spt. cpe., 
$1,967; conv., $2,093; 6-pass. stat. wag., 
$2,123; 8-pass. stat. wag., $2,273. Bel Air 
—4-dr. sed., $1,874; 2-dr. sed., $1,820; 
spt. cpe., .051; conv., $2,175. (Power- 
glide optional at $178.35 on Two-Ten and 
Bel Air models only.) 

OHRYSLER—Windsor—4-dr., sed., $2,- 
492.25 (8-pass., $3,433); cl. cpe., $2,471.75; 
stat. wag., $3,288.75 Windsor Deluxe—4- 
dr. sed., $2,721; Newport, $3,025.25; conv., 
$3,246.75. New Yorker—4-dr. sed., $3,184.- 
50 (8-pass., $4,369); cl. cpe., $3,155.50; 


Current Prices on New 


Newport, $3.522; stat. wag., $3,932.75. New 





Yorker Deluxe —4-dr. sed., $3,327.50; cl. 
cpe., $3,298.50; Newport, $3,687.75; conv., 
$3,980. Custom Imperial—4-dr. sed., $4,- 
259.50; lim,, $4,797; Newport, $4,560.25. 
Crown Imperial — 8-pass. sed., $6,921.50; 
lim., $7,043.75. (Fluid - Matic optional at 
$130.10 on Windsor, standard on other mod- 
els. Fluid-Torque standard on Custom Im- 
perial and Crown Imperial; optional at 
$139.75 on other eight-cylinder models, at 
$106.40 on Windsor Deluxe and at $236.50 
on Windsor. ) 


DeSOTO — Powermaster 6 — 4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., $2,364; 
Sportsman, $2,634.25; stat. wag., $3,107.75. 
Fire Dome V-8—4-dr. sed., $2,673 (8-pass. 
$3,558.75); cl. cpe., $2,651.50; Sportsman, 
$2,922.50; conv., $3,144.25; stat. wag., $3,- 
381. (Tip-Toe Shift optional at $130.10 on 
all models. Tip-Toe Shift with Fluid Torque 
optional at $236.50 on V-8s only.) 


DODGE—Meadowbrook 6—4-dr. sed., $2- 
024.75; cl. cpe., $1,983; stat. wag., $2,201.- 
25. Coronet 6—4-dr. sed., $2,136; cl. cpe., 
$2,109. Coronet V-8—4-dr. sed., $2,244.50; 
cl. cpe., $2,223; Diplomat, $2,385.50; conv., 
$2,519; stat. wag., $2,527.50. (Fluid Cou- 
pling optional at $20.40 on all six-cylinder 
models except the Meadowbrook station 
wagon. Gyro-Matic optional at $130.10 on 
all models except the Meadowbrook station 
wagon. Gyro-Torque optional at $233.50 on 
V-8s only.) 


FORD—Mainline 6—4-dr. sed., $1,690.47; 
2-dr. sed., $1,641.59; bus. cpe., $1,537.33; 
stat. wag., $2,018.90. Customline 6—4-dr. 
sed., $1,782.69; 2-dr. sed., $1,733.79; cl. 
cpe., $1,743.29. Mainline 8-— 4-dr. sed., 
$1,766.09; 2-dr. sed., $1,717.20; bus. cpe., 
$1,613.53; stat. wag., $2,095.07. Custom- 
line 8—4-dr. sed., $1,858.35; 2-dr. sed., 
$1,809.45; cl. cpe., $1,819.50; stat. wag., 


$2,266.76. Crestline 8—Victoria, $2,120.23; 
wag., 


conv., $2,229.92; stat. $2,403.24; 


(Fordomatic optional at $184 on all mod 
els.) 

FORD OF BRITAIN — Prefect 4-dr. 
$1,337.04; Anglia 2-dr. sed., 
Consul 4-dr, sed., $1,695; 
$2,075 (power top, $150 
Six 4-dr. sed., $1,890; 
$2,425. (Delivered at 
entry.) 

HENRY J—Corsair Four—2-dr. sed., $1,- 
399. Corsair Deluxe Six—2-dr. sed., $1,- 
561.18. 


HUDSON—Jet 


sed., 
$1,179.07; 
Consul conv., 
extra); Zephyr 
Zephyr Six conv., 
New York port of 


4-dr. sed., $1,858. Super 
Jet—4-dr. sed., $1,954. Wasp—4-dr. sed., 
$2,310.87; 2-dr. sed., $2,264.12; cl. cpe., 
$2,310.87. Super Wasp — 4-dr. sed., §$2,- 
465.84; 2-dr. sed., $2,413.28; cl. cpe., $2,- 
465.84; Hollywood, $2,811.58; conv., §3,- 
047.50. Hornet—4-dr. sed., $2,768.86; cl. 
cepe., $2,741.99; Hollywood. $3,095.15; conv., 


$3,342.05. (Hydra-Matice optional on all 
models at $178.03.) 

JAGUAR—Mark VII—4-dr. sed., $4,170; 
Mark VII 4-dr. sed. with Borg-Warner 
automatic transmission, $4,450; XK-120 
epe., $4,065; XK-120 cpe. with modified 
equipment, $4,460; XK-120 conv., $4,039; 


XK-120 conv. with modified equipment, $4,- 
434. (Delivered in New York City.) 


KAISER — Carolina — 4-dr. sed., $2,- 
372.69; 2-dr. sed., $2,312.56. Deluxe—4-dr. 
sed., $2,512.79; club sed., $2,459; 4-dr. 
Traveler, $2,618.55. Manhattan—4-dr. sed., 
$2,649.63; club sed., $2,596.76; 4-dr. Trav- 
eler, $2,755.36. Dragon—$3,923.91. (Hydra- 
Matic standard on Dragon, optional at 
$178.55 on other models. ) 


LINCOLN — Cosmopolitan — 4-dr._ sed., 
$3,522; spt. cpe., $3,625. Capri—4-dr. sed., 
$3,766; ‘‘hardtop’’ $3,869; conv., $4,030.50. 
(Hydra-Matic standard on all models.) 


MERCURY — Custom — 4-dr. sed., $2,- 
250.50; 2-dr. sed., $2,193.50; spt. cpe., 
$2,315. Monterey 4-dr. sed., $2,332.50; 


p2,.U64; conv., $2,220; stat. wag., $2,207.25. 


(Hy-Drive optional at $145.80 on ail 
models. ) 
PONTIAC — Chieftain 6 Special 4-dr 
sed., $2,014.64; 2-dr. sed., $1,956.36. 
Chieftain 6 Deluxe—4-dr. sed., $2,118.53: 
hardtop, $2,451.50; conv., $2,609.50; S-pass. | 2-dr. sed., $2,060.28; conv., $2,444.21 
stat. wag., $2,825.50. (Mere-O-Matic op-| Chieftain 8 Special—4-dr. sed., $2,089 62: 
tional at $189.81 on all models.) 2-dr. sed., $2,031.45. Chieftain 8 Deluxe 


MORRIS and MG—Morris Minor —4-dr. 
sed., $1,535; 2-dr. sed., $1,435; conv., §$1,- 
465. Morris Oxford—saloon, $2,150; stat. 
wag., $2,385. MG/TD—standard conv., §2,- 
115; Mark II conv., $2,360. (Delivered in 
New York City.) 


NASH — Rambler Super— Suburban, §2,- 


i-dr. sed., $2,193.51; 2-dr. sed., $2,136.32; 
conyv., $2,517.66. Catalinas—Deluxe 6, §$2,- 
304.30; Custom 6, $2,370.43; Deluxe &. 
$2,370.99; Custom 8, $2,446. Station wag- 
ons—Two-seat Special 6, $2,449.61; three- 
seat Special 6, $2,505.15; two-seat Deluxe 
6, $2,589.61; two-seat Special 8, $2,524.61; 


002.60. Rambler Custom — Hardto _| three-seat Special 8, $2,580.15; two-seat 
125; conv., $2,150; stat. wag. $2 118°90. Deluxe 8, $2,663.61. Grain finish on all 
Statesman Super — 4-dr. sed., $2,178.35: Station wagons, $80 extra. (Hydra-Matic 
2-dr. sed., $2,143.55. Statesman Custom— | Ptional on all models at $178.35.) 


4-dr. sed., $2,331.70; 2-dr. sed., $2,309.50; 
hardtop, $2,433.20. Ambassador Super — 
4-dr. sed., $2,557.20; 2-dr. sed., $2,520.75. 


ROOTES—Hiliman Minx—4-dr. sed., $1,- 
699; California hardtop, $1,899; conv., 
$1,899; Hillman stat. wag., $1,949. Humber 


Ambassador Custom—4-dr. sed., $2,716.45; | —Hawk sed., $2,399; Hawk touring lim., 
2-dr. sed., $2,695; hardtop, $2,828.60. | $2,699; Super Snipe sed., $3,295; Super 
(Hydra-Matic optional at $178.85 on States- | Snipe touring lim., $3,595; Pullman lim., 
man and Ambassador. ) $5,110. Sunbeam - Talbot — Sed., $2,699; 

OLDSMOBILE — Deluxe 88 — 4-dr. ., | ConV., $2,899; Sunbeam Alpine sports conv., 
$2,327.09; 2-dr. sed., $2,261.62. Seoee ab $2,999. Rover—sed., $2,899. (Delivered at 
—4-dr. sed., $2,461.71; 2-dr. sed., $2,-| U-_8. coastal ports.) 


395.25; hardtop, $2,673.39; conv., $2,852.59, | , STUDEBAKER— Champion Custom —4- 


Classic 98—4-dr. sed., $2,785.82; hardtop |! sed., $1,767.40; 2-dr. sed., $1,735.12. 
$3,021.75; conv., $3,228.84; Fiesta sports Champion Deluxe — 4-dr. sed., $1,862.83; 
car, $5,715. (Hydra-Matic standard on| 2-4", sed., $1,830.58; 5-pass. cpe., $1,- 
Fiesta, optional at $178.35 on all other | 868.21. Champion Regal — 4-dr. sed., $1,- 
models. ) oee.s? a sed., $1,916.92; 5-pass. cpe., 

PACKARD—Clipper—4-dr. sed., $2,588; | Deluxe — 4-dr. sed., $2,121.15; 2dr. se0. 
club sed., $2,534; Deluxe 4-dr. sed., $2,-| $2088.90: 5-pass. cpe., $2,126.52, Com- 
735; Deluxe club sed., $2,681; Sportster mander Regal—4-dr. sed., $2,207.54; and 


hardtop, $2,795. Packard — Cavalier 4-dr. 
sed., $3,234; Mayfair hardtop, $3,268; 
conv., $3,476; Patrician 4-dr. sed., $3,735; 
Caribbean conv., $5,200; formal sed., $6,- 


Cruiser 4-dr. sed., $2,315.64; 5-pass. cpe., 
$2,212.91; hardtop, $2,374.16. (Auto:natic 
Drive optional at $231.24 on Champion, 
$243.08 on Commander. ) 


526; executive sed., $6,895; corporation WILLYS—A Lark—4- 732.- 
lim., $7,095. (Ultramatic standard on Pa-|54- 9-ar eed. $1 eae *, 28. 
trician and formal sed., optional at $199] 4 dr. sed., $1,861; 2-dr. sed. $1,7{5.26; 


on other models. ) 


Aero Ace—4-dr. sed., $2,038.82; 2-dr. sed., 
PLYMOUTH—Cambridge—4-dr. sed., $1,- 


$1,963.50. Aero Eagle—Hardtop cpe., $2,- 


765; cl. sed., $1,727.25; bus. cpe., $1,617.50; | 157.19. Station wagons—4-cyl., $1,552.70 
stat. wag., $2,064. Cranbrook--4-dr. sed., | (four-wheel drive, $2,304.55); 6-cyl. $1,- 
$1,872.50; cl. cpe., $1,842.50; Belvedere, | 949.23. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 




















Week Week dan. 1 dan. 1 
Ended Same Ended dune, to to 

dune 20, Week, June 14, 1953 June 21, June 20, 

1953 1952 1953* to Date 1952* 1953* 
CHRYSLER 30,647 20,934 29,859 90,309 468,952 655,719 
Chrysler 4,430 2,843 4,351 13,129 63,910 95,350 
DeSoto 3,517 1,964 3,363 9,464 48,234 69,533 
Dodge 7,714 5,616 7,173 22,797 125,191 171,535 
Plymouth . . 14,986 10,511 14,972 44,919 231,617 319,301 
FORD .. ... 84,904 20,842 30,872 70,387 440,750 609,355 
FOr ..... ... 27,595 16,291. 24,162 54,089 343,333 467,343 
Lincoln ... . 1,266 597 1,213 4,093 14,582 26,491 
Mercury ..... 6,043 3,954 5,497 12,205 $2,835 115,521 
GENERAL MOTORS 67,982 39,876 66,790 199,049 891,860 1,449,089 
Re . 12,312 7,120. 11,758 36,418 160,215 260,835 
Cadillac .. . 2,504 2,117 2,500 7,500 44,749 59,343 
Chevrolet . 33,281 19,351 33,146 97,608 438,616 727,207 
Oldsmobile 9,372 5,032 9,064 26,067 112,939 184,637 
Pontiac ........ 10,513 6,256 10,322 31,456 135,341 217,067 
KAISER MOTORS 518 BREE. Siviesesisrs 518 54,785 43,678 
Kaiser ... 518 1,486 518 30,305 18,869 
__., ee 1,287 24,480 24,809 
CROSLEY ........... ee Ae ee luutan 
HUDSON . 1,527 1,518 1,434 4,495 39,609 48,449 
i. ee 3,543 4,132 3,535 10,585 68,425 102,841 
PACKARD ........... 2,463 1,430 2,455 7,297 32,018 58,059 
STUDEBAKER | 3,361 2,800 3,366 10,227 85,229 93,016 
Total Cars, U. S. ........144,945 94,365 138,311 392,867 2,083,043 3,060, 206 
*Kevised. 7 —) “i : ea 

COMMERCIAL CARS 
(U, S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended June, to to 

June 20, Week, June 14, 1953 June 21, June 20, 

1953 1952 1953* to Date 1952* 1953* 
CHEVROLET ................ 6,154 6,825 6,279 18,687 162,310 204,394 
NE: as fisievciodivaenwnss emule coca. Aigavidiese 
Po oS 160 194 193 495 3,627 4,061 
MMII | daivcvbe cast cclsckoasenieoss 50 60 50 150 1,702 1,295 
SI ck sx'bcesesvvacivedsenkovedion 2,311 3,462 2,221 6,909 81,636 57,464 
MENOMINEE asssnivecsssovasscsese 50 are 112 822 920 
MEN iseudiiuscdusivuvecnsasiachértvica 4,642 4,874 4,234 9,723 113,109 122,060 
EE wi di Fis rans sadassdiecesiechevsvine 2,237 2,482 2,200 6,624 58,176 67,506 
INTERNATIONAL ...... 1,048 2,338 1,096 3,271 75,971 60,680 
MEIN eh cacensch sittvbsnelsncacvanves 254 231 228 699 5,774 5,677 
NC csakSs cadiniatvensvisienseaxesice 297 341 295 876 8,876 8,310 
STUDEBAKER. .............. 263 1,271 213 746 30,975 25,009 
RIED. cisbsacpiveissoisuasées dint 312 231 310 928 6,799 7,396 
PI oes, dik dese vessssnns waphovsbinnh Be sicnus, aterinas 56,761 39,725 
MISCELLANEOUS ...... 274 284 270 814 7,493 7,464 
Total Trucks, U. S. .. 18,052 25,249 §=17,589 +=50,034 9=614,222 611,961 


Total Cars, Trucks 
U.S. 
Total Cars, Trucks 
Canada 


10,821 


ee ere 162,997 119,614 155,900 442,901 2,697,265 3,672,167 


11,786 35,552 183,883 256,489 





Grand Total 
Cars and Trucks 


U. S, and Canada ......174,896 130,435 167,686 478,453 2,881,148 3,928,656 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, N 


ash, ete. 
N.B.: All U. 8S. totals include cars and trucks for military orders. 


Car Production Rises, 
With Record in Sight 


(Continued from Page 1) 


not unexpected, and auto makers 
have been seeking means of ab- 
sorbing the higher costs without 
raising the prices of their own 
products. 

Some independents, nevertheless, 
will be unable to commit themselves 
fully on the price question until 
they see exactly how the advance 
in labor and materials costs is re- 
flected in the prices of steel fabri- 
cators all along the line. 

* * = 
wa this year’s first-half pro- 
duction race drawing to a close, 


Ward and Banker 
Indicted on New 


Fraud Charges 


DENVER.—A Federal grand jury 
last week indicted Fred Ward and 
Lester Hall, an ex-banker, on felony 
charges. 

Ward, bankrupt former Hudson 
dealer, is in the State penitentiary 
serving a sentence imposed in Dis- 
trict Court on conviction of fraud. 
The fraud charges resulted from 
the collapse of his $3 million auto 
empire in the summer of 1951. 

Ward was indicted on a charge 
of mail fraud and conspiracy to 
commit such fraud. Hall, former 
executive vice-president of the U. S. 
National Bank, was indicted on 
charges of making a false state- 
ment “in a matter within the juris- 
diction of a department of the 
United States.” 


several] auto manufacturers are 
passing important milestones. 

This week will see General Mo- 
tors build its 1,500,000th car of the 
year. At the conclusion of last 
week’s operations GM car produc- 
tion stood at an estimated 1,449,089. 
The corporation also had turned 
out 204,394 Chevrolet trucks and 
67,506 GMC commercial units, for 
an overall total of 1,720,989. 

Ford Motor Co, last week 
topped the 600,000 mark for cars, 
while Chrysler went over 650,000. 
Nash led the independents by go- 
ing beyond 100,000. 

Last week’s industrywide total of 
162,997 vehicles compares with a 
turnout of 119,614 units—94,365 cars 
and 25,249 trucks—in the corre- 
sponding week of 1952. 

At this point last year, only 2,- 
697,265 vehicles—2,083,043 cars and 
614,222 trucks — had been built 
under Government production con- 
trols, as against this year’s 3,672,- 
167. 





Auto Stocks 





June June 1952-53 

17 10 High Low 
Chrysler 72 71 98 68% 
GM 59% 58% £469 50 
Hudson 13 13 17 12% 
Kaiser 3% 3% 7 3% 
Nash 20% 20% i253, 17% 
Packard 5% 5 6% 4% 
Stude., 31% 31% 48% $=31% 
Average 29.35 29.06 


Compiled from reports of trading on the 
American and New York Stock Exchanges. 
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Top Officials Enter Negotiations... 
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Drive On to End Gear Tieup 


(Continued from Page 2) 


|} won 


in contract revisions in the} 


age of $4 per ton. Other companies | auto industry, The majority of) 


were expected to follow suit. Auto| 


spokesmen say it is too early to tell | hour boost 


UAW members got only a penny an 
in straight wages (a} 


whether this boost will be reflected | relatively small number of skilled 


in auto prices, 


| workers were 
The wage settlement brought the | cents), 


boosted 


steelworkers considerably more} | creased fringe benefits and assur-| 
gain in hard cash than the UAW ances that their pay could not be 
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10 and 20) 
although they did gain in-| 





Beauty Queen Gets Another ‘Rating’— 


The Dodge truck exhibit at the National Truck, Trailer & Equipment Show in Los 
Angeles added a beauty note when it named Miss Jackie Loughery, who had just 


won the title of 


“Miss U.S.A. of 1953,” as 


“Miss Job-Rated."’ William K. Stevenson 


(left), president of the Los Angeles Automotive Council and general chairman of the 
show, is greeted by Miss Loughery; Bert Bennett, Dodge district manager, and Lonnie 


Hull, Los Angeles Dodge-Plymouth dealer. 





PAR Is Wooing Public 


Seeks Active Support of Motorists 
In Meeting Road Problem 


(Continued from Page 2) 


PAR movement 15 months ago and 
emphasized that, despite the prog- 
ress that has been made, more 
people must be encouraged to speak 
out for sound highway improve- 
ments. 

“PAR,” said Bradley, “is the ve- 
hicle for anybody who is going in 
the general direction of better 
roads for everybody.” 

In citing reasons for the present 
highway crisis, Bradley said that 
no one had anticipated the phe- 
nomenal increase in the number of 
vehicles and miles traveled since 
World War II, and pointed out that 
highways which were modern when 
built in the 1920s are no longer ade- 
quate for today’s heavy volume of 
traffic. 

Analyzing the financial problem, 
Bradley said that “inflation has 
robbed us of even the apparent 
benefits of increased dollar appro- 


Motorama Ends 
With Attendance 
Of 1,700,000 


DETROIT.—General Motors last 
Sunday ended the cross country 
tour of its Motorama of 1953 with 
an overall nationwide attendance 
mark of more than 1,700,000. 

The GM show climaxed its tour 
with a nine-day engagement in 
Kansas City, which drew record 
crowds of more than 200,000. Previ- 
ously it had shown in five other 
cities in the United States—New 
York, Miami, Los Angeles, San 
Francisco and Dallas. 

“The tremendous reception given 
our 1953 Motorama across the en- 
tire country was most gratifying to 
us,” said Harlow H. Curtice, Gen- 
eral Motors president. 

The Motorama, largest traveling 
exhibition ever engineered by Gen- 
eral Motors or any other automo- 
tive producer, was transported 
across the country in a convoy of 
more than 80 moving vans, an op- 
eration described by trucking com- 
pany executives as the biggest job 
they ever tackled. 

Following disbanding of the show, 
the special exhibition cars will be 
brought back to Detroit for several 
special showings and are scheduled 
for exhibit elsewhere during the 
summer and fall. 





priations, and that too much money 
has been dispersed by improper or 
unwise use of highway funds.” 

Among the speakers reporting 
PAR progress in the states was H. 
Mead Norton, Buick dealer of Ok- 
lahoma City, and chairman of the 
Oklahoma PAR committee. He is 
also an NADA director. 


Among those present were Wil- 
liam J. Cronin, AMA; John Law- 
rence, ATA; Frederick J. Bell, 
NADA; Pyke Johnson, ASF; J. 
Maxwell Smith, Keystone Automo- 
bile Clubs; John Hulse, TTMA; 
Robert Cass, SAE; Arthur Butler, 
NHUC; and James Mann, 
NSPMTO. 


PAR was instituted more than a 
year ago by thirty-six leading busi- 
ness, industrial and farm groups 
representing hundreds of the coun- 
try’s major companies and organi- 
zations and millions of citizens 
having direct and indirect interest 
in the building and maintenance of 
good highways. 

The meeting was followed by an 
International Road Federation din- 
ner at which the principal speakers 
were Vice-President Richard 
Nixon, Senator Homer Ferguson of 
Michigan, and Carlos Lazo, Mexi- 
can minister of public works. 


The speakers were in agreement 
that the Pan American Highway 
should continue as an internation- 
ally-financed venture. 


Friends Indeed 


Dealers Donate to Victim 


Of Flint Tornado 


FLINT. — Auto dealers have 
started a fund to aid Roy Handy, 
an auto salesman whose wife and 
child were injured and whose home 
was destroyed in the recent tor- 
nado. 

Dealers attending the weekly 
Flint auto auction launched a 
special fund to rebuild Handy’s 
house and to. rehabilitate his 
family. Within 10 minutes more 
than $700 was raised. Herbert 
Calfin, president of the Michigan 
Used Car Dealers Assn., pledged 
the aid of his organization. 

Dealers across the state have 
been asked to help, and drives for 
cash will be held for three weeks 
at four auto auctions in the state. 


cut more than five cents an hour 
on cost-of-living adjustments. 
* * Ba 

EANTIME, auto dealers across 

the nation were having labor 

problems of their own last week. 

In Toledo, 33 dealerships were 

| forced virtually to close their serv- 
ice departments when 450 mechan- 
ics, affiliated with the AFL Ma- 
chinists, went on strike for more 
pay and improved working condi- 
tions. Service entrances of the 
struck dealerships were picketed. 
Negotiations had been in progress 
for 60 days before the contract 
expired. The strike followed two 
days later. 

At Fayetteville, Ark. Judge 
Thomas F. Butt made permanent 
a temporary injunction granted 
previously to three dealerships 
barring picketing by striking Ma- 
chinsts. Picketing had started 
last Sept. 17 when the union 
called a strike against Goff- 
McNair Motor Co. (Lincoln-Mer- 
cury); Abshier-Bryan Motor Co. 
(Ford), and Green Chevrolet Co. 
In an NLRB election last week, 
salesmen at Taylor-O’Brien Corp., 
Buffalo, voted 6 to 4 for the AFL 
Salesmen’s Union as their bargain- 
ing agent. 

AFL Machinists, according to a 
survey conducted by the union, won 





Willys Eyes Own Plant 
As Source of Gears 


TOLEDO. — Willys engineers 
ure studying the company’s 
plant at Anderson, Ind., with a 
view toward converting it to 
transmission production, Vice- 
President Raymond R. Rausch 
said last week. 

Rausch said any conversion 
would take six to nine months, 
but would ensure Willys against 
future supplier shutdowns. “The 
plant,” he said, “could supply at 
least half of the transmissions 
Willys needs.” 

Willys has been shut for 
nearly five weeks because of a 
strike at the Muncie (Ind.) 
transmission: plant of Warner 
gear division of Borg-Warner 
Corp. 





representation through recent elec- 
tions in the- following dealerships: 


Garvey Motor Co., Dorchester, 
Mass.; Terminal Motors, Inc., Ev- 
erett, Mass.; A. E. Rogers Co., 
Olstad Motors, Grinsel Nash Co., 
McGrath Buick Inc., Litchfield 
Garage, Eau Claire Motor Co., Lin- 
coln- Mercury Garage, McDonald 
Motors and Wood Motor Co., all 
of Eau Claire, Wis. 

* * x 

FL machinists in St. Paul last 

week won a 22-cent hourly 
raise for auto repairmen employed 
by 37 members of the Associated 
Auto Dealers of St. Paul, Inc. The 
agreement is retroactive to Apr. 1 
and will run for three years, with 
annual reopenings for wages and 
health and welfare negotiations. 

Independent garage owners in 
St. Paul are being asked to agree 
to similar terms. 

In Buffalo, salesmen at Dave 
Waite Pontiac, Inc., voted 5 to 3 
in favor of the AFL salesmens 
union in an NLRB election. 

+ * om 

N INTRA-LOCAL fight shaped 

up last week at Lincoln-Mer- 
cury UAW Local 900 in Detroit. An 
election of local officers was voided 
by the membership on the ground 
of irregularities. A new election 
was scheduled for June 29-30. 


New officers indicated, how- 
ever, they would oppose the 


new vote. The first election was 
invalidated, and a new election 
set at a meeting of 300 members 
of the local. Total membership is 
4,700. 

Wildcat strikes last week briefly 
closed Dodge and Lincoln-Mercury’s 
Detroit assembly plant and a Briggs 
Mfg. plant. Loss of production was 
minor. 

Seattle dealers signed a contract 
with the mechanics’ union increas- 
ing hourly wages 12 cents. The new 
hourly rate is $2.20. Fringe benefits 
also were improved. 
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HELP WANTED 


REPRESENTATIVES WANTED to sell 
and supervise installation, operation of 
unusual service merchandising and 
follow-up plan for new car dealers, 
proven and_ successfully operated by 
many of the largest dealers. Must have 
automotive background, sales or service. 
Able to work with 
aggressive, willing to accept 
Preferable age 30 to 55 years. Unusually 
high compensation plan of commissions 
and monthly renewals, franchise agree- 
ment available. Our representatives enjoy 
permanent, dignified positions, Expansion 
program provides for immediate openings 
in these cities and their state territories, 
Seattle, Washington—Denver, Colorado- 
Portland, Oregon-—-Salt Lake City, Utah 

-Phoenix or Tucson, Arizona. Write or 
call Nu Orm Plans, Inc., 1015 South 
LaCienega Bivd., Los Angeles 35, Calif. 
Phone: Bradshaw 2-3441. 





WANTED—vUsed car manager. Excellent 
opportunity for aggressive, experienced 
man who would like to make permanent 
connection with Detroit Ford dealership. 
Must have thorough knowledge of used 
car business, market values, recondition- 
ing, merchandising and maintaining sales 
staff. Lot and facilities among the best 
in the city. Located in fast growing com- 
munity on through highway. Apply Box 
2674, c/o Automotive News, Detroit 26. 


AUTOMOTIVE PARTS SALESMEN, Op- 
portunity to earn $6,000 to $8,000 a 
year to start with old established dis- 
tributor of automotive parts, body hard- 
ware and specialties, caiuing on the ‘Big 
Three’’ new car dealers, fleets and army 
depots. Large protected territories now 
open due to expansion and promotion. 
Salary, commission and bonus and com- 
pany car furnished men when they quali- 
fy. This is an unusual opportunity for 
hard-hitting aggressive salesmen who 
want to increase their present earnings. 
Car required. Paid while training in 
field. Write fully to Lee Rodgers and 
Company, West Richfield, Ohio. 








SERVICE SALESMAN. Young man, be- 
tween 25 and 35 years old, who will have 
opportunity to become service manager 
in the near future. Five hundred ex- 
clusive Cadillac account in middle east- 
ern seaboard states. Permanent job to 
the right man. Salary and bonus. Give 
complete experience, history and refer- 
ences. Write Box 2669, c/o Automotive 
News, Detroit 26. 


1. WELL FINANCED DEALER. 2. 26 
years in the same location, 3. Salary and 
high commission rate. 4. Demonstrator 
provided, 5. Nine separate branches in 
fastest growing cities in southern Cali- 
fornia, 6. Managers promoted only from 
our own employes. 7. Sold over 4,500 
new used units in 1952. If you are 
young, willing to work and would like 
to work for an organization like this, 
contact us immediately. J. R. Townsend 
Co., 1156 State St., San Diego, Att: 
Jefi Townsend, Jr. 


WANTED — MANAGER including sales. 
Owner desires partial retirement. One of 
Oldsmobile’s finest and best dealerships 
in the Pacific Northwest, Portland, Ore- 
gon zone, doing over 300 new units per 
year. Only highest proven dealer ability 
might be considered. Partial buy in if 
desired after proven trial period. Box 
2687, c/o Automotive News, Detroit 26. 


AN EXCELLENT OPPORTUNITY for 
salesmen covering new car dealers and 


accessory stores to carry a strong repeat 


order line of seat covers. An ideal side 
line for a constant source of income. 
Advise all information and_ territory 
covered. Kristy Mfg. Co., 599 N. W. 
29th St., Miami, Fla. 


POSITION. WANTED 


assificat 





LEASE MANAGER. Thoroughly experi- 
enced in sales, organization and man- 
agement of truck and car lease service. 
Also thoroughly experienced in car and 
truck rental operation. Prefer Ford or 
Chevrolet. Free to relocate. Phone New 
York City, BOulevard 3-9025 or write 
Box 2676, c/o Automotive News, De- 
troit 26. 


SERVICE MANAGER, now employed. 
Capable of taking complete charge all 
phases service department. Experienced 
in ‘‘Big Three’’ dealerships. Desirous of 
locating in Miami area. Box 2638, c/o 
Automotive News, Detroit 26. 


new car dealers, be | 
direction. | 


real | 
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CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 156,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


TWENTY CENTS 


(20c) 


PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification Ce ee ee) ee 
readers. Count initials and groups of numbers as one word. Ads may be signed with your full name and 


address at regular rates, but if signed "Box No. ....... . 


in care of Automotive News, Detroit 26, Mich."’ add 


One Dollar ($1), per insertion for address and extra service as replies are forwarded, unopened, the 


same day received. Display Ads: $11.20 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 




















POSITION WANTED 


GENERAL MANAGER Seasoned execu- 
tive. Able to take the bull by the horns 
and make an organization tick. Have 
both factory and retail experience, Chev- 
rolet and Packard. Have served whole- 
sale as district manager, service repre- 
sentative, service school instructor and 
parts and accessories representative. 
Have served retail as sales manager and 
service manager. Know all phases of 
management and merchandising of new 
and used cars. Fifteen years’ experience. 
Desire position with manufacturer or 
dealer. Prefer small town, 100-150 units 
where close supervision can be given all 
departments. Single. Free to travel U. S. 





or other countries. Write Box 8:63, 
Goldsboro, N. C. 

NASH DEALER! DON’T SELL that 
business. Let fully qualified man run it 


on a profit sharing basis. Twelve years’ 
experience. Have owned and operated 
own Nash dealership. Currently and long 
time employed as_ salesmanager and 
general manager Nash dealer. Can quali- 
fy from experience, references, health, 
habits, personality and factory stand- 
point. Investigate today. Available with- 
in thirty days. Box 2711, c/o Automo- 
tive News, Detroit 26. 


SALES MANAGER-GENERAL MANAGER. 
Recently moved to California. Retail and 
factcry experience. Will accept a _ full 
time position or on a contract basis; will 
train your present staff in merchandising 
and controlling new and used sales to 
guarantee profits with incentives and ef- 
fective commission plans. Box 2700, c/o 
Automotive News, Detroit 26. 


BUSINESS MANAGER. Accounting de- 
gree, 29, five years volume operational 
experience. Leasing, financing and fore- 
casts. Travel. Box 2701, c/o Automotive 
News, Detroit 26. 


LEASING MANAGER. Experienced in 
sales, organization and maintenance of 
car and truck leasing. Handling local 
and national accounts. Los Angeles resi- 
dent. Box 2691, c/o Automotive News, 
Detroit 26. 


EXECUTIVE — Business - general manage- 
ment experience; treasurer, controller, 
manager smaller dealership. Excellent 
organizer, systems’ expert. Available 
soon. Box 2677, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE 


OLD ESTABLISHED SUCCESSFUL 
dealership handling Chrysler product, 
owner retiring, doing a volume of ap- 
proximately $1,700,000, Excellent location 
and facilities. No real estate to buy. 
One of Pacific northwest’s fastest grow- 
ing cities—population in excess of 150,- 
000, large additional trade area. $60,000 
will take care of parts, equipment, 
furniture and facilities. To handle deal 
with working capital, approximately 
$100,000 needed. Factory approval neces- 
sary. Box 2641, c/o Automotive News, 
Detroit 26. 


DEALERSHIP AVAILABLE handling one 
of most popular independent makes; lo- 
cated in one of the most progressive 
New Hampshire cities, on a main route 
with every kind of transportation facili- 
ties direct to largest eastern cities. 
Garage is one of most modern in terri- 
tory with offices, stock-room, showroom, 
large used car lot, and shop with two 
entrances. Reputation and credit houses 
firmly established. Will sell business and 
building or lease building. Write Box 
2657, c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE handling Hud- 
son. City 175,000 population, trading area 
over 1,000,000 population. Located in fast 
growing Pacific northwest. Will sell for 
inventory of approximately $50,000. 
$25,000 will handle. Box 2685, c/o Auto- 
motive News, Detroit 26. 


200 CAR DEALERSHIP AVAILABLE 
handling Chrysler - Plymouth in large 
southern town. Ultra modern building 
and facilities. Terms available. Box 2659, 
c/o Automotive News, Detroit 26. 

DEALERSHIP — Established business, 
thirty-five years, near Syracuse, New 
York. Handling Oldsmobile, John Deere 
farm equipment. Box 2655, c/o Automo- 
tive News, Detroit 26. 











AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 











WANTED—ACTIVE INVESTMENT or BUY-OUT 
DEAL . .. CHEVROLET—FORD— 
GM DUAL DEAL... 


1 will invest $50,000 in a going deal and take over any part or all manage- 
ment. Qualified with factories. Young, well experienced (17 years), aggressive 
merchandiser, experienced in new and used, service and parts, body and 


paint, 


accounting-operating and budget 


controls—all operating data and 


figures. Can improve any deals net, used car clearance, service absorption, 
etc. Prefer New England. Will discuss proposition personally at your con- 


venience. 


All replies answered and confidential. 
Box 2716, c/o Automotive News, Detroit 26. 





DEALERSHIPS AVAILABLE 


SOUTHERN CALIFORNIA DEALERSHIP 
handling Dodge-Plymouth. Most desirable 
suburban community in southern Cali- 
fornia. New and up-to-date facilities. 
Gross sales last year nearly two million. 
This requires investment of $100,000 
upwards, Confidential information to re- 
sponsible parties. Must have factory ap- 
proval, Reason for selling owner has 
other interests. Write or wire Box 2704, 
c/o Automotive News, Detroit 26. 


DEALERSHIP, handling Dodge-Plymouth, 
in west Texas town on coast-to-coast 
highway. Territory of 15,000 population. 
$20,000 cash will handle parts, acces- 
sories, furniture and fixtures and shop 
equipment. Box 2682, c/o Automotive 
News, Detroit 26. 


SEVERAL GOOD AGENCIES selling Ford 








and GM products. Box 456, Reading, 
Mass. 

DEALERSHIP, handling Pontiac, in pros- 
perous Minnesota farming town. Estab- 


Inventory of stock, parts 

approximately $17,000. 
Factory approval necessary, Box 2705, 
c/o Automotive News, Detroit 26. 


DEALERSHIP, handling DeSoto-Plymouth. 
Averaging 100 new cars retail. Industrial 
community. Good building and equipment, 


lished 15 years. 
and equipment 


low rent, assignable lease. Northwest 
Illinois. Long established. Will sell cor- 
poration. Box 2706, c/o Automotive 
News, Detroit 26. 


DEALERSHIP HANDLING BUICK-GMC. 
Prosperous agricultural cattle community 
soutnern Colorado. No real estate. Sell at 
inventory or flat price. Box 2707, c/o 
Automotive News, Detroit 26. 


FOR SALE. Dealership handling Lincoln- 
Mercury. 200 car deal. Located in San 
Joaquin Valley, California. Will sell for 
book, Cheap long term lease. Modern 
service facilities. No used cars or re- 
ceivables, Box 2708, c/o Automotive 
News, Detroit 26. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


909 Fisher Bidg. Detroit 2, Mich. 





LONG ESTABLISHED LOS ANGELES 
metropolitan Studebaker dealer wants to 
semi-retire and needs help of capable, ex- 
perienced, younger man who can invest 
approximately $25,000, draw an excellent 
salary, participate in one-half the profits 
and eventually own entire business. 
Present, past and future profit picture 
excellent. Large service volume pays 
greater part of fixed expense. Present 
net worth around $100,000. Address Box 
2713, c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING DeSoto and 
Plymouth. Located in southern Indiana. 
Good new car quota and doing good 
business. Can buy building or long time 
lease. Total price including building, 
equipment and parts—$30,000. Box 2714, 
c/o Automotive News, Detroit 26. 


FOR SALE — Dealership handling DeSoto- 
Plymouth in the Los Angeles area. Very 
modern building and equipment. Sold ap- 
proximately 1,000 cars (new and used) 
last 12 months. This business is earning 
substantial profits. Total price $35,000 
plus parts and accessory inventory. Box 
2715, c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING FORD, Colo- 
rado’s Arkansas Valley. Also Massey 
and Ford farm machinery. $350,000 
gross in 1952. Partnership dissolving. 
Tremendous discount. Box 2661, c/o 
Automotive News, Detroit 26. 








200 CAR DEALERSHIP 
HANDLING FORD 
SOUTHWEST CITY OF 35,000 
Very nice facilities and used car lot. 
Priced at $200,000 


| want your qualifications such as age, ex- 
perience and finances or will not reply. Box 
2709, c/o Automotive News, Detroit 26. 





DEALERSHIP AVAILABLE handling GM. 
600 car contract. Long established and 
highly successful. Excellent service and 
parts business. Located in a large, pros- 
perous Ohio city. No real estate in- 
volved. Box 2694, c/o Automotive News, 
Detroit 26. 


HANDLING STUDEBAKER—Central 
Texas town, 4,000 people. 42’x70’ brick 
and tile building on main highway. 
Building, furniture, fixtures, shop equip- 
ment and parts $20,000. Walk out 
deal, Owner has other business. Box 
2703, c/o Automotive News, Detroit 26. 





250 UNIT DEALERSHIP 
HANDLING CHEVROLET DUAL 
In very small southeastern city. Fine fa- 
cilities and excellent profits. Answer by 
letter giving complete qualifications. Will 
sell at inventory and book value. Box 
2710, c/o Automotive News, Detroit 26. 





DEALERSHIPS AVAILABLE 


BEST DUAL GM AGENCY. Excellent 
setup—upstate New York. Money maker. 
Details to qualified buyer. Box 2693, c/o 
Automotive News, Detroit 26. 
DEALERSHIP WANTED 


W ANTE D — CHEVROLET, Oldsmobile, 





Buick or GM _ dual with Chevrolet 
dealership in central or southern Michi- 
gan. Will consider 80 to 150 unit deal. 
Strictly confidential, Cash. Box 2712, c/o 
Automotive News, Detroit 26. 
WANTED 
GM OR FORD DEALERSHIP 
anywhere 


We will buy only if 400 or more units in- 
volved. Factory approval. Absolute con- 
fidence guaranteed. Box 2698, c/o Automo- 
tive News, Detroit 26. 





CADILLAC-OLDS or Cadillac-Pontiac dual 


for 100-200 units. Florida, North Caro- 
lina or Virginia. Qualified buyer. Many 
years’ experience. Cash. Factory ap- 
proval. Strictly confidential. Box 2702, 


c/o Automotive News, Detroit 26. 


CHEVROLET—175-350 units. South—west 
—Pacific northwest. Strictly confidential. 
Cash. Box 2653, c/o Automotive News, 
Detroit 26. 





DEALERSHIP WANTED 
FORD or L-M 
MINIMUM OF 250 UNITS 


Have factory approval to locate anywhere. 
Prefer southwest. 
Will buy corporation or assets. 
Rent buildings only. Unlimited Cash. 


Box 2699, c/o Automotive News, Detroit 26. 





CHEVROLET--NORTH JERSEY. Factory 
approval assured. Write full particulars. 
Strictest confidence. Box 2343, c/o Auto- 
motive News, Detroit 26. 





WANTED AUTO AGENCIES 


We have qualified buyers for all size auto 
agencies throughout the United States. All 
replies held in strictest confidence. 


DAVID JARET CO. 
Established Over 29 Years 


150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 








DEALEK SERVICES 








INVENTORY SERVICE 
Complete parts and accessories inventories 
for all dealers by qualified full time em- 
ployes. Final report discussed with dealer or 
his appointed representative only. Operating 
in Southeastern States. 


The Geo. E. Kinney Inventory Service Co. 








727 Ponce de Leon Place, N.E. Atlanta, Ga. 
Atwood 3892 
NEW! MODERN! FAST! 


MACHINE RECORDED INVENTORIES 
Eliminates possible error. Cuts time in half. 


Original recordings left with dealer for 
safe-keeping in case of fire. Perpetual in- 
ventory setup or present system revised. 


Accurate, confidential. LOW COST. 
INVENTORY PARTS SERVICE 
5050 Joy Road 


co. 
Detroit, Michigan 
Texas 4-7450 





INVENTORY SERVICE. Parts and acces- 
sories. Top type personnel, organized 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 





INVENTORY SERVICE 
Parts Accessories 

Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, III. 
ESsex 5-8300 








INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization — in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 








BUSINESS OPPORTUNITIES 


IDEAL CORNER USED CAR lot for lease 
at 19900 Livernois next to Pappy’s. Must 
buy building, lights and fixtures. Reason- 
able. Henry Keller Auto Sales, University 
4-8388, Detroit 





CARS FOR SALE 


USED CAR 
DEALERS 


WE WHOLESALE 
BUY IN DETROIT 


Save Hundreds of Dollars from 
Automotive News’ Average 
Used Car Prices 


SEE HANSON 
CHEVROLET CO. 
Two Lots and 200 Cars 


14601 E. Warren 


13130 Gratiot 
Detroit—Tuxedo 1-5840 





WE 
SELL WHOLESALE 


WE 
SELL EVERYWHERE 


Over Three Hundred Cars 
“New and Used" 
And Trucks on Hand 
At All Times 


Wire or Phone Us Your Needs 
All Makes and Models 


Cars - Trucks - Trailers 


BEN FISHEL 
AUTO CO. 


2114 Sycamore Street, Cairo, Ill. 
Phones 652 — 653 — 654 


CLEVELAND 
AUTO 
AUCTION 


4305 EUCLID AVE. 
CLEVELAND, OHIO 


Every Wednesday Noon 
Phone Henderson 1-9219 


Inside Sale—Rain or Shine 


Chester Davis, Auctioneer 
Wm. Bill Cunchula, Owner 





ATTENTION DEALERS!!! 
200 Fine Cars and Trucks Whole- 
sale, reconditioned and ready for 
sale— Tow Bar Service — Storage 


Phone us for motel reservations 


N. Northwest Chevrolet Co. 
Woodward at !3 Mile Royal Oak, Mich. 
Lincoln 5-1100 
“Home of Michigan's Finest Automobiles" 








ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - 
Upholstery New 


BUY NOW — LOWEST PRICES EVER 


1950 


Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 


S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 17-2300 SHERWOOD 7-!700 


Heaters 








KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 


Dealers Meet at the Cross-Roads of Ame ica 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS 
Market 8541 — Belmont 0151 


IN THE HEART OF INDIANAPOLIS 
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CARS FOR SALE 


1950 CHRYSLER CROWN IMPERIAL 
limo. Very low mileage. Never used for 
hire. Cost new over $7,000. Make offer. 
Covington Motor Co., Covington, Va. 


VACATION & BUY 


IN FLORIDA 
AT THE SAME TIME! 


5 Clean, Top-Notch 
Late Model Cars 


THE COUNTRY’S BEST VALUES 
You Buy—We Forward Anywhere 


COUTURE CAR RENTALS 
Exec. Offices 825 Fifth St. 
MIAMI BEACH, FLA. 
Teletype MM 79 Tel. 5-116 





ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 195! and 1952 Chevrolets, 
Fords and Plymouths In coupes, two and four 
door sedan: 





These cars can be seen at— 
ROBINSON AUTO RENTAL, INC, 
Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
i. E. Spatig, Used Car Manager 
Phone: Sherwood 8-1500 


AUTO AUCTION 


Flanders 0800 St. Louis 9, Mo 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road DAYTON AND GATES belts. 1952-1953 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON vil 
Member of N.U.C.D.A. and N.A.A.P.A. 





FOR 
BUYING or SELLING 


Your Greatest Dollar Valve's at 
CARL E. MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Indiana's Oldest Auction 
One of America's Best 
Sale Every Tuesday — 11:30 A. M. 
Open All Night Monday 
Phone E-1254 Phone E-5209 
324 West Main Street, Fort Wayne, Indiana 
We Gvarantee All Checks 
Dealers Only 


base 197’’, 


WILL BUY 1951-1952 International L 190 

with tandem axles from any dealer who 
liquidate at around $3,500. 
West of the Mississippi preferred. Mail 
snapshots of units you desire to sell. 
Also interested in Dodge power wagon at 
wholesale prices. Bleck Motor Co., 5122 


Ss. 








KING KAR SUTTON 
Presents 
OHIO’S FASTEST GROWING 
DEALERS AUTOMOBILE AUCTIONS 
MOBILE'S INC. 
Every Tuesday—!:30 P.M. 
4500 N. Main St., Dayton, Ohio 
Every Friday—!:30 P.M. | 
1130 Dublin Rd., Columbus, Ohio 


FOR 





CARS WANTED 


WILL BUY 1949 to 1953 Chevrolet or Ford 
2 or 4 door sedans. Insurance total losses 
that can be towed on four wheels. In 
North Georgia, Tenn., Kentucky or Ohio 
area. Marks Auto Sales, Box 165, Sum- 
merville, Ga. 


EIGHT PASSENGER CADILLACS, Chrys- 
lers and DeSotos. Only exceptionally 
sharp late models considered. McClin- 
tock-Cadillac, Lansing, Mich. 


PARTS FOR SALE Ly 


BUICK PARTS 


4 Wholesalers 
4 “WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Quantity Shippers—All GM Parts 
Shipped Same Day 
WRITE—WIRE—PHONE 
All Shipments C.O.D. 


Motor 


Ca 


GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenve 
CHICAGO 5, ILL. 
WAbash 2-1030 





FOR SALE 
2,000 Plymouth Tail Pipes ........ $1.05 each 
500 Ford Mufflers .................... $2.00 each 


500 Chevralet Mufflers ....... 


E. N. MURPHY 


5100 Stanton Avenue Detroit 8, Michigan 
TYler 6-8500 119 


desires to 


USED BUSES. 
passenger. 


ger. 


220-3 
eylinder engine. 


WANTED 
tools 
tors, 
Fla. 


ATTENTION BUICK DEALERS. 
Buick touring, motor No. 999. 
lent condition. New tires. 
Buick in perfect condition. 
Ervin Motors, Mt. 


366 Broadway 
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PARTS FOR SALE 


GM PARTS 


Shipped Anywhere 
Same Day 





GMC PARTS 


Phone—Wire—Write 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. 


Chicago 26 
Direct Phone—AM 2-7117 


GENUINE 
STUDEBAKER 
PARTS 


@ Large Complete Stock 


@ Ship anywhere — Same Day 


NORTHSIDE MOTORS 


4232-42 Natural Bridge 
St. Louis 7, Mo. 
LU. 4860 





Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middie 


west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 





model 450-470 comp. GMC No, 2194218. 
1946 to 1953 comp, Federal No. 1B1280. 
Twelve for $6. Blanie C, Watson, Lines- 


le, Pa. 


TRUCKS FOR SALE 
SALE. 


1100x20x12 ply tires. 


TRUCKS WANTED 


E. McLaughlin Blvd.. Portland, Ore. 
BUSES FOR SALE 


1947 Dodge 


Inc., 101 N. 


SHOP EQUIP, FOR SALE 


SALE. 
phase 


SHOP EQUIP. WANTED 


Call or wire collect. 
1013 West Garden St., 


ANTIQUE CARS FOR SALE 


Pleasant, Iowa. 


MISCELLANEOUS 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
800 Commerce S&t., 


Co., Inc., 
nehburg, Virginia. 


INFORMATION TO RECOVER. 1940 blue 
(extra nice) Ford coupe—Motor No, 18- 
5568706. 
Body 


Titled John Joseph 


ll collect, Covington, Virginia 2168. 


FOR SALE 


Secondary Nickel 
Plating Grade 





No Allocation Necessary 


SABIN METAL 


CORPORATION 


New York 13, N. Y. 


Telephone—COrtlandt 7-4077 


DUAL CONTROLS 
DUAL STEERING WHEELS 


For Driving Schools 
Ford, Chevrolet, Plymouth 


ALBRIGHT MOTORS © Prov., R.I. 


Snow St. GAspee 1-448 








1948 International 4 to 6 ton 
heavy duty truck, low mileage 26,000, in 
excellent condition. Model KBS 11, wheel- 
platform bed, roller tail, gin 
poles, Braden winch rated capacity 45,000 
pounds, 
Leonard Drilling Co., 
ing, Mt. Pleasant, Mich. 


Inquire 
Dusenbury Build- 


1947 Ford Superior, 48 
Superior, 60 
Passenger. 1946 Ford, 29 passenger, high 
headroom, 1952 GMC Oneida, 60 passen- 
1952 Ford, 48 passenger. National 
Bus Sales Co., 
Philadelphia 4, Pa. Phone BA. 2-7605. 


33rd St., 


Lincoln 300 Ampere welder. 
contained motor and six 
Extra fine condition. On 
serviceable dual wheeled truck, making 
ideal mobile unit. L. 
dan, Mont. 


B. Preston, Sheri- 


SET Hydramatic and Dynaflow 
Jarrard Mo- 
Pensacola, 


1911 
In excel- 
1928 model 29 
Make offer. 


Waters. 
fender man and amateur boxer. 


DEALERS PREFER 
THE 4 COUPLER V TYPE 
BRAKE - MOBILE 


TOWePILOT 
Trade-Mark — Patents Pend. 
WITH LUBRICATED 
AUTOMATIC BRAKE 
FOR SAFE AND SMOOTH STOPS 
Meets All 1.C.C. Requirements 
ONLY 

With Brak 
Mette, $52.35 ‘nro 
Federal Tax Included 
Fits '39 through '53 Bumpers 
Steering Cables Optional $9.90 


4 COUPLER V TYPE 
MOTO - MATIC 


TOWe GUIDE 


Trade-Mark — Patents Pend. 
Meets 1.C.C. Strength Requirements 


ONLY 
Factory Fed. Tax 


Net Price $44.85 Included 


Fits '39 through '53 Bumpers 


MINUTE - BOY 
TOWe PILOT 


Trade-Mark — Patents Pend. 


For Rapid Installation 

In Intrastate Service 

2 Perfection Couplers 
Fits '39 through '53 Bumpers 


Meets Strength Test Requirements 
ONLY 
$34.80 


Factory 
Net Price 


Fed. Tax 
Included 


LIBERAL QUANTITY DISCOUNT 
TO DISTRIBUTORS 


WRITE, WIRE OR PHONE TODAY 
Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 


Phone 2-5257 All Dept's. 


LEADERS IN THE INDUSTRY 
SINCE 1939 


I.C.cC. DEMANDS 


Controlled Steering 
On All Hook-Ups 
- - - also Safety Chains 


BE SAFE — BUY 


Automatic BraKiné 


The ORIGINAL "YELLOW" 
Tow Bar. The ONLY Unit 
That Gives You A Full Floating 
WRIST ACTION Ride and Tow 
on all type roads 


COMPLETE with 
Guide Cables and $61 45 
BRAKE HOOK-UP........... 


Meets ALL 1.C.C. Requirements! 


WITH BRAKE HOOK-UP 
GUIDE 


$5345 
ONLY .. 55145 ci 
Meets 1.C.C. Strength Requirements 
STEEL (Tow Bar) CARRYIN 
CASE it's Wheels & Hendles $1 3.95 
(Add 55¢ for Padlock with 2 keys) 


LESS 


—SPECIAL— 
Protecto Covers (Tailor Made) 


QUICK-TOW, Bumper- 


to-Bumper Tow Bar $1 9.50 


CASE-LOT 6 UNITS, only... . $17.50 
a * 


+ 
TRI-KING 3-Point Hook- 
Up Intra-State Tow Bar $42.50 
(Folding ‘'V" Type) 
All Prices include 8% Fed. Excise Tax 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 MO 4-4485 


40 So. Clinton St., Chicago 6, Il. 












































PICKIN'S 


FORDS, CHEVROLETS, PLYMOUTHS 
Late Models, 2 and 4 Door Sedans, Club Coupes 


Now in 


Reap a rich harvest of quick, fat profits on these lush, late models. 
They're all in top condition, ready to go at down-to-earth prices that'll 
make you money! While we set no minimum quantity, we sell only 


to dealers. Don't see us if you're not one. If you are . . 


indoor displays, fast! 


Write, Phone 
MR. ARTHUR SCHEAR 


4038 Chestnut St. 
Philadelphia 4, Pa. 
EVergreen 2-0400 


+ see our 


MR. W. A. WRIGHT 
13315 Brookpark Road 
Cleveland 11, Ohio 
Winton 1-7660 


We'll Sell You 1 or 100 Cars! 


FOR SALE 


1 AND 2 YEAR OLD CHEVROLETS 
ALL COLORS - - - - ALL MODELS 
DELIVERED RIGHT TO YOUR DOOR 
A Year Round Source of Supply 
ALL CARS DRIVEN BY ONE PERSON 
These are not abused Taxis or Fleets 
You Appraise the Units 
If Your Price is a Fair One, They're Your Automobiles 
If Interested Write or Phone 


TRANSPORTATION VEHICLES INC. 


230 Greenpoint Ave. 


Brooklyn 22, N. Y. 


EVergreen 3-4800 
PLEASE — SUPPLY BANK REFERENCES — PLEASE 


WE ALWAYS HAVE HUNDREDS OF CARS 
TO WHOLESALE 





AUTO AUCTION 
CLEVELAND, OHIO 


Every Monday at Noon 
13315 Brookpark Rd. 


Midway between Chevrolet and Ford Plants 
22 miles from airport 


Phone Winton 1-9911 


Joe E. Johnson, Manager and Auctioneer 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [ ] or Two Years $14 [] 


for which check is attached ["] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 


Car Dealer () 


Jobber [| Insurance [ | 


Make of Car 


Truck Dealer [] 
Financial 


Manufacturer | | 


Supplier | 








































HERE 


ne lilt 







ee ae AND SUN 
is the current national advertisement 


DESTROY CAR BEAUTY 


in the JUNE 13th issue o 


POST 


directing customers and prospects 


‘ 


exclusively to New Car Dealers on the 


vast PORCELAINIZE program 





TRADE MARK REG, VU. S. PAT. OFF. 


NOW AGAINST EVERYDAY BEAUTY KILLERS 


All thru the summer, the burning glass intensity of sunlight is 
corroding the beauty of your car. The damage cannot be blocked 
with soft coatings such as waxes, oils, sprays and glazes. Soft 
coatings cannot insulate against the heat or filter out sunrays 

Porcelainize, and only Porcelainize, protects the finish and 
saves the sparkle. For Porcelainize is not a coating of any kind 


but a chemical treatment to produce a tough, dry, mirror-like 





surface with the strength to keep its beauty and the stamina to 
provide month after month of all-weather paint protection. 


Never imitated, never duplicated, Porcelainize stands alone 
; CL fl / as the World Standard for fine automobile appearance. To ride 
ay lhe A Minded fet with pride and protected beauty, see your New Car Dealer now. 
Cas r 
CHW hilimebih Aypeaunee Greater Beauty Longer Lasting 
| Med eet ee 


a ' Better Protection Easier Maintenance 
In customer satisfaction, policy and program. 













' Porcelainize stands alone in providing never- 


ending benefits to New Car Dealers—exclusive PORCELAINIZE SUPERIORITY 1S OFFICIALLY RECOMMENDED 


ich materially and immediatel 
benefits which ° Y mediate Y Today more automobile factories* have tested, and 


increase your Summer Service Revenue. approved Porcelainize than have ever approved any other method 
of automobile appearance maintenance. 


*Nomes furnished on request. 







" penvan 3, covorave 


eh abc Cm 





